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‘a ~ - | Reporting Principles
About this Re port AMEWT (ESCHEIE3)) MEAERER > EEMNEE  HBRES (E56) B

HREEE
Report Scope

R (BEBBAERZFIARQARES LHRA) MRC2 (RIE - HENERREE
310 ( (ESG¥®EIES!) ) > AEERED T AT FRIRIE - ?iﬁ&aié.‘ﬁﬁi ( (ESG
BE) N TAHE) ) HESHEERA T _NFtA-HE_S-AFA=1+H
(TZ=2="AME) % THR/E) ) °2!S$E:.?it1%iﬁ\?iﬁ&é*}éijtfﬁ%%ﬁﬁZK%
EAFEZREMEEMIER > TBREFEEBTNWELS © 1Li > 2F (R
EREIZERR  CEZBERREIZE (2004%F) ) ( TGHG Protocols ) » Z&%&
B7MEIRRO « BEMRAE - BEFEESFMARERBHIINERE -

Pursuant to the Environmental, Social and Governance Reporting Guide (the “ESG
Reporting Guide”) as set out in Appendix C2 to the Rules Governing the Listing of
Securities on The Stock Exchange of Hong Kong Limited, the Group has prepared
the Environmental, Social and Governance Report (the “ESGC Report”) for the

period from July 1, 2024 to June 30, 2025 (“Fiscal Year 2025", or “this Fiscal Year").

The ESG Report elaborates our philosophy in sustainable development and social
responsibility in respect of environmental, social, and governance matters and covers
our headquarters and subsidiaries. Furthermore, in accordance with the Greenhouse
Gas Protocol: A Corporate Accounting and Reporting Standard (published in 2004)
("GHG Protocol"), the Group has also included its logistics centers, regional offices,
and self-operated specialty stores in its disclosure of greenhouse gas emissions.

HHBETIRRERERE - 81t - T8 - BMRAIETE « HEMKREERER ¢

The basic reporting principles set out in the ESGC Reporting Guide, i.e., “Materiality”,
“Quantitative”, “Balance”, and “Consistency”, have been followed in the preparation of
this ESG Report to identify, sort out and disclose ESG issues:

EEMRA  AEEEBN GBS 2B L EEME - BE24EEASEREFE
LEAEMNREE TR  WELEBRIRENI EFEERERETERMMNE -

Materiality: Through stakeholder engagement and materiality assessment, 24 issues
related to the Group's sustainable development were identified and prioritized.
Those material environmental and social issues are highlighted in this report.

EFREA | AEEERNUB A NREIRE R EHEMNRREXNIEE » WHHRE
EIRRUFRFRAREE ~ 73 EMBEREF » FEIRRASRIEIEARAVEERE S R e itE o
Quantitative: Measurable environmental and social key performance indicators (the
“KPIs") are reported by the Group. To ensure the accuracy and traceability of these

KPls, the standards, methodologies and emission factors used for each indicator are
also disclosed.

FHRA : AHESEREFERR > FRAEBUERAEBMAVESCGRIR ©

Balance: The ESG Report provides an unbiased picture of the Group's ESGC
performance following the principle of balance.

—HERR : RIESERRE > sEEEBENRRGRE —BHERRARRSS
% UER R S WA B FE BV -

Consistency: Unless otherwise explained, the Group adopts consistent reporting
principles and methodologies in the past and future to allow for meaningful
comparisons of the Group's performance by stakeholders.
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Board Statement

FTRAREFE (258 ) k2REF ('3 ) FRELBRSABTFEEAE
fReCH ~ SREMRIMNEXER > THEFFRESCEEREETFMHINTERA !
The Board of Directors of the Company (the “Board”) and all directors of the
Company (the “Directors”) warrant that there are no false representations,
misleading statements contained in, or material omissions from this report. And the

Board makes a statement regarding its oversight and management of ESC issues as
follows:

TRBEFERRLFESCRE L EENRSBEME - QT ESCEEENRKG
EFERENRERESCIIF - ESCTIF VAR EEEAATNESGRERARRITE)
FRERAERNFEEER » AERAKRS ESGERRE) B

The Board is the top-level body responsible for the Company’s ESC strategy and
management. The Company’'s ESC management representative is responsible
for assisting the Board in directing and overseeing relevant ESGC efforts. The ESG
working group is responsible for implementing the Company's ESG strategy and
actions. For details about the governance framework, please refer to the “ESG
Governance Framework” section in this report.

K » RRFEERESBRERENTHEMAAET T EZRAMER » LHES
B HME R EEESGERE « #tHHINEREERR D « ERRERERTAR
EEBEENANESENEE  ARFESCIEMEERBRBMEIR » WHEARERY
R EMZEBENEIRS NETER MM - BRNEES #H R > FERARE TESGH
BEIE =6

In this Fiscal Year, the Company continued to carry out extensive and in-depth
communication with stakeholders through multiple channels and conducted a
materiality assessment to identify material ESG issues. The ESG working group of
the Company has taken proactive measures to address identified material issues
(including product quality and safety, product development and design innovation,
business ethics and integrity). The management approaches to these issues are

highlighted in this report. For details about management policy and strategy, please
refer to the "ESG Development Management” section in this report.

KRB BEIIL T ESCRIE N BEREGH EEAEEHIRG - e RERNTE » I
RARHERRIETRANFEEET - EFTHNESGRE « BiR - ERKTMER
EITEHRENR -

The Company has established its ESG strategy and goals to review and manage

its impact on the environment, society and governance, and has incorporated the

concept of sustainable development into its operations. The Board reviews the ESG
strategy, goals, progress, and completion on a regular basis.
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Message from the Chairman

FHz LREK - ERIFEINIEES

Pursuits beyond profits: writing the next chapter
of INBY Group

2T/ ZHEMF > HEIRARRII=TEF - ER—EEFLINERER
HWE—RERRROEMNHE - =+FK > TER - RIZLEESENRURZT
e SRE TEMRER RFEE NERMEH > KAFEXRAEERER - &
BEMEN  RIERY - ATEFEABHENAXERE » BRI IRMIRIRE
B BHR Rzl B9EK-

The fiscal year 2024/25 marks the 30th anniversary of INBY Group. This is not only a
memorable milestone but also a fresh start toward the future. Over three decades,
amid the tides of resource shifts, climate changes, and evolving consumption
patterns, we have steadfastly upheld our corporate mission of "Better Design, Better
Life", and embedded sustainability deep within our corporate DNA. Through four
pillars of product innovation, environmental stewardship, talent development, and
community collaboration, we have woven a sustainable vision uniquely INBY Group,
embodying our "pursuits beyond profits."

03

VRIS > FBIBE(T ESC MERREEEZRMMEREENRE - EERIH TR
s RIS AERBRREBENVHZE - —F-W/ “HMF » HMWESGE
IBEERE—D I > 2IKESG sHRIRFFITRRIT ° HFWERE Sustainalytics T4k
BRE MEEMR > &1 Wind sTARIRER A - R 71T EIEISATEE R - &%

FESHEXRME « 024 FEATER) ~ TESG K& 601 FHIEHE o

We firmly believe that active ESG practice is not merely a response to regulatory
requirements or investor expectations, but a vital path to driving innovation,
enhancing resilience, and creating long-term shareholder value. In fiscal year
2024/25, our ESG management system was further strengthened, with global ESG
ratings remaining among the industry’s best. We maintained a "Low Risk" rating
from Morningstar Sustainalytics and an "A" rating from Wind. These efforts have
also earned recognition from the industry and media, including awards such as
"High-quality Development Brand of the Year," "2024 Public Welfare Enterprise," and
inclusion in the "ESG Pioneer 60."

BPIEEREAFERS | A EFHERREMEREEE(hEDI30.6% » BTRHAR
RLEIE o H4R THEHE 1B > BERPTENFEEENEEA  (FEEE
mh# RE;RE;RE;LAB I TEHEE « BHIA « BAlE) RAER  HERREFHREER
NEEBERERE -

We interweave sustainability into our products: In this Fiscal Year, sustainable raw
materials accounted for 30.6% of total procurement by weight, exceeding our
targets. We launched the "Ten-Year Maintenance" to advocate for long-termism
and more responsible consumption. Our sustainable lifestyle brand, RE;RE;RE;LAB,
guided by the philosophy of "Re-consider, Re-use, Re-create," continues to explore
high-value recycling pathways for leftover sample fabrics.
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BPRIRBEERARHEE )  BREREAR €k BIE > tRXEERABEERN
ENRERFFHAREIMIR T  PIERVRERE(L - RERRRKERBEEREIRF
FREEFIEBAEEREMMRY > BIREIMAmBIAK - BERMAESMER
RIZIRGHG Protocol NE KRR S I K EE A B EE— / &BE —MmBIMREdE > It
EFFIEEERAABIRE » BHBEKIRFNEZENEIR -

We view environmental responsibility as a cornerstone of future competitiveness:
Actively responding to China's "dual-carbon" goals, we have expanded energy
conservation and emission reduction efforts fromn OOELI to logistics centers and
retail stores. From using eco-friendly garment racks to transforming discarded store
props into artistic displays through recycling, circularity has become part of our
brand'’s essence. This Fiscal Year also saw our first inventory and disclosure of Scope
1and Scope 2 carbon emissions data in accordance with GHG Protocol, alongside
efforts to develop more concrete emission reduction pathways, supporting the
nation’s carbon neutrality ambitions.

BPIUAT K EE S BT MERER  Zn8S « KRN « BRAT - &
AR E’\Jﬂé%ﬁﬁ%ﬁ » RETHERASEXERNREANSCEENEBER - BBRGE
RE ~ IHEE  EHERITIE TAAZ2E AARIE] BESG XL °

We regard talent as the driving force for enduring growth: Guided by our corporate
values—"Be Reliable, Embrace Diversity and Inclusion, Explore and Innovate,
Effectively Implement, Keep CGrowing"—we foster an organizational culture that
balances professional development with humanistic care. Through institutional
norms, training initiatives, and practical activities, we cultivate an ESG culture where
"everyone participates, everyone creates."

04

BfiERHERREREE . h —BNEXERBFAE TR SERGBEEEE N
Mo FEBNBNRE - #HF L TTHSIEBHEE (HEHER- BT HEXREE
B - BMEKEHETERTRHESRE  #PEXHREE -

We build a win-win community ecosystem: Our "Aesthetic Education Class for
Fabrics" have delivered nearly 1,000 hours of volunteer service to spread the seeds
of aesthetic education, continuously supporting rural revitalization. Partnering with
upstream and downstream collaborators, we launched the "Textile Possibility —

Yak Wool Industry Revitalisation Project" and released the world's first sustainability
standards for yak-related industries, promoting coordinated industrial development.

=+HEFTERE > BALUEE HTEIRAKISENRHER ] AATRRHESR
BREER - XEEFFERNNAFEERE E%ﬁ?i B1E > ARARMMAATR
HEEEANEE - MEEEARLE « B HE > BEA BERIEANTE > A%
FHEFEANIRENE ©

Thirty years of unceasing progress have led us to envision a "Create Sustainable
Fashion with INBY Characteristics" as our sustainability goal. The Group will
continue to commit to sustainability, fulfill social responsibilities, and create greater
value for our fans and shareholders. Only by staying in harmony with nature and

advancing together with society can fashion truly shine with lasting brilliance,
bringing the poetic spirit of INBY Group into a better life.

EEEIERVTES
Chairman of the Board and Executive Director
R

Wu Jian
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ESG FATRAER

ESGC Key Performance

IRIRE HERE BRI

Environmental performance Social performance Economic performance

PIFHERMEIRIE G LbE B E—RA 1R

DHBEERAK

108. 24

Investment in puklic welfare of
RMB1.0824 million

OO /4 5.0

Sustainable rayw materials Increased by 8.2% compared
procurement ratio reached 30.6% to the previous fiscal year

KERERTEE

-| 2 . 3 g/ AL > BiRmERKEREEBER

Water use intensity of 12.3 tonnes/workstation with water resource 1 719 employees in total
management target achieved ahead of schedule

mEREFNEE B EFH R A THEEELLH REESTRVERRA

-| BO Mtk EE/ BRITARBER 9 O-l ERS 58% 55.481}37_5

Greenhouse gas (GHG) emissions intensity of 1.30 Recycling of 90.1 thousand Females representing 58% of Audited operating income of
tCO,e/RMB 1,000,000 of revenue meters of surplus fabrics senior management positions RMB 5,548 million
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Campaign: 30th Anniversary of
Sustainable Fashion

XUAHZE » =+ 8Pl FHER

Wearing our values: three decades of sustainable fashion

1994%F > STRMIFEMMGTEE - Z+H#HAZE » I—IEERFANES - NREXL - 24788 ABVENLE ﬁ%%%ﬁ
PIEARERFIIFEa— [ETERER EiF4EBetter Design, Better Life) o TERFREIAYRES » HFIX [ERERE -

BF « FRAF - BT ~ FHERR) ABENER > THSHREERZEEMELENEERAN %%7]}1#
Eﬂ‘rﬁ SHARRHEE FIERERS ©

Founded in Hangzhou in 1994, INBY Group has spent the past three decades unfolding like a scroll, enriched with
the imprints of culture, art, and nature, embodying our unwavering mission: “Better Design, Better Life". Over time,
guided by the values of “Be Reliable, Embrace Diversity and Inclusion, Explore and Innovate, Effectively Implement,
Keep Growing”, we continuously seek more harmonious and symbiotic ways for fashion to coexist with nature. With
these efforts, we strive to weave together artistic design with the philosophy of sustainable living.

Z+HRAFNREE > BELZTNERIE - BRMBERENRY » —ERB IRARINIEEERH > (LREFRE
DaR#i8 > M —E N BARRFEERSE -

Our 30th anniversary is both a moment of reflection and a new beginning. Let us follow the footsteps of time
and witness how JNBY Group transforms life into fabric, design into artistic expression, and clothing into a bridge
between people and nature - crafting a shared story of beauty and sustainability.

06




IR RABRAH
INBY DESIGN LIMITED

BREH

Major Events

1994

TER BN IR BREE K75
Started its clothing
business in Hangzhou,
China

1999

ETCEEMINBY @b

The INBY brand was registered

2003

LESSERhERAE
(BN IEHARERATZIN

LESS brand was established
(managed independently)

2005

MBI RMRE
CROQUIS brand was launched

B—FBINE R

Opened the first overseas store

2011

BB R A2 nby by JNBY
jnby by INBY was launched as the
children’s clothing brand

2013

LESSEREHA IR ERAE]
LESS brand entered JNBY Group's profile

2015

F—FIEARHRIE-ESHE
The first concept store as
JIANCNANBUYI+ Guanshe was opened

2016

IR ERARMINEERERS
PREMR £ > BREEASE(03306.HK)

INBY Design Limited was listed on
the Main Board of Hong Kong Stock
Exchange with stock code (03306.HK)

2016

Execution”

07

2016

NEE T mEEEEHEEKISH

The registered customers of INBY Group’s
brands exceeded 1 million

BEHREREINBYHOME
INBYHOME brand was launched

BB ZEMPOMME DE TERRE (EE)

Children’s clothing brand POMME DE
TERRE was launched

BeOLEmNRESERE
The first IANGNANBUYI+ multi-brand
collection store was opened

B/ ATIFES BETTER DESIGN, BETTER LIFE) MM ABMEEE

s TRIE
Published the company vision “BETTER DESIGN, BETTER LIFE",
as well as the company values of “Integrity, Innovation, and

E:Cewal
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2019

NEE T mEFIEBEEKIMER K/ &

The retail business has expanded to 14
countries/regions worldwide

2022

ANEILOGOKFHF R

Company logo was upgraded

2024

BRI RHE 4 VS mhERE;RE;RE;LAB
RE;RE;RE;LAB was launched as a sustainable lifestyle brand

RE:R=:RE:LA3

AR R=1+EF

INBY Group 30th Anniversary

430

iIrafhtc 1337

ZEHEN-FAULEEFLER
“BOX+ Project” was launched as a digital
smart retail experience

HHEIRATFHESRARRRE - IR ERS 0
MERMBY A AR FEEE o HEMBIE > REMRED
mhg > WEARFF RIS - HFIFEMBRAIFEEETE - &
i GIETEM - HFET - k560~ GIFBH  BE
ESN B HEAEEEEAN » TEBRE
SR EAYRIFHERH 2B ©

Facing the global challenge of sustainable

2020

NEREREFMMKBE R
Company headquarters moved
into Hangzhou OGELI Complex

2023

REVEEBL [ESER)

2017

BB —PESGIRE

development, we are constantly considering how to

2021

Released the first ESG report r2oan NERA engage with the world in a gentler manner. From
P 4 r s e L material selection to fabrics, from products to brands,
FE—HMAPALEE 13060 (8T TSERE)

from services to culture, we continue to build a

YRl
InEREtE Renewal of our corporate sustainable value chain that brings our green vision

2018

INBY#REI KT
INBY New York Show

The first batch to join the “3060
Carbon Neutrality Acceleration
Plan” of China National Textile and
Apparel Council

values: “Be Reliable, Embrace
Diversity and Inclusion, Explore
and Innovate, Effectively
Implement, Keep Growing”

to life. Together with employees, designers, partners,
consumers, and other stakeholders, we strive to create
a sustainable lifestyle and forge a sustainable fashion
path with the Group's distinctive character.
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Sustainable Raw
Materials — Tibetan
Yak Wool

C\k
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EtET MR EREHANRAMME L — > ARIS%U LR ERETRIRAMEES TFEM » REERFERAN
30% > BRELLFHEE - SRETESERERELI02ME » #18 FERES) - BTFEASEEARE  REBEHIY
BNRYF > BAARIFEMER E R RIBERAERE - B2017FE » AEEHE T RELESSER T MEFMER © 2024F > &K
PIEITREHEE MPEER-BTHERKREERR )  AEENEEESTSHMEFRENE  WRIEIIERE  BERE
REENETHENMES  #ESRHTHFERE > PHRREY > TABEEREERRFNSREER °

Tibetan yak wool is one of the rarest natural fibers in the world, boasting approximately 30% higher thermal properties than
wool and greater breathability than cashmere. Tibetan yak wool is called “Chinese Wool” because more than 95% of yak live

in China. Each yak can only produce 100 grams of fluff per year, making it also known as the “soft gold of Tibetan.” Yak wool
sheds naturally annually, making its collection more animal friendly. Its grazing practice is also low-carbon and less damaging
to grassland ecosystems. Since 2017, LESS under the Group has pioneered yak wool products. In 2024, we launched the “Textile
Possibility - Yak Wool Industry Revitalization Project” with industrial partners, which encompasses the development of the
world'’s first yak welfare standards, herder training, and certification, grassland restoration, and the R&D of yak wool fabrics. This
project aims to promote sustainable raw material transformation, increase herder incomes, and provide customers with eco-
friendly, high-quality products.

(EHZEENER ) ERREER#Mm

Group Standard for Farm Animal Welfare Requirements - Yak was officially published
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Rl $54E Rl —Spiber Brewed Protein

Sustainable Raw Materials — Spiber Brewed Protein

Spiber Inc. B9#% 0\ & Brewed Protein ™A I F— R HM
M BBRITEARPSBEOEMMERN DNA &8 IRIREKE
B AR MY EBRRINSEYERE AR EREEREREY
@ EREESFATEERAEMCBRE BRER 22 B
FEATFHEME BRI AR - MBERFEM 0 HEEBRERY 719%
BERBEHEN ~ 97% KETRHFE ~ 99% LHER > B 100% T4
YIBEER - KIBPRIEIRIZ &I - Brewed Protein ™EREEEEHAR
BRI M B R AR SR B o FPIVEZ BB SR IE A s M L B9 B i
NE » H5E 17.5 K Super 120 ¥4 E 4R > ITEHFETE
BRETHEESNREENFEEARER °

Brewed Protein™, the flagship product of Spiber Inc,, is hailed as
the “next generation fiber of the future”. By analyzing the DNA
structure of various protein fibers found in nature, extracting their
essence and using microbial fermentation technology, Spiber
Inc.converts plant sugar sources into high-performance protein
polymer fibers. This production method completely eliminates the
use of petrochemical raw materials and is clean, safe, and efficient,
combining sustainability with technological innovation. Compared
to traditional cashmere, its production process can reduce GHG
emissions by 79%, water consumption by 97%, and land use

by 99%. It is also 100% biodegradable, significantly lowering its
environmental footprint. Brewed Protein™ offers the softness and
warmth of cashmere together with the strength of spider silk. As
the first fashion company in China to adopt this material, we have
combined 17.5-micron Super 120 worsted wool yarn with Brewed
Protein™ to create a double-faced wool fabric that delivers both
comfort and sustainability.

HZE Research

DITZERAZEAMEIERER

Analyze the genetic composition of various natural protein materials.

DNAEE4RTE DNA gene programming
W FRERR T DNAR BB R R RIZHIDNASRER A MEYF -

Designing DNA at the molecular level to embed genetically
programmed DNA into microorganisms.

&% Fermentation

MEMLIED M EMERYE AR D KB HBrewed Protein™&R 54 ©

Microorganisms ferment Brewed Protein™ polymers using
sugars and other nutrients as nutrients.

#{L3@F2 Purification process
$ZEXBrewed Protein™E &) F2 /& AR o

Extract the Brewed Protein™ polymer and
dry it into powder.

AR Fiber synthesis
#&Brewed Protein™E S YA R AL B B A4 o

Spinning Brewed Protein™ polymer
solution into fibers.

Brewed Protein™iff & 5 & =12
Research and development and production process
of Brewed Protein™

{EFBrewed Protein™gy
RE TEZ4R KK

A coat using Brewed
Protein™ from the “black
line” series of CROQUIS
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AFEEm—TREBEFERK

Sustainable Products — Zero Waste Recycled
Wool Coat

BBRINFEFMAIRIIBREZPHEFERE > ERIWL -~ 918 ~ B - HUETF > EEATRERM
B—BEFE - HEEBEBLLREFEEBEXIT0-90% - FHE80-95% - HiZKiEI5-99% > FEE R
T KERRIERIRIREE - HAUSREBEFEEN » #H TREBEFEAN » FHUEH
EWEr 1M > RPE2,241(4 8 > RERRERE @ EPRCRNAZEBEREEERNER > B
REHEERR -

Recycled wool is made by recycling offcuts from the tailoring of wool and cashmere coats, which are
then recycled, sorted, opened up, and spun into yarn to be remade into sustainable raw materials.
Compared to virgin wool, its production saves approximately 70% to 90% of energy, reduces emissions
by 80% to 95%, and cuts water consumption by 95% to 99%, significantly easing the environmental
burden on land, water, and climate. We have launched our “Zero Waste Recycled Wool Coat”, made
with high-quality recycled wool. In this Fiscal Year, nearly one tonne of fabric was recycled to produce
2,241 pieces of clothing. This approach balances environmental sustainability with quality, promoting
the development of green raw materials and circular economy practices while advocating for
sustainable consumption.

HRAT

Eco-Friendly Fabrics

TREBEFEAK
The Zero Waste Recycled Wool Coat
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A5 4Emh%—RE;RE;RE;LAB
Sustainable Brands — RE:RE:RE:LAB

AEER2024F A AT RHES JEMIERE;RE;RE;LAB » X TEHEZE ~ BFA ~ BAE) A1ER > BREEHREEH
NEEEBERE - AMF > MBLHEE2BRKEFERR200FTREME > {TERAREEIRRAREREMRR
#fi > BfTUpcycle'RETEE - AN > RPEREEUEEERRTE  BEHEEHAFRERHEN BRE) 22025
%6H > RE;RE;RE;LABHE 4R LIRSS » SR QRS EAHETE - HEZAATS RV o

In 2024, the Group founded RE;RE;RE;LAB, a sustainable lifestyle brand based on the philosophy of “Re-consider, Re-
use, and Re-create”, with the aim to explore high-value regeneration pathways for surplus sampling fabrics. In this
Fiscal Year, the brand repurposed approximately 20 thousand meters of surplus fabric and 200 kilograms of fabric
scraps into limited-edition apparel and accessories that are both creative and environmentally friendly, embodying
Upcycle' design practices. Furthermore, the brand also encourages the public to “re-consider” about sustainable
fashion through omnichannel consumer engagement activities. In June 2025, RE;RE;RE;LAB launched an online
sustainability reward program to inspire public participation in sustainable actions, fostering a green fashion
movement open to all.

FARELE > AERANREHSEEMHEB L AESEREENEMBEENNER » ZETZMIN1990ER - MERR « KERFEAFIEZ
FEFA ©

'Upcycle, which involves transforming surplus materials into new products with higher practical or artistic value through innovative
design, is a concept first formed in the 1990s and has been widely applied in fields such as fashion and home design

ERRE. GHSET

28, BEARE"

HEE AIRESE)

“Sustainable Reward” badge for consumers




IR RERAR
INBY DESIGN LIMITED

@ amnx

5IF'4§ M IR30AEFE
GIAX az AT TR

TE %12

m &, ED ST R

T+EiEE) HEBH

“Ten-Year Maintenance” project poster
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AfrERT— 5421 1B

Sustainable Services -The “Ten-Year
Maintenance” Project

FEEN2024F/IEN LR T+ FME) EEEEMED © RHBIRER  KMHEEERTERFERK
MIMEIERRTS - BEPEEEBLERIREEAER - AOERRERREEE - BRT REHERESRRE
HRAAAE » LA BESCIEINEE R - 8F2025568 > HMEBRARBEB2EBEE » TR TH
SERARMAERE - ERHTERREELNERT » HABER T—XMEE) 8n TREEMH /K TE
) @B MER) > WEEEERINERERH > BAOEREESN

The Group officially launched its “Ten-Year Maintenance” membership benefit in August 2024. This
service offers professional clothing maintenance services, including damage mending, accessory
replacement, and resizing. This service encourages consumers to extend the lifespan of their clothing,
thereby reducing resource waste and environmental impact. This project demonstrates the brand's long-
term commitment to product quality and service excellence, while serving as a key initiative in practicing
our ESG principles. As of June 2025, we have served more than 25000 members and completed
approximaely 30,000 garment repairs. In an industry defined by rapid turnover, we advocate a shift from
“disposable consumption” to “long-term companionship”, and from “discarding” to “repairing”, fostering
consumer awareness of sustainable consumption and supporting low-carbon lifestyles.
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Sustainable Textile Culture — The “Textile Possibility” Project

FEER2022FHE HBEA) TRERFIEMHARIER @ FEEREYEIFERZENIZR « RELAF - RAISFRETERRAN > LURKRFAAEL RN
FEMRHE - BEFESMIEERAERNMMER c 20245 > HAMAREE T3 > FKEREZEBARGRNEERE » WEE HHEHEA) KRR » £H2R
PRZERR » BE2025568 » RFIEEH T I3ERTEAE » ERMEBT N2BERFIE » BHIBGEULEERTETERH ES

In 2022, the Group launched the “Textile Possibility” initiative, a o et

research project on traditional Chinese handicraft materials, focusing
on the exploration, preservation, and innovation of traditional textiles
and intangible cultural heritage techniques. Each year, we set a theme
for in-depth study, using modern design research methodologies

to compile our findings into an annual research map and building a
knowledge system that is both academic and application-oriented.
In 2024, our research focused on “printing and dyeing”, exploring

the rich expression of traditional techniques and natural colors. The
findings were showcased in the “Textile Possibility” special exhibition.
As of June 2025, we have visited 13 provinces, municipalities, and
autonomous regions across the country, researched and analyzed 72
traditional handicraft techniques, giving new life to traditional culture
in contemporary design.

MeEEA) [ShRIFEEN R

The “Textile Possibility” special exhibition
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Sustainable Culture — The “Tea Garden on the
Rooftop” Project

REBEBEMAERET 2] > IRAGBIRFRIER » BURERRE » TERPAEEERBHNRER > HE
B&EATLE ~ PRESHESAMATERIE - H2023FL0R » RETEXNEERXREET > 28R
INRIRBETRIFIER - ZFHTE 'A% R SERBREREEEER - SRERNREHER
BETmES AV EREETEEREHFNSEED TIREETFHEERRNVRAIFS X » WIS ~ m%
RN MINHBEERERERE  IRFRGEBHNETER

The Group has incorporated an environmental mindset into the design of its headquarters office building
from the outset, establishing a tea garden on the rooftop. The design not only helps to regulate indoor
temperature but also forms a five-layered ecological facade together with the campus' terrace gardens
and the tree array in the central plaza. Since 2023, under the care of a professional management team,
the tea garden has achieved small-scale production with steady growth. We have developed the “Not
Much Tea" brand, using environmentally friendly paper and surplus fabric for finished product packaging.
The tea is used for corporate gifting and employee tasting, representing an innovative step in exploring
environmental and sustainable practices including resource conservation and GHG emissions reduction.
Through tea picking and tasting activities, we promote an energy-saving, eco-friendly lifestyle that is open
to all.

+
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Group Profile

/Iﬁﬁ‘ﬁﬁﬁﬁﬁ N8 (TRRF)) ~ TRF) & DIEHhK ) REMBAE ( TR&EE) =X '#fM) ) 2
%%‘fﬁﬂﬁmﬁrﬁﬂinnﬂﬂﬁ?ﬂﬁﬁ » BISZIR19944F > R2016FEBBMAERZFIBERAE ( THIFR )

I*&J:FE (RELSE © 03306) » ABERMUMNPEIFIM - RPN T EXHEIERET « MENHERHARE « #
s B RIBHEEm ©

INBY Design Limited (the “Company” or “JNBY Group”) and its subsidiaries (the “Croup” or “we") are an
influential designer brand fashion group founded in 1994, listed on the Main Board of The Stock Exchange
of Hong Kong Limited (the “HKEX") in 2016 (stock code: 03306), and headquartered in Hangzhou, China.
Our principal activities include designing, promoting and selling fashion apparel, footwear, accessories, and
home products.
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Our Culture

TR TENMRE EFEE (Better Design, Better
Life)) M FEHMEBT MEREE 28
B RREF - BT~ HERR NEEE
EE > HABRIRBETREMERANEERE

BHEEN S TN BENR G ERPESES L
B> BBIREEFIEMTASE o

Upholding our corporate mission of “Better
Design, Better Life” and embodying our core
values of “Be Reliable, Embrace Diversity and
Inclusion, Explore and Innovate, Effectively
Implement, Keep Growing”, we are commmitted

to creating a lifestyle rich in artistic sensibility. We
aim to bring more joy to our customers through a
diverse range of artistic design products, allowing
them to experience a more beautiful artistic life.

A PETTATITITR  RUTT

R - T T

AVRVMALLTY - BSLE VY
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Our Brands

BEZETAFAA=1TH > BMANREAESEIEINBYLEE « BB « jnby by INBYELE « LESSZE ~ #E (POMME
DE TERRE) ZE#E - INBYHOMEZSE » onmygameE M Al 1544 JEMMERE;RE;RE;LAB » UIMEFHIEEBLIOCK - &—1@
mBEFNEENESEEERER  LEEESENERRATER ° 2t ~ 0N RMEAES > BRMATUARSHE
RIEERHEEREERMRT - BN > RAREHHERE BOX+FRIEEF & NImhkt | SREESESHEEE
HBRNER > NRAHHEBREESILERT -

As of June 30, 2025, our portfolio of brands includes INBY (women'’s wear), CROQUIS (men’s wear), jnby by INBY (kids'
wear), LESS (women's wear), POMME DE TERRE (kids' wear), INBYHOME (lifestyle), onmygame (kids' wear), RE;RE;RE;LAB
(sustainable lifestyle), and BIOCK (buyer-driven department store). Each brand focuses on a unique group of consumers
and features unique design identities. Our diversified and segmented brand portfolio allows us to offer products and
services to consumers across most age groups. Meanwhile, we have continued to launch new consumer scenarios or

products, including “BOX+ Project” and “JIANGNANBUYI+" multi-brand collection stores, to provide consumers with more
value-added services.

ZERIBMFANBERANEATK  AAERITERERZTEE - B LV MUMEATHHIERE S EHRE
FEZERDERNEREEHTE > STEBERMENHES BTN HERSENHNEEMEM > RFISTEERE
ERMHEENEEANIERMBEN DIRARNM4EE BR 8#E_S_AFA=1+H > BMNE2XNEIERTE
JEHE2,1175 > EfR2,0995 R AR « PEEENPREGE - HEFNDMHESERK (A7 « FHRAD « BAF D
F) o

Taking into account our customers' shopping habits and information needs, we have established an omni-channel
interactive platform comprising physical retail stores, online platforms and the WeChat-based social media interactive
marketing service platform, with each platform playing a critical role in communicating with fans and transforming our
potential fans into loyal fans. We aim to build up a “*JNBY Fans Economy” strategy, which is based on the same philosophy
of lifestyle. As of June 30, 2025, we had a total of 2,117 standalone retail stores globally, of which 2,099 were located in

Mainland China, Hong Kong, China, and Taiwan, China, with the rest in 8 countries (including Japan, Malaysia and
Australia).
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FAIRVERE
Qur Honors
Vil RIARKERTE NEAZEE (i
Category Awards and Honors Awarded by
FEERREER

HEREA—ARERE
Eco-Friendly Project of the Year
“Textile Possibility” Project — A Public Welfare Class

2024 F BB R REFES)
TREBEFEAK

2024 Outstanding Green Development Cases
Zero Waste Recycled Wool Coat

BERRZ 20245 EBITES A
Moments of 2024 Excellent Cases of Responsibility Practice
Glory

ESG5L#£60

ESG Pioneer 60

FERHERRME

High-quality Development Brand of the Year

2024 FEERPZE
2024FERm bR

2024 Growth Enterprise
2024 Public Welfare Enterprise

RAABER2024ELENHEAE
Southern Weekend 2024 Dream Building
Charity Conference

%ﬁf‘i%ﬁ
B

Beijing News
Seashell Finance

HEFE

BT

Responsible China
The Paper

SRE#TE

Jiemian News

E7 S SE]
JHBRFR
TMTPOST
TRENDMAKERS

BARARAAK
Jiedian Finance
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Vil RIARKERTE HEAZER i
Category Awards and Honors Awarded by
ERIREFZI 2024FHEANER RIRE) 8] [RRARBEEIDNEET MIE)

Moments of 2024 China Human Resources Sirius Award “Most Popular Employer Moka
Glory Brand among University Students”
BBB MSCI
ESGET4R R =11
ESGC Ratings Low risk Morningstar
A Wind
o S EREEN s
f.énrfﬁi%giﬂu ¥ u%ﬂ:%l l e . TEEERRe
at|ona' roduct and Service Quality Integrity Commitment China Association for Quality Inspection
Enterprise
~ spoo g 7\2‘ Ry b= A =&
20241ZHE S B , SERERHNEEE
5024 Standard Advanced Unit National Technical Committee on CIchlAng
Standardization
Industry National Technical Committee for Textile

Associations

2024 Standard Advanced Unit

INBY AAAKN 2 I 1ZESREE
INBY AAA well-known trademark brand

LESS AAAK & P12 g
LESS AAA well-known trademark brand

Standardization Knitwear Committee

FEEEGE - 2m (tR) REERATE
China Trademark Association, Standard Product
(Beijing) Certification Co., Ltd.

REEEGE « 2m (JER) VEBRAHE
China Trademark Association, Standard Product
(Beijing) Certification Co,, Ltd.
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Responding to the United Nations Sustainable Development Goals

FEERBERMAETHEERER (UNSDGs) » RIRIFNHAE S EAETE IIHERREET(F » BINBERE2NIHEZRERNER -

The Group actively responds to the United Nations Sustainable Development Goals (UN SDGs), continuously improving our sustainable development management from

environmental and social aspects, so as to contribute to global sustainable development.

el s

fiidid | Avidil

Fulfilling Social Responsibility

RAMEERFEHIELIE > B0 | AE S |SEBEHEKERGEE - &
BYERIE - MNEFIRBEE HBHRE

Further advance east-west collaboration, sign a paired assistance framework
agreement with Qingchuan County, Guangyuan City, Sichuan Province, and

continue to support rural revitalization through material donations and rural
aesthetic education projects

QuAuTY.

EDUGATION Et, jj é I EE 'E

L]

Supporting Employees Development

MNEES] ~ BAG « EEGNTEENAEINEGRMKT > AETRHZER
SRENSPBNEERE
Based on the four major training streams of leadership, general skills,

professional expertise, and platform-based programs, provide employees with
multi-level and multi-channel learning and development opportunities

GOOD HEALTH

AND WELLBEING EIJ E $ *EEEE i%

s

Creating a Happy Workplace
ITEETRMNEFE  REEMERN « XIREH ~ £EEF « RERREIETE RIE
RiERBAR

Create an employee welfare pyramid covering five levels: off-site benefits,
entertainment activities, lifestyle benefits, health protection, and statutory benefits

5 TS GENDER

EQUALITY EijJEIEE'E

Supporting Employees Development
BENTEERASCELSTERMATEXMENEZENT S  EERBLMHE T (RE
)i

Consider gender equality as an important part of the Company's diversity, inclusion

and equality culture, and fully implement protection measures for female employees
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6 AR CLEAN WATER

pek 3 AND SANITATION ﬁ;}ﬁ%}i

Resources Management

BIBRALEIKARGE « RERRMENEER  SAE K EFIENR - TERARKEER

Continuously improve water use efficiency by posting water-saving slogans,

installing sensor faucets, and adjusting water flow

BN DEGENT WORK AND

SFME ECONOMIC GROWTH E’Jjj%lﬁﬁﬁ

l

o

Supporting Employees Development
BEEW - AF - STHBERERR > AETRUHEXBENEERESRER
BigE

Build a clear, fair, and diverse career development system to provide employees with
dual career development opportunities of professional and management channels

10 =7 R0 faihes

- VN

BAETME
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Supporting Employees Development

BOREIE—EZT s FENORSNIIERE > BRE—(UEIEBE -SH @&
AFEESEHEEE L THFE

Create a diverse, equal and inclusive work environment, ensuring that every

employee enjoys fair treatment in recruitment, promotion, benefits, and other
aspects

22

BHRERE
Resources Management
BRI B{CAETREBIE » ¥RTOLEDIBEEER100% » IREBHAERATSE

Set quantitative energy-saving targets, achieve 100% LED lighting coverage in the
logistics centers, and purchase new energy company cars

A B INDUSTRY, INNOVATION

ERRHE ANDINFRASTRUCTURE 9& ﬁ E nnn Eﬂ:gé

Advanced Product R&D

YRR ERAEEEES RN ; BBRRGHETIFHENRME > SIATHE
MHE - BIEEMRENTE « B TESFFH TR

Empower product R&D and improve operational efficiency with digital capabilities;
actively explore the integration of fashion and sustainability and introduce cutting-

edge process technologies such as microbial dyeing, digital direct printing, and laser
technology

L BTHERE

ﬁEéﬁ Fulfilling Social Responsibility

FE T —KNEFRAHEE » SN RE - IBERERSTEER > B
&R HRE

Launch the public welfare project of “Aesthetic Education Class for Fabrics”,
support the development of rural children, autistic children and young people, and
contribute to community development and rural revitalization
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RHE
S D Inmnas - TReERs
Sustainable Raw Materials, Sustainable Product Design

EIFHE R RHREB (G LEZER30.6% » TRERBEMEIEBUS I HHEERI0E ; &
ZRREERZEE RE;RE;RE;LAB BVAI/FEES » i pIHEIE SR EdmRst

Sustainable raw material procurement accounts for 30.6% of all raw materials and

many products or raw materials have obtained sustainability certifications; promote
the creative practices of Sesame Lab and RE;RE;RE;LAB, integrating sustainable
mindsets into product design

14 KTE 1 b:r[mnw

IR EmRET

Sustainable Product Design

ERR20255EHHBMEIRRAY > WhiE NEFTEE & > FRMAERDEE
178~ REI ~ BRIBETIHERIES

With the first environmentally friendly collection launched by POMME DE TERRE in
the spring and summer of 2025, and in line with the theme of “Ocean Shepherd”,

carry out a series of activities such as the Aranya Beach Cleanup Action, flash mobs,
and plastic recycling workshops

15 PEACE, JUSTICE

ANDSTRONG: =13
INSTITUTIONS IA a ;é }E

Corporate Governance

TESTEATRIERAR > BUAREE=ZERE  REEHFEENRERERE &
HEERALREFAEELREEENER

Continuously improve the corporate governance system, establish three lines of
defense for risk management, strengthen business ethics and anti-corruption
management, and make consumer privacy protection a key focus of information
security management
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13 SHReTE CLIMATE

g  EHREEE

DI

Response to Climate Change

RERER « R/IR - ARERE « 5ENERNAZERERIEERER

Disclose climate-related information in accordance with the four pillars of
governance, strategy, risk management, metrics and targets

Lol LEO oismmii

Sustainable Raw Materials

BERBWEN > SIABEEFERZRE (RWS) REFEMRHEIRAEMLL > s8b/E
MR P FHEEIE
Place emphasis on animal welfare, the introduction of Responsible Wool Standard

(RWS) certified wool and its continuous increase in proportion to strengthen the
sustainable management of raw materials

17 PARTNERSHIPS

FORTHE GOALS EJ'$§"1#}§%§

Sustainable Supply Chain

HEnHErEEUHRERER  EHEREARKE
# o HEEHERIRIE RN SRR EE

Continue to cultivate a sustainable mindset among suppliers, implement strict
audit and management mechanisms at the supplier admission stage, and promote
environmental and social risk management in the supply chain

BieEREEZN E RN
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Corporaté Coverna hce | HHHHHHW
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H - AREENEREEREE Efﬁ'g NEBREEER > REEERERETFRM » MR HEE

R > AR LB ESEERE - ;

We are convinced that corporate gover ance not only reflects o onformity to"hormé -butalscour—=
wisdom and responsibility. We are ben'%on building a corporate“na structtre-featuring—=

a clear division of authority and responsibilities, efficient operations Elalel mtegrlty and- honesjy.—_'
have also established a comprehensive risk management system along with our efforts

.

information security and customer privacy, and strengthen intellectualproperty pro‘u‘ec’uon 3 w‘{iﬂ" '
|

contribute to our sustainable and hag h-quality development. | I
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Corporate Governance System

FEBTERIEABIREED - IR T REDRIGERE  BBSRENEIRAERE » RORELSEENH @
ERANEERS - RAEITHE - EEETRERZEE  HFMEZEESGNRRZEZET ) LERQBAENERME
RN - ZEEGARMESLE - BRUKHMEERFFIRFIEE S _AMFEFR -

The Group continues to strengthen its corporate governance capabilities and has established a governance
structure with clear division of responsibilities. Through high-standard corporate governance practices, we fully
safeguard the legitimate rights and interests of the Group and our stakeholders and enhance operational efficiency.
The Board of Directors has established an Audit Committee, a Remuneration Committee, and a Nomination
Committee to ensure effective and standardized corporate governance. For details of the commmittees’ specific roles
and responsibilities, composition, and backgrounds of their members, please refer to the Group’'s Annual Report for
Fiscal Year 2025.

FEBEREFENZTENBIUN > EFIEEFESTLER » URREFEMEERAE - ERUNRENZ T
LA EEZEZBEENTE - AEEEFENEERE « £/ - FHMERRRSETEOEEHMEXRTRNEENER
B - RBRZEEEFHHEFTENRE - ABEREETHN > NFREEFTRERBENZTLZE > SEE
TRRICIER ~ 8% ~ Bk~ 555  XEER - HEER  (TRERNERERE -

The Group values the diversity and independence of the Board of Directors and has established a Board Diversity
Policy to ensure an appropriate balance of skills, experience, and perspectives among Board members. Board
members possess relevant professional backgrounds and extensive management experience in fashion, finance,
accounting, and information technology. The Nomination Committee reviews the structure, size, and composition
of the Board on an annual basis, striving to enhance diversity at all levels of the Board, including but not limited

to gender, age, ethnicity, language, cultural background, educational background, industry experience, and
professional experience.

FEEEEEH

8 BB

The Group’s Board of Directors consists
of 8 members

HABELMES

S

including 3 female directors

BUFPTES

4,

4 independent non-executive directors
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Risk Management

FEERREERRIER

The Group's risk management system framework

RREHRX L& HERIRRE

Risk Compliance Organizational

Culture Building Guarantee

EREEREA
Risk management system

FEEFEBCRAREERER - RUCRREEENER  TERARREENRE - RAIEHE (EELE2FHER
fax) (LRBHEERIE) FHE - AFF > RFHNFE (ZERREEFNE) - FERE T AREENER
RAU~ B - iR REFHERAR - EFERNFEREERRANRESRFHE > BREMEROREQDBERR
EEMNBEERR  SREERAREERAREERR - BMEZIZEAREERIERE ; AREESEQER
REROEENAITHF - EEEHEAREENERERNBEES -

The Group continues to optimize its risk management system, strengthen risk management capabilities, and
continuously enhance risk management effectiveness. We have established systems such as the Contingency
Plans for Work Safety Accidents and the Public Relations Crisis Management Measures. In this Fiscal Year, we

also developed a new Comprehensive Risk Management Policy, which details key elements of risk management,
including objectives, principles, responsibilities, processes, and standards. The Board of Directors is the highest
decision-making body within the Company’s risk management system and is responsible for evaluating and
determining the Company'’s overall risk management strategy and policies. Senior management is responsible
for implementing risk management policies and overseeing the establishment of a comprehensive risk
management mechanism. The Risk Management Department is the executive arm of the Company’s centralized
risk management system and is responsible for the development and overall operation of the comprehensive risk
management system.

-

R & 5T EPREEHE & JRIE ERIRE & AR
Risk Identification Risk Monitoring & Risk Reporting &

EfR EIEHIE & 1]

Risk Management

System & & Assessment Governance Communication

Mechanism
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The Group’s three-line risk management system

F—ERR

First line of defense

REFEPIBEETRITS | 80 - RS ~ B -
IR E R
Each business department implements internal

control measures to discover, report, respond to,
and manage risks

B IERAR
Second line of defense

R R E IR B R LB RERRPI ST ~ 1heA ~ 1HBNER
TR AR

The Risk Management Department and other
functional departments support, coordinate and
assist in the implementation of risk response
and governance

BB
Third line of defense

RNEHEREREENE

Internal Audit Department conducts risk review
and assessment
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Risk Management Measures

ERIEMASEERERE L > AEESRIDEMNEREIRNE - AR RT M « BEIEEREY « REER
RERRMNERHENE - BRYRERRKEEHENENEE - 2MF » HABEEMERTERE » KEREER
EXFMNFEHEMEEREN ERETE - E—TRARRIENRFIENRZME -

With both institutional and organizational safeguards in place, the Group has established a clear risk management
process that clearly defines management measures across all stages of risk identification and assessment,
monitoring and response, reporting, and decision-making. These efforts enable timely response and effective
control of various risks. This Fiscal Year, we also updated our risk assessment standards, evaluating risks from

both the impact level and probability of occurrence, further enhancing the systematization and methodological
soundness of our risk assessments.

“ECARE > HAEEEERRBEBEER  TAEREREEE - ORRBNEARRSE=EREREEE
R - ENERBUERE > HAIEHIRBRIANIE - RS ENEREH R - &R ERERN N ERZE -
M ¥ S R PR R TR AR AR R A o

In Fiscal Year 2025, we continued to advance the development of our risk database, establishing a three-tiered

risk database system consisting of a basic risk database, a core risk database, and a major risk list. Based on this
database, we developed risk heat maps, compiled risk lists, developed risk response strategies to further clarify risk
categories and levels, and implemented effective response measures for high-risk events.

HATFEEERRERSLER ﬂa%ﬁf}ﬂ RERTHBCAETNHBERRNBERITE - 7MF - RAITEEIBE
G T IEMER TSP ETERETRBRXICEENEX » 127 B T ERMEAIBELEES

We also prioritize the development of a risk culture, advocating for transforming risk management awareness
into shared understanding and conscious action among employees. In this Fiscal Year, we mainly conducted
the publicity, implementation and assessment of risk culture for all employees through forms such as DingTalk
announcements and the JIANCNAN FM learning platform, so as to improve employees' ability to identify and
respond to risks.
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Business Ethics and Anti-Corruption

FEBBNNEBRENBHREBRERBENADNEE L TERBFRER @ BEAERENEREL - (FAREEMBEEE » RABEKRET (PEARHENELRE) (F
EARHNMBERESHEZE) (PEARHANBERAEEDRFE) (FARZELEEBROTHSNEITRE) SHEBEEMEZRER > FIET (MEEEEHE) (BITH%
) X (BTHEHE) SHEERE » WNRAREE—DES] (RBEAFIE) GUERRZESE) > MBIt « #ARESERER > THEEnRETEEEENEIRE
RABIEREE - B - RFLBHERET « T/ « HER  CHEBEHRT GEAES) @ FENBAEEREANGEE  HIERE - 9% - I6F  MBERETANEE -

The Group is committed to embedding strict business ethics standards in its operations, improving its anti-fraud system, and fostering a corporate culture of integrity and
honesty. As a member of the Enterprise Anti-Fraud Alliance, we strictly abide by relevant laws and regulations on business ethics, including the Company Law of the People's
Republic of China, the Law of the People’s Republic of China Against Corruption and Bribery, the Law of the People's Republic of China Against Unfair Competition, and the
Interim Provisions on Banning Commercial Bribery. We have established relevant regulations, including the Integrity and Probity Policy, the Code of Conduct for Employees,
and the Employees’ Reward and Punishment Policy. In this Fiscal Year, we further revised our Internal Audit Policy and Integrity and Probity Policy, adding provisions regarding
independence and rights protection to continuously improve our business ethics supervision and management mechanisms and relevant policies. Furthermore, we have
signed an Integrity Commitment Letter with all headquarters employees, customers, suppliers, and distributors to continuously strengthen the Group's integrity management
and prevent illegal activities such as bribery, extortion, fraud, and money laundering.

= £E R E A& BB 2024 FEFHEBRRERRERME

Member of the Enterprise Anti-Fraud Alliance Model of Clean Private Enterprise
Construction in Xihu District in 2024
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FEEHEABERITARESATRE BRHESTIFEFR - A2 1758
S RBEREEFTS - RAIEHRRZEANERSE  SMEMEREB R
B MBS EBIENE o AMF 0 HAEH1I3EMHISSKEHBRREE
# UTHHABEFRRL  HHEERHEFERITAEE -

The Group maintains a zero-tolerance policy against any form of corruption and
explicitly prohibits fraud, improper profiteering, fraudulent practices, and the leakage
of confidential information among all employees. We regularly conduct planned and
special audits to assess and update the Group’s internal controls and implement
necessary corrective measures. In this Fiscal Year, we also visited 35 distributors in 13
cities to verify their actual inventory levels and prevent corruption-related practices
such as unauthorized sales.

RPERUTENRRREENEIERE  BETRIINIEFAASRTBERREN B
i MEATREFRERRERMFRERNITAIEREN - 2AEEREHMRE
R EHESEREN - TREBERGNERER > ET7RE S IRSER - Y
REEHETANET > RAAERMRE FTLUEREES ; 1TAEICERN > XHE)
ERRMCARE - HINERRFMER - RFIEREREASHKFAMBRAE
BRE > REHG R » THRATERSRTAMEBRAATHR -

We have established a comprehensive reporting channel and processing procedure,
through which employees and external stakeholders can report violations of
professional ethics or related incidents via whistleblower email, telephone, WeChat
official accounts, and other means. The Group's Internal Audit Department is
responsible for accepting and evaluating all kinds of complaints, and verifying,
assigning or supervising these cases according to the actual situations. Employees
who are proved to have committed fraud will be punished in accordance with
relevant regulations; if any law is violated, the case will be referred to the judicial
organ. For real-name complaints and reports, we will ensure that the information
of the complainants and reporters remains confidential. The legitimate rights of
reporters are protected, and it is ensured that they will not suffer unfair treatment
due to reporting.

HIREE
Reporting channel

BEEUEFE | LZ@jnby.com

Integrity mailbox: LZ@jnby.com

T4/ EREREESE | 0571-88496199
24/7 reporting hotline: 0571-88496199

ETETERER | JImhR-> BT REE->RELR
DingTalk reporting: INBY Group->Employee Feedback->I want
to report

ATEH : http://www.jiangnanbuyigroup.com.cn  AF]EN-

> BB > BREEAAR
Company website: http:/Mww.jiangnanbuyigroup.com.cn About
us- > Contact us- > Red Flag Hotline

MIEARIRE I IIREAKR->ERLE->E&EIRE->HERM->E&
BB

WeChat Official Account: INBY Group- > Explore INBY Group- >
Into INBY Group- > Contact Us- > Integrity Report

ERREBE L AT AN mEESBEXRE K398k K B B25%E
M ImmiRAER ()
Mailing address: Internal Audit Department, INBY Group, Floor

3, Building 2, O0ELI, No. 398, Tianmushan Road, Xihu District,
Hangzhou, Zhejiang Province
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@ e 225

RERARNE R EEEES  BETRNE TNESRETAEE  EAATEENERAEES - KBHE > RILHEESELL e I
EERIEeN - STETEEI N » MRS B EENELR - AEETHAA SRS RERT T BRONEEEHE » ANEEDL & A7

ERANEAREER  SHEEARREEHREER - THEEE  SiENTATRSEATENHALD - BEAEEETATRNEA » 51 E

BRANEAEZEER -

We continue to advocate the concept of anti-corruption and integrity, and enhance the overall
awareness of integrity and compliance across the Company through regular compliance
training for employees and the Board. In this Fiscal Year, we conducted six integrity training
sessions for key departments, two DingTalk campaigns, and one interactive game promoting
integrity. The Group has also implemented a strict integrity review system for talent selection
and promotion processes. The Human Resources Center conducts investigations on candidates
during the hiring or promotion phase, including aspects such as educational background, work
experience, integrity, and conduct records. Individuals with a record of fraudulent behavior will
not be hired or promoted to key positions.

ZRENEREREEER

Diversified publicity and implementation of integrity

“SEUE > aREFE L RMAESIATBERT N c BERE TRRERF) &
B o BETBAER—E/NK > BEHEE—EREME » TENRINEEHRERNES - B
R > INRETHERZANBAER > TRBETEREITFPETEREE -

In Fiscal Year 2025, at our annual meeting, we innovatively introduced an interactive game
format with the “Integrity Pitcher” game. Each employee received a small ball, answered a
random question about integrity, and then tossed the ball into a box indicating the correct

answer. This game deepened employees’ understanding of integrity and encouraged
them to uphold business ethics in their daily work.

MR T B8

The “Integrity Pitcher” game

BEXMER > mEEXR
BEBSHRNE Y ©

By the end of this Fiscal Year,
there was no legal cases

regarding corruption in the
Group.
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%- lé\ § é;ﬁi
PERLIREE

Information Security
and Privacy Protection

EERREEHEER
Information Security Management System

AEEL FEpAE - RREE 2828 « SFEHE  HEWE) WHHAEE > BRET (PEARHENE
MEREZE) (PEARANBEBEAGEREZR) (PEARANBBERER) FEEER > 188 (ERk:
MEALEEFM (EEXZEEWR) FHE  BETENEEREEERER -

The Group is guided by the principles of “prevention first, risk management, full participation, cooperation and
sharing, and continuous improvement”. We strictly abide by laws and regulations such as the Cybersecurity Law
of the People's Republic of China, the Personal Information Protection Law of the People’s Republic of China,
and the Data Security Law of the People’'s Republic of China. The Company has also established a comprehensive

information security management system through policies such as the Information Security and Privacy
Management Manual and the Information Security Management Measures.
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AEREEZE2EERANENNT » RMIEMILHCEORERS
28 - Hoh » CEORAREEREEERANREREA » 85

EiEE > TECIO REAGRFEESAN) -~ AREES  EREPONZIBAIEEREEHEMNEEREES
NEMERRENEELE - Hit - BEMMEEHENSHNES » HEER2ETERENE - IHFNHES

g
TENTEEN > WIRENENEESF - CIOBE2ERELFNEERETI(E » BRI ~ B - RIFNNEEEREEIERER - EEHO - AREEINZMBFABEAS

MREREHEEERRERREEEIF -

To ensure the effective implementation of the information security management system, we have established
an information security organizational structure with the CEO as the top manager, consisting of the subordinate
CIO (also serving as the person in charge of personal information protection), Risk Management Department,
Information Center, and information security officers from various departments. Among them, the CEO is the
top decision-maker of the Company's information security management system, responsible for approving and
issuing the management scope, policies, objectives and relevant systems of the Company's information security,
conducting management reviews on information security, supporting and promoting the implementation of
information security work, and providing necessary management support. The ClO is responsible for overall
coordination of the company's information security work, and organizing the establishment, implementation,
maintenance and improvement of the information security management system. The Information Center, Risk
Management Department and heads of various departments carry out information security management work in
accordance with their respective scope of responsibilities.

FEEEER ARG

The Group’s information security organizational structure

CEO

|
ClIoO (REAESREREAN)

ClO (also serving as the person in charge of personal information protection)

EA ey . N .
%%?%/\E’E%Hbumaﬂ 1§,§\¢|IU }ﬂﬁﬁﬁﬂ%ﬂ
Various Business and
Functional Departments

ERLEE HMPINAEMAE

Information Security Officer Other Personnel within the Department

Information Center Risk Management Department

X EFE > HAIBIEF)EE M1SO/IEC 27001 15
ER2EIEEAR M NISO/IEC 27701 BEFAS
BEERR) INEPERMBE o I > M
BEHHEEREZARARARMRIX EF
TR RRETREREE ©

In this Fiscal Year, we successfully passed
external audits and obtained certifications
for the “ISO/IEC 27001 Information Security
Management System” and the “ISO/IEC 27701
Privacy Information Management System”.
Additionally, we conduct annual internal
cross-audits targeting information security-
related risks and promptly address any
identified risks.

JLFFRTRISO 27001#11SO 27701:8&
INBY Group's ISO 27001 and I1SO 27701 certificates
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Information Security Management Measures

ZETEEREEEAH @ RMIEHERBHNERES - FFEETEARAIFREREE (
WIEEGES) - HPESETHEELRENEGENER - IRETHREIMNERRE
HERERELITR  HAIRR (BTREGE) FLARRES - HRNERAS
PR (ERERRE) » ERFMERBAEBRBRRESTRRENL  MIREQTH
EREREREREIE -

We have established a strict management mechanism for employee information
security. All employees are required to sign the Integrity Undertakings before
induction, which outlines their commitment and responsibility for information
security. Any violations of information security regulations will be punished in
accordance with the Employees’ Reward and Punishment Policy. For customer
service personnel, we require them to strictly protect customer privacy and refrain
from disclosing the Company's trade secrets or customer information data in
accordance with the Online Customer Regulations.

BAIBINREEEAEEELEHENED - TAMEEIRE > RFXIRTERE
EHERAE AR IR - @S WAILERF REERILREN AP - Jfik
BT s RN ENRE > EEEERERARTRERSRIIRTTER » BRER
WAEER - HEF =S HEEE > RFAIREEMANSRERENTIMER B
IR RBHEREREEEE=R > SARKRBEFRRE o

We are committed to protecting the information security rights of our members.
During the membership registration process, we proactively prompt customers

to sign the user agreement and the subscription agreement. Members can also
view the privacy agreement and user agreement within their account. We set strict
account permissions in member information systems based on the principles of
fairness, legality, and necessity to prevent improper use of information. For third-
party data management, we prohibit anyone from unauthorized or accidental use,
deletion, disclosure, or transfer of relevant information to third parties. Failure to do
so will result in serious legal action.

33

REHBIERE  HAANKFBHRES > ROIEET (BAGELERSER) (K
BHEEEEE)) SERTE > THHROEBRARHRSSREERERER  ERA
BINEERENBEET °

To respond to extreme events such as data leaks, floods, and fires, we have
formulated relevant systems such as the Personal Information Security Emergency
Plan and the Business Continuity Plan, and conducted multi-scenario fault recovery
drills for core business systems to ensure the Company's data security and stable
operation.

HPBNRTERA BT EER2MBEALRESH - BRHETHE - SFIEERE
BiFl s TREF) ERREER  ZHAFZEN N  HREEXEEE ° FHIIRE
ARAHER  EEREEERER RBEERE  HEVAKE - ZRE2FMHLERF
ZELE >  —FTAFMEF > rEBEEEREHFIBERIELN0% > LE2EEBT (
SELR B RENFBE)

We are committed to continuously enhancing employee awareness of information
security and privacy protection. We promote information security awareness through
various channels, including new employee training, departmental information
security officer training, the “Hyacinth” information security column, and exams.
Training covers policy objectives, our information security management framework,
the definition of confidential information, prevention of phishing attacks, and
security incident reporting. In Fiscal Year 2025, the Group achieved 100% coverage

of information security training, and all employees passed the Knowledge Q&A on
Information Security and Privacy Protection.

BE=FR > AEEREESE
eI ERFRAAREEAERABVE(F

In the past three years, no
events related to privacy leakage
occurred in the Group

Mty mE ) EREREFEE
Special training session on information security for preventing phishing attacks
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sk ETE ORFE

Protecting Intellectual Property Rights

FEESEERNAEERNRELE  BRET (PEARKENEHIRE) (PEARHEMBEENE) (hEAR
HABEFHEE) FHERMERER FE'JE «%D%%E@FEBQIT’E?E%I» o HFEAFBEETIO%RE (MEHR%E) » &

Rt MEEUETHE (RRIZER) » BERBLEE  BRENMERTAIEENERRENCIEER - £HE
i > FFIERHIREPIARERE %%iﬁ'r’é'ﬁﬁ&ﬁ’l‘a;ﬂ'l‘?‘ SRILEEENEERERAHERE - SEFF -~ HIRN

4

(RIS - RFIERNNEABTHNMERRESH - MRERAE S THMMERRERRE > THEF
HESESFMPIRRIS I NAEERBAIEI

The Group attaches great importance to the protection of intellectual property rights and strictly abides by
relevant laws and regulations, including the Trademark Law of the People’s Republic of China, the Patent Law of
the People's Republic of China, and the Copyright Law of the People's Republic of China. We have also formulated
the Guidelines on Work Related to Intellectual Property Rights (IPR). We have all employees sign the Integrity
Undertakings and specially require in-house designers and related staff to sign the Declaration of Originality. In
this way, we strive to ensure the effective protection and appropriate use of intellectual property rights in the
Group through standardized management. On the sales side, we have clarified in the distribution agreement that
distributors shall not, under any circumstances, infringe upon the Group's trade secrets and intellectual property
rights, including patents, trademarks and copyrights. We are also committed to raising employee awareness

of intellectual property protection by conducting training programs on intellectual property protection for all
employees and carrying out three specialized training sessions for key departments, such as the E-commmerce
Operations Center and the Digital Intelligence Retail Customer Service Centre .

tesh > AR EREER VIR R R AR B ERE - RFIEFIE T RERNEZRE - HREHE - aEREMETR
A% RBEEEAR - RIS EmE T RAEERRS ZREZET) > BRSEMEERERR

Furthermore, the Group takes strict measures to avoid infringement of others' intellectual property rights. We

have established a rigorous review process to pre-screen design drafts and promotional materials to mitigate

infringement risks. We also have a pre-review mechanism for brand key visual shoots to mitigate the risk of
infringement in promotional materials.

KEEENREES BERSSEMR

The Group has achieved fruitful results in
intellectual property.

BEAMER  ~EBRAEEER

930.

By the end of this Fiscal Year, the Group
holds a total of 986 trademarks

57 (BENEEN  FRENNERME

El))

115.

113 patents (including design patents,

invention patents, and utility model patents)

hRIERE (R

643 (i3

643 copyrights
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e~
ESG E/a%RE
ESG Governance Framework

~BRAEENIHEERESR > RPIBESCARMAKERRESD » BUTUEFEARSREMIBIESGE RS - BB LM TEEAN » BEAFEN RS -

To realize our vision of sustainable development, we have included ESG factors into our business strategy and built an ESG governance framework with the Board as the top-
level decision-making body. The Group's sustainable development strategy is implemented in a top-down manner.

- - EBESGIMEE » FHESCIEERE
ShEs= RERRIHIE TERBE ) Overseeing ESG affairs and reviewing ESG information disclosure

o : = The top-level .
Decision-making The Board decision-making Major - SFEEVBER—XGE > BIESCEIRERER - BEEESGREMEEN BIZERER » BXFEESCHRS

level responsibilities : ) : . o
body P Holding a meeting at least annually, listening to the reports fromm ESG management, supervising ESG

risk management and achievement of goals, and reviewing annual ESG report

P - HIEESGHHRMISES
ERARRISIRIE Developing mid-to long term ESG strategies
" e FEBERE _ e
il ESGEEEMNER Coneral Manager of TERE > - HEESGREAM
Management ESG Management Corporate Public Major Deciding on the development direction of ESG
level Representative Relations responsibilities

e - HESGHRS - BABRAEROE(TIFG » BEERSMH » BEHRESGRICEORITERE RN

representative Evaluating ESG strategies, objectives and performance, deciding on the management direction, and
reporting to the Board and CEO annually

- BEFRRESGHERTF - BEHE « BR - Bt kEAREERRNGE

HITB ESGT{E4H ZURPR R TERE P arrying out ESG work, including the establishment of policies, objectives, measures and risk
management system

Executive ESG Working Involving various Major
level Group departments responsibilities - (REEESCTIEEFETT
Ensuring the ESG work proceeds in an orderly manner
\ \ \ \ |
i E R4 AIEHERM R ERBIEAAHE A BIFHE R NBEAE & P B N R
Carbon management Sustainable raw materials Resource recycling Talent sustainability and internal Community sustainability and

team team team communication team public communication team
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FmiERA 7 2

Stakeholder Engagement

FEESEERNSEMSNAZERRK > BUBRCEEKS > WETHRENDERSER 70 7THREHRKRERS - BENZERAZNMNISE - 281 - RIEENE
B BAEEMAHEHERERE  HERSTERIRERE -

The Group attaches great importance to the expectations and concerns of all stakeholders. We have established a regular coomnmunication mechanism that enables proactive

communication, so as to ensure that we can fully understand the demands and proposals of all parties. In doing so, we safeguard stakeholders’ right to know, to participate,

to express, and to supervise. We share the opportunities of sustainable development with stakeholders and work hand-in-hand with them to promote the sustainable

development of the industry.

MEEAERAS
Stakeholders

BT A BB ERPY
Government and
regulatory authorities

RERIEEAN
Shareholders and
investors

BRERE
Communication channels

CEE T

Concerned ESG issues

FERTTE

Actions taken by the Group

RS

Policy guidelines

e
Regulatory documents
TEEE

Industry meetings

5 ENE

Information disclosure

REAE

General meetings

RIGRE

On-site inspection

SRS

Off-site supervision

BRIE
Roadshows

ES VN
Results announcements

ExEglTs
Product quality and
safety

BREE
Compliance operation
SERBEUER

Policy implementation

EnEERRe

Product quality and safety
R

Business strategy

KR EEER

Investment returns

bREERIH

R&D and innovation

EBEEDER
Implement regulatory
policies

BEREEERZ
Take supervisory
assessments

RISmEEE

Maintain brand value

BEBNS
Publish results
announcements

BRRERME

Organize results release

BITHEES
Carry out green
operations
SEEATIALE
Improve corporate
governance

FRIFZ Z IR
Conduct non-trading
roadshows

HEEIEEE
Promote risk control
management
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FztERAS
Stakeholders

8T
Employees

A B8 7 R AL FE R

Distributors and suppliers

EBRE
Communication channels

R ERE

Concerned ESG issues

FEETTE

Actions taken by the Group

TE#Es
Labor union
BTRRAE

Workers' congress

EfERE
Regular meetings
HEXRES

Daily interactions and visits

IR AR

News release

BT a

Media platforms

PIABERFE
Intranet mailbox
NEEE

Corporate events

EfE=E
Partnering agreements
Lyl

Strategic negotiations

RiGFET

On-site visits

BEESTEN
Employment and employee
welfare

BTRREEZE
Employee health and safety

BTEIRER

Employee training and
development

[GESEE R

Business ethics and integrity
ZCERTERE

Diversity and equal
opportunities

HiErEE

Supplier management

RIHFHE R MR LG SRS
Procurement of sustainable
raw materials and
packaging materials

MRS o SRR
SHEIE

Brand power building, brand
promotion, and marketing
management

BEER

Advertising

BEAEE

Transparent disclosures

HIETS(ER

Utilize the functions of
labor union
SEETEE

Enrich employees' lives

HEMEEE
Hold promotional
meetings

IERIRIE A B R PR =
Increase awareness on
environmental and social
risks

RS MR RSRAR A
Organize open days for
media agencies on a
regular basis

B HIEEE
Publish news in a real-time
manner

HIUSEFTS
Establish learning
platforms

REBS TR
Protect employees’
rights and interests

FIE BT HIERBEHIE
Establish a transparent and
fair procurement system

B RFHIRB ARG
Build positive business
cooperative

relationships

KESEHIREER
Disclose information timely
and objectively
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FztERAS
Stakeholders

HEE

Consumers

HERAR
Community and the
public

STR M EF 1T
Artists and the fashion
industry

EBRE
Communication channels

R ERE

Concerned ESG issues

FEETTE

Actions taken by the Group

=R

Customer service hotline

Satisfaction survey

REED
Charity activities

SRRETT

\Volunteer activities

HEhEE)

Sponsored events

EEHEH
Marketing events

B 7548,

Official websites

HEES

Community events

RomiE e
Communication activities

Sk EEERBE R

All-domain fans/consumer
services and satisfaction

EnEElRTS
Product quality and safety
FEFAIREE

Privacy protection

HEEERARE
Community and charity
IR RE

Environmental protection

Fashion trends
LSRR

Artistic commmunication
MM

Artistic exchanges

g ERERE
Protection of intellectual
properties

BiUCEHEEERER REEEERD
Establish a comprehensive Protecting consumers’
quality control system rights

RARBEAE

Enhance service quality

YNl el
Participate in public
welfare and charitable
donations

EHRBREREE EE)
Organize volunteer
activities on a regular basis

B R R

Promote cultural knowledge

SRETEMERZ B 1E EEEMIER
Collaboration with Patronage of art exhibitions
designers
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BEE=mEE

Materiality Assessment

RIS

Materiality assessment steps

TER—  BRESR

Step 1: benchmarking and analysis

HFIkE (ESGRE:ES) @ BERBRNKE24|
ESGHEBEETEMTML » WEBESCEREERARNE

=

5% ©

In accordance with the ESG Reporting Guide, 24 ESG
issues were reassessed by taking into consideration
of the current status of the Company, and were
reviewed and approved by the ESC management
representatives.

FUF > FEEEERFE=AEXUBRREEIEESCEETL » EmE (ESGHREIE5!) BXRMER » BITRRA
NREBBLERBIZATL - & ESC ZENNTEERBRRULENDEBALNERRZE » EHERE ESGC &
BERRTLURED o 2 HMIE RIS AERSE ESC BIBEHREARS] ESC REBMNEESE - UTABEMNME
AT RKER

In this Fiscal Year, the Group appointed third-party specialized agencies to conduct a material ESG assessment,
with a view to ensuring compliance with relevant requirements of the ESG Reporting Guide while aligning with
the best industry practices and trends. Representatives of the Group's ESG management team have confirmed the
significance of each ESG issue to the Group's business development and to all stakeholders. The assessment results
will serve as an important basis to develop ESG management strategy and to prepare the ESG report. The specific
steps and results of the materiality assessment are as follows:

2 SH= : AR 3 SE= : PETEEE
Step 2: analysis and prioritization Step 3: assessment results validation

AEBESGEEENRK T FHEER DTG
R TRUFEEMEEREHIR -

The assessment results were reviewed and confirmed

HPIBRTEREER > GEHBRAERA > % MY
AP NRERNEEZE N WA EERANEE
%1 MEAENSIEZENERREETENMG
ERAIL B ©

We benchmarked against the best practices in the

by the ESC management representatives and the
working group of the Group. The final results are

shown in the following materiality matrix.
industry and integrated case studies from market

peers to reassess each issue based on “importance to
the development of INBY Group” and “importance to
stakeholders”, and a preliminary matrix was produced.
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@ =zmmsn
Greenhouse gas emissions

Q@ s=maE

Waste management

@ EarEkK

Waste gas emission and
wastewater discharge

@ wriEm
Use of energy

O K zErER

Use of water

D rERRRESR

Material usage and reuse

Q@ sz mERREs

Responses to climate change

@ TmETR R R

Purchase of sustainable raw
material and packaging
materials

@ mmz=sTERN
Employment and employee
welfare

0 zanarsge
Diversity and equal
opportunities

0 sTrERR2
Employee health and safety
O s1mRzE
Employee training and
development

O B EREETRESET
Prohibit child labour and
forced labour

D s
Sustainable supply chain

O e
Supplier management

O EuzenELRE
Data security and privacy
protection

O zrrEER2
Product quality and safety
0 2Emu/ EBERERAEE

All-domain fans/customer
services and satisfaction

O Rlenms > QIEEEREKNEE
Brand power building, brand
promotion and marketing
management

D) ERmRmB AN
Product development and
design innovation

€) 2B R

Prevention for and response to
public health incidents

@) HeBEFRiH
Community responsibility
and public welfare

O mpmmamNs
Business ethics and integrity
@ mEEwRE
Protection of intellectual
properties

@ RIFEEE O HEEEE
Social issues

Environmental issues

@ ELEEE

Governance issues

HZHEREABEEMY Impact to stakeholders

BEEMSEEERE

Materiality assessment matrix

A
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IR IREENEEM Importance to INBY Group

[ —REE

Normal Important

o EEEE

Very Important

EE

Important
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ESG ExBg

ESC strategy

o fHEEERER
Sustainability Vision

TN » LMBEART BRERA-UBZHNAFERREER - FATERERE
HBERETEM R R > HfT IS IR RGN RER N B AEE
AFEERNESR  TEGEERDFE  RIFAHE - AT RHENTETHFED
R > REGFR ESG/RIET(F -

“People-oriented and nature-first” has always been our guiding philosophy for
sustainable development. As an influential fashion group of designer brands in
China, we take “Create Sustainable Fashion with INBY Characteristics” as our
sustainability vision and advance our ESC governance efforts around four pillars,
i.e, product sustainability, environmental sustainability, talent sustainability, and
community sustainability.

FREERY > HASEMIRRENAIHERRE  SUHEEIEFREMRRKS
AEFRRNEER ; BN BEPHEIREMR  ERAEIRMEMLEEDN
B USTrFETE  HERTERIAZENES ] -

In practice, we pay great attention to the sustainable development of the
environment and practice the sustainability concept throughout the entire chain
from product design to customer experience. Additionally, we actively assist
employees in their career growth and value the inheritance of intangible cultural
heritage of humanity. Through diversified sustainable development initiatives, we
continue to inject vigorous vitality into the Group.

FESR ¢ TEI RIS MR FHER

Vision: Create Sustainable Fashion with INBY Characteristics

EmrIHiE

Product sustainability

AIFFEM R

Sustainable materials
EmEERRE

Product quality and safety

b EE B RIRT

R&D and innovation

IRIGATHHE

Environmental sustainability

BREIRF A

Resource recycling

AZEIHHE

Talent sustainability

AT EEREERE

Talent engagement and
development

HERTHHE

Community sustainability

QiS5

Sustainable supply chain

BhEERE
Contribution to local
development

mhRiE
Brand power building
I EARAR

All-domain fan relationship

IEER B EEAIR
Inheritance and innovation of
non-heritage skills

EfBeiREE
Energy saving and emission
reduction

BTREERE

Employee health and safety

TERBEEE
Coordinated development
within industries

42
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Sustainable Development Goals and Progress

ARHEER

Sustainable Development Goals

B2 RUER > AEETFEREMEMG R EHR
BAEESIEREDR0% (8) UL
By the end of Fiscal Year 2025, the Group's sustainable

raw materials will account for over 30% (inclusive) of
the total weight of procured raw materials

“ECIMFER
Progress in Fiscal Year 2025

- PIFHERMEHREE(S L ER]30.6%

Sustainable raw materials procurement accounted for 30.6 %

BRARERSEAFBE  BOSEERRE
Maximize the utilization rate of fabrics and reduce the
waste of various resources

- EFEEEFIFEI.01EXK
Recycling and utilization of stock fabrics: 90,100 meters
- ZHERENAEFTHEHERAIERS
Used fabric remnants in Sesame Lab for creative designs
- FHEFTERERERELABAIRHEL A » IRREFEAZEBAN AN

Continued to build the sustainable lifestyle brand of RE;RE;RE;LAB and explore various uses for stock fabrics

- EHEEBEFFUEBEFEANEANZEBLERIIER

Launched a range of recycled products, including recycled denim and recycled wool coats

- PISREERBEEMRRERIIKE - BAMEHERFIBR

Used recycled materials for store decoration, i.e, making display devices to improve material recyclability
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ARHERR

Sustainable Development Goals

AT EMER > AEEMMNKEERSESIUE
FRAEETRI0%  STUREMRKETRKIN (X
—— P2

By the end of Fiscal Year 2027, the annual electricity
consumption per workstation and the annual water
consumption per workstation of the headquarters of
the Group in OSELI, Hangzhou, will have decreased
by 10% respectively (based on Fiscal Year 2022)

44

“ERFER
Progress in Fiscal Year 2025

- FRRIEKER > BRARKYE  SLUSFRKER-ZEZ_HET£22.6%
Implemented a series of water-saving measures to improve water use efficiency, resulting in a 22.6% decrease in
annual water consumption per workstation compared to Fiscal Year 2022

- REBELSEFARE GO ! J-walk—EACH—=EHEAT LB 7EE) > DB AR HIFR6,605T = —R1t
EE

The headquarters at OOELi launched the "GO! J-Walk - Climb the Stairs below Three Floors" activity, reducing
carbon emissions by 6,605 kgCO.e during the project period.

- FEERERER - YRTIOLEDETREEEEZR100%

Continuously optimized energy use, with 100% LED energy-saving lamp coverage in the logistics center

178 TAAZE AANRBE) BESGXIL

Develop an ESG culture of “everyone participates and
everyone creates”

- FrERR ThEHA BE  GATARIFERE

Continued the “Textile Possibility” project to pass on and innovate intangible cultural heritage techniques

- FERE Th HBNEBRAmEY > mBET C €8  BRFHFESE  HEHERSNEEHERRE

Continued to carry out the “Aesthetic Education Class for Fabrics” welfare program to encourage participation
by employees, members and media, so as to empower aesthetic education in both communities and rural
areas

- SESGIEZRAMMEIE ALEZIRE > HEEBIRERAERBRMA SRR

Integrated ESG concepts into supply chain admission and assessment and included environmental and social
risks of suppliers in management scope

- AREELEHTRAESGER > sE)S TEiRefEH - ERERFA

Incorporated ESG concepts into all employee activities, and encouraged employees to save energy, reduce
carbon emissions, and recycle resources

- SETXAERE > HARRISERMER

Participated in industry sustainability forums to explore sustainable innovation practices
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Sustainable Raw Materials

BFIRNEMENEECERTERRE EERTEERRBRE « EYSRMEEM

SEANRETT - At > AEEEEREEMERTSESHEMHEREND » HERR
FIFHERMRMEEREE - B ERAEREEE - JEHRRHNEMH » BEREEE
# ~ EEMERASIREON G AIHERRIRE

We are fully aware that the selection of raw materials not only affects product quality but
also have direct impacts on ecological and environmental protection, biodiversity, and
the fulfillment of social responsibility. Therefore, the Group places a high priority on raw
material sustainability throughout the entire product lifecycle, continuously expanding
the use of sustainable raw materials and prioritizing certified, traceable raw materials to
ensure their origin, production, and use meet the standards of sustainable development.

AHERMENERER

Sustainable raw materials application goals

“ETAMER  aEETRERME SRR EE I RET) RAREERSEFA

3 O O/ K BOSEERRE
O (&) Ukt Maximize the utilization

By the end of Fiscal Year 2025, the Group's sustainable raw materials rate of fabrics and reduce
account for 30% (inclusive) of the total weight of procured raw the waste of various
materials resources
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B E IR RIS AR REE L FI BAE » LRIBIE RIS IS B S YR  EERE HEAMEFR > BT RREM ARG LED)

BIOASY/

EIFHERMRIER » TERA A FHERM BRI ERLLH) o

We have established a clear target for the proportion of sustainable raw materials in our procurement and
have been actively exploring the use of sustainable raw materials, such as sustainable cotton, sustainable By the end of this Fiscal Year, our sustainable raw
cellulose fiber, bio-based chemical fiber, and yak wool. With these efforts, we aim to continuously increase the material procurement reached 30.6%.

proportion of sustainable raw materials purchased and used.

B REEX —ECEECECAMERRHERMERRELL A
Sustainable cotton materials Proportion of Sustainable Raw Materials Procurement from fiscal years 2023 to 2025
Bl RS 35.0%

Bio-based chemical fiber

30.6%

30.0%
BT (EEL > BRER) ’

Recycled chemical fibers (recycled polyester
and recycled nylon) 25.0%

22.4%
AT R R T R (REER) 20.0% _— é
Sustainable cellulose fibers (excluding lyocell) ’ 16.6% —

PR (B ATLIL AR L R A R 22 R ) 15.0%

Bast fibers (organic flax, flax, hemp, and ramie)

10.0%
TR
Lyocell
5.0%
L BEIEE T2
Sustainable furs 0.0%

FY23 FY24 FY25
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The Group is committed to providing consumers with eco-friendly, transparent, trustworthy and traceable
products. In Fiscal Year 2025, many of our products have obtained the certifications of Responsible Down Standard

(RDS), Recycled Claim Standard (RCS), Global Recycled Standard (GRS), Responsible Wool Standard (RWS) and
OEKO-TEX® Standard 100.

sone B8 e EmBE

Certification name Number of certified products

S

BEPMIZE (RDS)
Responsible Down Standard (RDS)

EKRERRIEE (RCS)
Recycling Claim Standard (RCS)

A

SIREWIRE (GRS) e 8
Global Recycled Standard (GRS) v fi"s'mfa‘%’r‘u

BEEFEFE (RWS)
Responsible Wool Standard (RWS)

OEKO-TEX® Standard 100

13

STANDARD
100

48
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AREBRGBMEIEMIEREY - RABLRBEDENIEMAIEME - ZXMF » BESEIRBEMEIENERRHENT ¢

To ensure the traceability and compliance of organic textiles, we prefer purchasing certified and traceable raw materials. In this Fiscal Year, the number of suppliers that have
obtained various sustainable raw materials certifications is as follows:

AIFHEIR MRS BSTRMERHE AIHEIRM LD BETRAEAHE
Sustainable raw materials certification Number of certified suppliers Sustainable raw materials certification Number of certified suppliers

BHEEIZE (0CS)
Organic Content
Standard (OCS)

BEEEBERE (RMS)

85 Responsible Mohair

Standard (RMS)

25

BEREE (regenagri) BHEFEREZE (RAS)

Global Recycled % —| 4 Responsible Alpaca 2 8
Standard (regenagri) R Standard (RAS)

2IEUIEE (GRS) s -

Global Recycled @,ﬂ;;_v;ged —l 37 ;’l‘u’;ign 2 5
Standard (GRS) bluesign

EEERARE (RCS)
Recycled Claim
Standard (RCS)

6-| STeP by OEKO-TEX i ital 2 7
sTeP @

N A3

E*’*Hgﬁlﬁ ROl hmm STANDARD 100 by @ ‘| O'7
uropean Flax 24 OEKO-TEX

Certification European T

SEFEEE (RWS) HMEEEEE (FSC) C 3

Responsible Wool '7-| Forest Stewardship 27

Standard (RWS) Council (FSC) FSC

www.fsc.org
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Sustainable raw materials - Regenerative agricultural cotton

ERFEEANERRSD - HASIATBERRER » LERARSRER - TRANEGAEHR - BERERNMEIECRENSIRIEG
TE > BEETREERETRASRKRE  BEFY RHEEER FERALRERSREEE  SEBELIRER V1R
FHEMZ L ILARHRERE S - RPIEFNBLERERBEBregenagri®lRRABR 2 BRRMNBEER « RO MRERMmEL
HIRFT > regenagri®RRE RSB RBSFIEFNT.SM_SLkEE - THIBMRRIEEEBITAD2.09MFHRFIR » FREEE
Ko iERE TER+REEIK) NZEEREND  ERERERAASRMAEEMIGESREEBAENENEREE -

In its exploration of sustainable fabrics, we have introduced regenerative agricultural cotton, which has been applied
to a variety of products. Unlike traditional organic cotton, regenerative agricultural cotton not only contributes to repair
environment and reduce environmental impacts, but also helps remedy the soil, enhance biodiversity, and strengthen
carbon sequestration capacity with techniques like diversified crop rotation, cover crops, no-tillage, precision irrigation, and
continuous monitoring of ecological indicators during the planting process. The regenerative agricultural cotton we select
has been certified by regenagri®, allowing for full-chain planting management, ingredient traceability, and carbon benefit
quantification. Data shows that regenagri®-certified farms can sequester approximately 7.8 tonnes of carbon dioxide
equivalent per hectare per year, reducing carbon emissions by 2.09 tonnes per tonne of cotton produced, while significantly
saving water. This multiple ecological benefit of “carbon sequestration + emission reduction + water conservation” makes
using regenerative agricultural cotton an important practice to realize positive climate and nature effects on the raw
material side.
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BEEFEFE (RWS) BEFEE

Sustainable raw materials - Responsible
Wool Standard (RWS) -certified wool

HIEBSIABEEFERE RWS) BEF
EMFFHERAEMLL o LR PR RIS
B o RWSIRE S5 £ RERE IR BN YR I
IRZOER » EIRIEHEHBIEE ~ Kkt
RIF ~ EMS MR BRARERREPIE -
HEEWR BRI RERE R E REIRIE IS o 188
BGRFE > RWSFEREMBHMEEREHF
MER - R > RWSEBR BB EBHFE

(CCS) HFIBR2MWHATEM > BRFEE
AR~ EREIR R A YIEFRRE R E
B HERRHABKNIRREERE - 7148
BE7HE > RWSSR:A T8 A AREH, » Bk
LRI - 8 REFRTRE - LERKIS
EBEETHEE - R2REMREMRR > BIES
1ZY TABRBEERE NEERE - E/51E
[BE > RWSIRAE =1 FEEEREZER
RImIeIE > MEOECD (B EEMETAR
BAEiER) NEREKR > BERBZENX
MR ©

We actively introduce Responsible Wool Standard
(RWS)-certified wool and continuously increasing its
proportion to strengthen sustainable raw material
management. The RWS standard prioritizes pasture
ecological protection and animal welfare as core
elements. It sets clear environmental thresholds

for grazing density, soil and water conservation,
biodiversity, and chemical inputs, encouraging
pastures to establish erosion monitoring and
ecological restoration mechanisms. Compared to
conventional wool, RWS wool emits less greenhouse
gases throughout its lifecycle. Furthermore, the

RWS system achieves full-chain traceability with the
Content Claim Standard (CCS) mechanism, which can
ensure physical isolation and batch management of
wool from yarn, fabric, to garment, thereby providing
companies with an auditable environmental data
chain. Regarding social responsibility, RWS emphasizes
the “five freedoms of animals”, explicitly prohibiting
cruel practices such as tail doffing and forced
analgesia. Besides, it requires pastures to implement
employee health, safety, and compensation protection
clauses, so as to address the market's growing focus
on “humane and ethical sourcing”. At the governance
level, RWS adopts a risk-based sampling mechanism
with annual third-party oversight and audits to meet

the compliance requirements of the OECD's Due

Diligence Guidance for Responsible Business Conduct,
significantly reducing reputational and regulatory risks.
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Closed-loop recycled denim

ERIFHEERAES T - AEBEFERRMABERIANESR > #8) [BE) RARMKFNEEAM ° INBYEIW E—FmEAEE
EEEPERB THNREFFHREAN  BESELEHENHAETISE  IFE B0 - RTENSYESERZRE » RERBENRS
30%BEMRNRFRFFEY - BESREFTRE > RMAMBRER  BHRNHTERAEEMRE T RRBHRERECUR - B
A FREERRMRWEEHBENFRER - BRERNBABEEENEE » RRETEARRKHNESEER -

Guided by the sustainability concept, the Group continues to expand the boundaries of material recycling, promoting “regeneration”
as a major trend in long-lasting design. INBY recycles a large amount of leftover denim scraps from mass-produced collections
of the previous season. These pre-consumer pieces undergo a multi-step process, including collection, disassembly, cleaning,
spinning, and ultimately weaving into eco-friendly denim fabric containing 30% recycled cotton. Since dyeing is not necessary
for the entire process, less chemical is used and the natural indigo hue is preserved to the greatest extent possible. Recycled
denim gives rise to a closed-loop system from raw material recovery to fabric re-creation, which enables resource reuse and value
restoration and embodies the aesthetic principles of contemporary eco-friendly fashion.

INBYFRIRBAEA-1F1E
Closed-loop recycled jeans by INBY
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Advanced Product R&D

FEEFHEREERMENRACERERCER - —HE > RFIFETSHECMERER  BERGERRAMK
FE o BIEEORE » IRBMENE - 53— E > HfISIARISIERM - B TERERRIRIGERE > FRE—
TR T mENERRFNEAFER - mEEEENME  KEHEEEIENERFK

The Group continues to modernize and professionalize its product R&D. On one hand, we continuously refine

our digital and intelligent R&D system, actively utilizing modern technology to optimize the R&D process and
improve efficiency. On the other hand, we introduce cutting-edge processes and technologies to reduce resource
consumption and environmental impact, all the while enhancing the brand'’s product competitiveness and
sustainability. We hope these efforts can satisfy consumers’ aesthetic demands for quality, design, and responsibility.

YELHE
Digital and Intelligent R&D

FEESENHE LR E MR EEER - KIS RFABERAGRES LETERERS » BRTERES
BEEIRENA LEEE > R T REREERNELRE - Bk %%ﬁ%ﬁjJZ%D&ﬁiﬂx%ﬂTF:ﬁu“nziﬁﬂ’]ﬁ,a B
BB THER T08E » MR B EEKEESEFETAMABEMEH AT K - ERIFREESE » KfIE—FR
ftEmEELER - BIRG LR TERMIISEGELEERHEE  2EREADSRERERDHEEBYREER -

The Group keeps utilizing digital and intelligent capabilities to enhance product development and operational
efficiency. We have deeply integrated our design dashboard system with our smart working platform, enabling
online management of product color expansion and material preparation processes. This significantly streamlines
the transition from design to production. We've also leveraged 3D technology to enhance the visual experience

of our products, and through “micro-customization”, we have been able to accommodate consumers’ request for
personalized adjustments to style details based on their preferences. Regarding terminal management, we have
further strengthened product information management to achieve precise coordination and instant access to online
and offline selling points, comprehensively enhancing the market response and consumers’ purchasing experience.
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Cutting-Edge Process AR LB —MEYRE
Tech nolog ies Cutting-edge process technology - microbial dyeing

HPASIAUBREESBRNIERERN > TERTERERMENRET
Z o ZRITRBRENEMEY > REBEIENEYEBR S NSHRABE
BLUENEEYRMETRIERS » FBEEED FE8  REBARMRREIR
81> EBREMEBAES  2RWER  REBEEEEMINRAEE -

AEERB IR R iE SR I F AR S IS
AT HMEYRE ~ BISHEENTE - BHIES
AH T2l - E—PREFRIEHIRIEN
TE > RRGONEMREE  BLEAETIER

_ N N _ We have introduced cutting-edge dyeing technology inspired by nature, utilizin
BUETERFENTEY  ARREATES Jove e Jrergeseny ey e ?
a microbial dyeing process in its products for the first time. This technology
= N 2= O A |
BRIEHEE S > E T HEENSRE « @M% involves screening specific microorganisms and using a precisely controlled
LIS {FBENZERR? ° bio-fermentation process to synthesize natural pigments. This process is then

extracted and color-adjusted using cutting-edge biotechnology, meticulously
controlling the molecular structure. Ultimately, this process is applied to the
garment dyeing process, allowing the pigment to naturally bond with the fiber,
resulting in a unique, warm, and vibrant natural color.

The Group actively explores the fusion of
fashion and sustainability. We have introduced
cutting-edge technologies such as microbial
dyeing, digital direct-to-garment printing,

and laser processing to further reduce the MEYREEEREN (R ENRNER » NERMMESREREKE R (L2
environmental impact caused by traditional N
REREE > REBIEAE - A > HF2RNEZNERAFSESC2YE » ¥l

processes and explore new paths for green
manufacturing. These advanced processes [EEMEYT » FEASMMERRENE > ARTAEEERETELF EBFHAE
not only expand the ranges of our products
but also unlock greater sustainable potential,
addressing consumers’ diverse expectations
for high quality, personalization, and
environmental value.

While achieving personalized visual effects, microbial dyeing significantly
reduces the reliance on water and chemicals used in traditional dyeing, thus
lowering the environmental burden. Furthermore, the soft hues it produces are
free of harmful chemicals, making them more skin-friendly. Combining artistic
quality with environmental considerations, it represents a new direction for the
Group in green process innovation.

ERMENREBHER

The product with microbial dyeing technology
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Cutting-edge process technologies - digital direct-to-garment printing and laser processing

iEEMRE (DTG) B—EEFHIRIVEF(LENTERM - BBt B EES - IRAKERKERE
ENREYRE » XFESREBENEMESR o S5 TE2MN BBV RBHRERFRE » BBt
BHRIERISOCRE » ERERAKIERERNGIRT - BRERMZ - REHE  FEBEZFYR -

Digital direct-to-garment (DTG) printing is a digital printing technology that eliminates the need for
platemaking. Through precise computer control, eco-friendly water-based ink is applied directly to
fabric surfaces, enabling high-precision patterns and personalized customization. Laser processing
utilizes high-energy laser beams to irradiate the surface of garment fabrics. Computer-controlled laser
path allows for the creation of effects such as pattern engraving, faded and distressed effects, and
precise hollowing, all without the use of water or chemicals.

8 > BROADEEREFEN R ©
Compared to traditional screen printing, the two processes require no multiple washes, saving water

and reducing wastewater emissions. Energy consumption and carbon emissions are also effectively
refuced through eliminating high-temperature steaming steps.

BHTERFRR

Laser processing denim jacket
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Sustainable Product
Design

AEMSK R L AT REBE KR 0 B
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The Group has always adhered to a sustainable

philosophy in product design. We believe that so- pr i ? & i ti

called obsolete and useless materials are resources

that are only temporarily misplaced. Guided by

this conviction, we are committed to achieving the
reuse and recreate of materials through reconsider.
Under this philosophy, we continue to advance the
creative practices of Sesame Lab and RE;RE;RE;LAB,

transforming “unused fabrics” into a uniquely

beautiful and meaningful product.
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Sesame Lab

A T7TRREZREAEARR A ZEN RN > ANERRESEANAR  BOEMRE » RMBILTZHERE > 11
A AEEATE R AR NNER > FTEBR RIS AIFERH R o ZHEREN PR ZBEPRER
NEMEIRETENERIE ~ B - Aot - ERFLERM M > EE—REHEENEREAENEERKL

To explore the possibilities between clothing fabrics and design, while effectively improving fabric utilization and
reducing waste, we established the Sesame Lab. This initiative aims to enhance the Group's forward-thinking design
and R&D capabilities while forging a distinctive sustainable fashion path tailored to us. The Sesame Lab repurposes
leftover fabric scraps from the clothing R&D process to create lifestyle art pieces such as dolls, decorative items,
accessories, and bags, ensuring that every piece of idle fabric is recreated and maximizes its value.

M1 —HREIX TR —BREEREE |
Aesthetic Education Class for Fabrics - collage book cover project v
REENR2023FHE TH) —BKNEFRLmaR e ns) o ZMFE > HMEEUZEHEABER > MAZHE
BRERMMTIMEMERMIISKRHERGRTR > HEMN MlhE AEANEIRRE - EERLEEFNRE
BRERE » ARYF— » EREBREGELHERATRET > B8R EYER) RI5E - REH » BFMTEM
IEE T BHBIRERIE - NMEM FARET LS » WA THMANBGERES) » ERETIRHEERRXITER
R EEE -

The Group launched a public welfare program called “Aesthetic Education Class for Fabrics” in 2023. In this Fiscal
Year, based our efforts on aesthetic education, we utilize 733 cloth book covers and 118 bags of leftover fabric
scraps provided by Sesame Lab to create a creative “patchwork art” course. Books were donated voluntarily
B

by participating children. Due to varying sizes, the book covers were made of long strips of fabric and ribbons,
creating a “gift-wrapped” aesthetic. During the course, under the guidance of teachers, children freely created
collages, giving new life to the fabric and inspiring their imagination and creativity. This highlighted the value of
integrating sustainability concepts with aesthetic education practices.

h1 —HRBISEAITER

Aesthetic Education Class for Fabrics
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Design series

ML= ae%s) INaRsl
“LEGO Bag Strap” mini-bag series

s NEREMESKRENEFSTH
RNER > Be¥ B  RERRNATHESM
WEEEES > BEREETERERER > fTEEE
B o B —sRETMERF T E VIRt ERE M R
> WBENABTEFEME > BRAZREHEN
RS o
The “LECO Bag Strap” mini-bag series draws
inspiration from diverse stock webbing, combining
a variety of colors, textures, and widths with a
variety of small bags. The bag and strap can be
freely customized to create unique style. This
design not only enhances the product's fun and
personal expression, but also effectively utilizes

stock materials, achieving a fusion of creativity and
sustainability.

o W%“%}W
e

IR RT)
Stationery Series

A% FMAFEEREEEFRIENNZ
R EREEANRSZERAEININENEE
o NEREE « FREWMKE - BRES - BE -
BRBIEHPEELN » FTRBMHEHAKETE
MAZ > REEAMERSER > RETEEFS
FRRVEEPR AT BE ©

The “Stationery Series” utilizes the smaller-size fabric
scraps accumulated through the Group's apparel
production, extending into functional products
suitable for both study and office settings, such

as laptop bags, pencil cases, and storage bags.
Through compounding, layering, and filling with
cotton or down, fabrics of varying textures are given
new uses with practicality and aesthetic design,
showcasing the endless possibilities of repurposing
inventory.

e S

M8 Em2025
“Bags Cure All" series in 2025

MEAER) RIEERMARERS > 1120255
EE2HM0OER - TREBCHRAER L RETENERE
ZAANZME > FEMREMENR © FRHERT
FARBEHERHEMHRRIFR (PER) - ZF
SEERFTEM SR E BB RIS BRRS] » 8BIR
T IR TEIRE R ARSI HERE

The “Bags Cure All" series has always been a popular
product line of the brand and made a comeback in
2025. While retaining the classic style, the designer
has selected a wider range of different fabrics to give
the product a completely new look. At the same time,
a new “Feather Bag" has been launched, featuring
more visually striking and innovative materials. This
series continues to explore the balance between
fabric diversity and bag shape creation, embodying
the brand’s coommitment to circular aesthetics and
sustainable creativity.
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RE;RE;RE;LAB UpcycleZi8

Upcycle coin purse

Z<{4F > RE;RE;RE;LABLL TBRE « BAA  BAE) AIER - AET —RIFRAEXS  IHEERNAERLE 2025568 > RE;RE;RE;LABEF 412 MG HE
AafFe ZIESF > R SERmIniZEE o 1514018
(o] e T 2R B Do P S Rl F 1 > E22 17 752K AY

In this Fiscal Year, based on the concept of “Re-consider, Re-use, and Re-create”, RE;RE;RE;LAB has created a
series of products and engaged in various cross-border collaborations that fuse aesthetics with sustainability.

RE;RE;RE;LABX KB BEXMifE : (HZIEMACREE) A EREEE

RE;RE;RE;LAB x BY ART MATTERS OOELIi Art Museum: sustainable exhibition wall practice of “A
Moment is a Monument”

20244F » RE;RE;RE;LABE#EBY ART MATTERSKE BEEMEE > UFRAERME > iST00KEFEEHEIER
EMTEEREN 0 23R (RZIEERME) RE - FREERZR > FTAEFABHERERE;RE;LABEIMY » &
XY COLLECTION IVBYPREREE m > W/R20255F6 8 £ °

In 2024, RE;RE;:RE;LAB partnered with BY ART MATTERS OOELI Art Museum to present the exhibition
of “A Moment is a Monument”, with a collection of 700 meters of fabric inventory transformed into
walls. After the exhibition ended, all fabric was recycled by RE;RE;RE;LAB and made into limited-
edition pieces for COLLECTION IV, which were launched in June 2025.

CRZIBPAZREE) fRigEiE

“A Moment is a Monument” exhibition wall with fabric

SHEEETRIRAS - LUTHRITI &R
BBt TFEZEER) FMEKRESIS
MNEE > BERBSHHBESEAS ) —F
BATRIRHERNEE -

In June 2025, RE;RE;RE;LAB partnered with
renowned coffee brand Saturnbird to launch a
co-branded mini coin purse. 140 recycled coffee
cans were crafted into fasteners, creatively
combined with 21 square meters of scrap
fabric, demonstrating sustainable fashion in
action. This “pursuit above profit” initiative not
only garnered enthusiastic market response
but also encouraged more consumers

to participate and practice sustainable
responsibility together.

UpcycleZ#£H

Upcycle coin purse
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POMME DE TERRE
Environmental Protection
Series

BEEBRURADBER > HERBYVE
REEER  BRENITHEEES
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With environmental protection as
the guiding principle, POMME DE
TERRE continues to provide lighter,
more friendly sustainable lifestyles
for teenagers. From fabric selection
to product design, consumer
engagement, and public welfare
initiatives, POMME DE TERRE aims
to demonstrate its commitment to
protecting the natural environment
through a series of creative and
responsible practices, providing
more green choices for the younger
generation and creating a sustainable
fashion experience that combines
aesthetics with environmental value.

BE NEFTHE RRRAY

POMME DE TERRE “Ocean Guardians” environmental protection series

“TORERE EEMN NEFTEE AEE HHERE
BRRAY > HIRREMZGTER  2EEEESFERDN
RIREELE - RIVERBHAR « TR - IRFREHNBLERE
FRIRREEME > MERMLBERER « BAKER 18
AR T RS H AR - FRERET B 2 B EURIRIERE o

In the spring and summer of 2025, POMME DE TERRE
launched its first eco-friendly series, themed on “Ocean
Guardians”. From eco-friendly fabrics to practical, on-site
products, the series fully demonstrates its commmitment

of care and responsibility to marine ecosystems. Utilizing
low-impact materials such as organic cotton, flax, cotton
and linen blends, and recycled nylon, the series not only
reduces chemical use and water resources, but also
reduces plastic pollution and carbon emissions, ensuring a
comfortable and sustainable fit.

EERYIER  BER_E_AFNOABFFEEY
SHRMEREREGEBERESEEOceanWe Tt fIABEE R
REFHITE > WITELIRFRMEHERAIREIZR » &
BARBE BFRFIETAI o Ibhh - EREE

MERIBETY ) RTE8 > BRERUFIAFAR
EWEBHKAITR > BE TE2ERHE) - BREMHE
HEERSNGESG  EERBRRKEHME28EF
RENEZAIRE ©

Continuing this philosophy, POMME DE TERRE
partnered with China Biodiversity Conservation and
Green Development Foundation and OceanWe in
April 2025 to conduct a beach cleanup in Aranya.
They also occupied a pop-up space constructed with
eco-friendly materials, encouraging the public to
consider ocean-friendly lifestyles. POMME DE TERRE
also launched an offline “Plastic Recycling Workshop”,
inviting fans to handcraft toys using recycled plastic,
promoting the concept of “turning waste into
treasure”. By integrating products and customer
activities, POMME DE TERRE is actively exploring new
possibilities for fashion brands to engage in ocean
conservation.

NEFTHEE ) FIBREEEEITE

“Ocean Guardians” beach cleanup campaign in Aranya
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Whole-Process Quality Control
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Adhering to the philosophy of “art of living, living artistically”, we have given
equal importance to product design and uncompromising quality, striving
to create products that blend aesthetic appeal with long-term durability.

We have established a quality management system that covers the entire
product lifecycle, encompassing key aspects such as design review, labeling
specifications, quality inspection, and product recalls, to ensure “zero-error”
in the implementation of standards. Regarding compliance, we fully adhere
to relevant national and industry regulations and continuously optimize our
quality systems and processes to improve the standardization of our product
standards and processes. Currently, we have obtained ISO 9001 and other
quality management system certifications. These certifications can mark the
Group's internationally advanced quality management standards and can
prove that we are able to provide consumers with even more reliable quality
assurance.
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Quality Management

FEESEERELREAENREER  BEET (PEARENBEEREEE) (PEARHNBEIEEEE D REEL)
ERBER - HMFIELEE (REAREATIE) (NRHEHETRE) (HHBREAEKR) (B - BL7R4H5H
mAEAEKR) (PHERFE) (EREERRIEE) (EnmiTnie) FHERE  RBEMnEEE > HHEERM
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The Group places great emphasis on quality control throughout the entire product process and strictly adheres to laws

and regulations such as the Product Quality Law of the People's Republic of China and the Law of the People’'s Republic of
China on the Protection of Consumer Rights and Interests. We have formulated and implemented a series of systems and
procedures, including the Sample Access and Elimination Mechanism, the Compliance Regulations for Garment Suppliers,
the Access Requirements for Textiles, the Access Requirements for Children’s Clothing and Infant Textiles, the Down Quality
Inspection Standards, the Standards of Product Quality Inspection, and the Product Quality Control Process, to ensure
product quality management and provide consumers with high-quality products.

AR KREEEEEST

JINBY Group Quality Management Committee

KR TEEESHEEES » BET
—EREME ~ Ret ~ £E S B

SEENENENMEEETRR -
BARTRIBHNEEST  2EEE

HEEE -

We have established a Quality
Management Committee and

built a cross-departmental quality
control system covering R&D, design,
production, procurement, retail and
other processes. We have clarified
the management responsibilities of
each link to fully implement quality
management.

FERERO B RG RETHID HEXRBHO
Production and R&D Center Design Center Sales Operation
Procurement Center Center

ZEEEHRDL M0
Retail Operation Financial Center
Center
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PEANE  WBBETEILE=ANTEHES » HMNZEERINES 7 OEKO-TEX® STANDARD 1002 47 EM14R
"ff%?ﬁéﬁ:g B2 BMRILT DIFAKRERE] @B THEAKTIEEARTAIEZEE (CNAS) EXRAEH

BIBETE > IS TCNASERERAIES @ En % BRE CARRRAFREET 2R RBERAIIRF RS - AT UHBERER M ERE AR AR S o

We have established a comprehensive quality management system, obtained the ISO 9001 Quality Management System Certification, and passed regular reviews by
independent third-party. Several of our products have also been awarded the Level 1 Certification of the OEKO-TEX® STANDARD 1007 for infant products, and our children's
shoes received the SGS Five-Star Comfort Certification in this Fiscal Year. Also, to further ensure product quality and safety, we have established the “JNBY Group laboratory”,

which passed the rigorous assessment by the expert group of China National Accreditation Service for Conformity Assessment (CNAS) and received the CNAS laboratory

accreditation certificate. This certification demonstrates that our laboratory is capable of conducting testing services in accordance with relevant internationally recognized

standards and can issue nationally and internationally recognized test reports.

ISO9001 EEERREATEEE OEKO-TEX® STANDARD 100 A EFFEREESE EF‘./\*%H:/EIXD AEET
ISO 9001 Quality Management R REmIRDEE S Five-Star Comfort (CNAS) =BAlEE
System Certification Level 1 Certification of the Certification China National Accreditation
OEKO-TEX® STANDARD Service for Conformity Assessment
100 for infant products (CNAS) Accreditation Certificate

EREERENGBRRREZ— o LBRBHNRERY -
AREZTEFSENNI00BESYE » BELEMHZEIE

ERIBENRRERS o A . s, s

STANDARD 100 by OEKO-TE sone of the
world’s most recognized and widely used textile
labels. Certified infant and child home textiles are
completely free of all 100 known toxic substances,
ensuring full-process safety from raw materials to
the manufacturing environment.

Iﬁiﬁ‘ﬂﬁ:imﬁﬁﬁ

B FURKA SRR IRARE 06908

2STANDARD 100 by OEKO-TEX® R ZEREERNAZ ERE e XN 9

GBIT 19001-2016 idt ISO9001:2015 47t

N GI\ CERTIFICATE PT/25/GEN/0094

Certificate

OEKO-TEX' STANDARD 100
) HRAE

8 0ex0-TEx STANDARD 0O UE
P

hESETEERAISRS
AAREH

ARER. INEEENARARKRE
WIREHE: ONAS 121087
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HEEERE
Quality Management
Process

KRR TBERER  HER
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We have established a full-process
quality control system covering
design review, quality inspection,
label management, and recall
mManagement to ensure that every
product meets high standards and
complies with requirements from
creativity to delivery.
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=t E%
Design Review

FEFBRRRFHNRAIMERSRENZORE S > B2 T RBERBRDRINEDNVERASTERE - AR
TESMBRN EEAEREZEER/NE] > BER - BRMEASFEASENRTRETEE > 1LH
CEO ~ COO ~ CMOKCFOFEEREMENAR « CHEBEFARGANERFALR  UMRREMRTIAEEEGRZE
HiGT 6 - R > HARILT TEREZEG - BBSIABZHERRGEANIEZEFEE) - WG H X FEE &
RFETATHEAREESEZ > VEREBERNGRE - REMEREEX -

The Group has always considered design originality a core driving force of the brand, thus establishing a rigorous internal
review process from inspiration to sample approval. We have set a cross-departmental “Group Creative Design Review
Management Group”, with the Lead Designer, Chief Designer, and Chief Creative Officer overseeing design themes.
Management members including the CEO, COO, CMO, and CFO comprehensively evaluate design proposals from legal,
marketing, and business perspectives to ensure that product design strikes a balance between creativity and compliance.
we have also placed a “Pattern Review Mechanism”, integrating a third-party review system with the internal legal team to
conduct both manual and system-based reviews of all designs involving text and images, to ensure compliance, originality,
and rigor of patterns.
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The Group implements a whole-process management approach to product quality and supervises all sections of the production process to
ensure that the quality meets relevant standards and specifications. In addition, we regularly communicate the feedback on product quality from
the distributors and consumers to the QC personnel to enable them to rectify the omissions and further improve the quality control procedure.

{HFERGEREE Supplier procurement EEIBGE¢ Fabric development KtEEER] Before mass production

EROEMHFE R HIRR R 5t SRAE M1 E R MRS HERNEBFE ~ #3 ~ EEEXK - THK®R HAEEAETEGREE > WHTE/)
IRAEE 7 BB EES YR TER BN EE BT REE » bR
OEM sup'pllers are required ‘to procurle raw materials The color fastngss, slippage, |OI||II"19, bursting EEE S ks SE S HEER ~ B
from designated raw materials suppliers based on our strength, breaking strength, shrinkage and i
design and specifications other physical properties of a fabric will be REE

. > strictly tested > We will examine the color consistency
EAHER MR B EERFRRENBERITE - of all fabrics and simulate the wearing
ESREmE SR E R IERIEAE and washing habits of consumers with
Before placing orders to suppliers, we will specify in samples to see the pilling, deformation,
contracts the quality control standards of fabrics, which or discoloration of fabric after a dozen
are consistent with or exceed national standards times of washing

E=IctEAl  Third-party garments inspection FIXAJE Garments stored in the warehouse EHESE=A180] Third-party testing of fabric
EREEF =B RETRA > RERRT THE TG (QC) HEERE -H 2 BREBERXRITRIZE » BREFE=F%A
BERMATHIGEE HAZE THhR HWESENNEERDSE BFE
Pr?fessionar!third—party testing agerrlcies are appginteld \|:/>\/e will arrange Qualit}r: Coknt;olf(QC) 5=ME (B3P -« B2k~ PHE
to inspect the garments to ensure they meet nationa epartment to spot-check the forepart, . .

Z N N iy
and industrial standards middle and end of the production lines MRR) SEITIRA > FECRRE AR
_ < < As per national and industrial standards,
EOEM'f#\'ﬁg%%gﬁﬁ » BB TR AR EF I HAEANEEBEFNEME « FREmA& we will engage third-party testing agencies
ERENS > BEREREEE S EEEE TR N B IGEITEIIRES to test the content, color fastness, harmful
The products to be delivered by OEM suppliers are subject to We will conduct on-site inspections of all raw substances (including formaldehyde, azo
strict internal and external inspection, to ensure their safety materials, semi-finished products and parts dyestuffs, PH value and odour) to ensure

and quality and garment used in the production process internal standards are met
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Standardized Label Management

EREREAEESEENEEANND ~EESEER
EmZZEREMEER Y - HMEEIHRBPO ~ &F
Rt~ EERERO ~ ERPOKRAEROHFEISENIZE
SR > MRS EERELTRINERERRFEBRRER
K BhEIREE o RIEROEFERERENEE - Z8F~UK
WNIMNBDRIEHEETRAEZ > WK (B - 1ERIEHTRE
BN ZOFRERE) FIEFEER - IEEHASER
IREEEILIED > MEARRBREERBR OGS —RHLEE
HRFER > WIRERIRIEE RIZHAI SR E—BUE o

As a crucial component of product whole-process quality
management, the Group prioritizes the standardization
and accuracy of product labeling. We have established a
label confirmation mechanism co-managed by the Brand
Center, Designing Center, Production and Procurement
Center, Information Center, and R&D Center to ensure that
all product labeling information complies with national
regulations and brand standards before release. The

Brand Center is responsible for review each brand'’s tags,
certificate of repair, replacement and return warranties (“3R
Warranties”) and labels, marks and drawings on internal
and external packages every quarter. The drawings of
marking are prepared in accordance with the Guidelines
on Tags, Special Washing and Caring Instructions and 3R
Warranties. All labels must be reviewed and confirmed by
the Standard Department. Once confirmed, the Production
and Procurement Center will arrange production and
application, ensuring the compliance and consistency of
product labeling from the very beginning.

EmAbEE
Product Recall Management

HAFIET (ER#EAERR) - RERMBERBLERE  LUERREERWEEERBENR
2EANGE > REHEEET - ZAIESNIIBRNEREESAEERES NBOMIEE
EMES NARIME - HHAEBEAENERIE R » HFIERRFARETERNEERES N

We have developed the Rules for Batch Recall to standardize the management of defective product
recalls, thus eliminating the potential harm of defective products to consumers' health and safety
and protecting consumers' rights and interests. Products may be recalled due to quality and non-
quality reasons, and the Rules specifies the different methods for handling these two types of
product recalls.

sk > PRI T ERBRIEFRERNESHS » MEREERTBRIFHE - BEMPIFE2
FARRMEEERRA > EERABNARERE > MESERREZEHERORAADERHRL
W EARRAERPIE M ; AR ORENSTEN A HRENESREETER - MRBUE
WEEtEREE

In addition, we have established an accountability mechanism after a product recall. In the event
of a product recall, the corresponding department shall provide a statement of responsibility
within 2 to 4 weeks, the specific person or team will be held accountable, and results will be
timely submitted to the Data Center and the Human Resources Center, which will discuss
remedial measures with relevant departments. The Standard Department of the R&D Center is
responsible for reviewing the previous quality problems every quarter to correct them in time
and improve relevant management.

(E_ECAMER > AEERBEEMEEREREMEMAEEE ERBEEXE
mAYEH o
By the end of Fiscal Year 2025, the Group had not recalled any products sold or shipped
due to health and safety problems.
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Quality Improvement

FEFRKBEREERAMENEL > FEEDEREEHEEERRANBLETE - HATEER
Mot BEEEHS > WRBEMINEFREEEIRER > BRHERRERAERRE - BBTERH
R « FATRRAEMIEIISE » MATEHESRREIGCHENEERE » HEEERUERAXRES
IREMEMEER o

The Group has always considered product quality the cornerstone of its brand and continuously strives
to optimize and improve its quality management system throughout its entire process. We not only
strengthen our internal quality management mechanisms but also attach importance to external
quality management, collaborating with suppliers to improve product quality. Through comprehensive
system development, technological empowerment, and training sessions, we continuously promote
quality assurance from source to end-user, providing consumers with products that are both
aesthetically pleasing and of high standards.

KA > HPIRE T IRA MR ARENINEIEIER - SERABIRIEEHEEEIE > EoHE
HEREEEERRE - HEHE > AEERMUERAER > AUHEEEHAEEERZERERAN &
HnRE > RMBRLHENRELS - ARIRIRIREREPIRNE > TIRSHEEREGE - HEH
BEAORMER » HPTREBIRBIEE » BRIERETIES% » BRI T HEREELEENE
BSIRT o

This Fiscal Year, we launched a special project to enhance our suppliers’ inspection and testing
capabilities. This project aims to help suppliers more accurately control product quality through practical
guidance and capacity building. During the project, the Group provided fabric samples, which were
tested by suppliers in their own laboratories, with quality inspection reports subsequently submitted for
feedback. We used these reports to identify issues with equipment configuration, testing environment,
and operating procedures, and provided on-site training and guidance. The project covered 49 suppliers,

7 of whom received on-site guidance, resulting in a 5% decrease in the overall non-conformity rate. This
effectively raised product quality across the supply chain.

BEXAVFRE > RAOINVHEEFTES

By the end of this Fiscal Year, 89 of our
suppliers have established laboratories

Hrp

2 I RESTFEEETIEERIAES
(CNAS) EHEE#7E

24 of which have obtained system certifications
such as China National Accreditation Service for

Conformity Assessment (CNAS)
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BEXtER L2mERE

Quality Culture Construction Chemical Management

EMEEEREEXLRER @ BENEFRROEMAE > RABTINHERMNEEERMERES - XYFE > K HfRBEER(LEREEMREMBRTIRIR
FIEEHAERC - EERERO « EFPOFHPIRERERET ZHEEE > NABEEEEREMREL & REZE > BRANBERERRST « RMEHRE EE

E0HR - MERERAE > SR REEE - BEEE2H  2REEENEEEENL - ENMIRERIMNERZC2REIERER » R
We place great importance on fostering a quality culture. We continuously conduct quality-related training to BEE2MERHER] **ﬁﬁ-ﬁi/@/i( REERZE
enhance the quality awareness and professional capabilities of our employees and suppliers. In this Fiscal Year, HERE > FREHISBIBIE S LR o R4 EXE

we conducted numerous quality training sessions for departments such as the R&D Center, Production and
Procurement Center, and E-commerce Operation Center, as well as for our suppliers. These sessions covered

B (REEHIBUEESE) <<§¥E RfER) (

closed-loop optimization of quality issues, quality compliance, and quality control inspection and testing, aiming to Mg R mEIRIER) SRRE > BERICEmRN
promote collaboration across the entire supply chain and foster a quality management with full staff participation TRERAMESIE o

and whole-process coverage.
We always attach great importance to the

environmental and health impacts of chemicals
throughout the product lifecycle. We are committed
to building a comprehensive chemical management

system covering product design, raw material
procurement, production and processing, and

o | e wamarzme = k. s garment delivery. We continuously promote the
identification, replacement, and elimination of

copp » eiweee |

hazardous chemicals to ensure product safety while
reducing potential environmental pollution risks.
We have developed and implemented internal
regulations such as the Management Policy on

Key Safety Positions, the Key Equipment Inventory
List, and the Supplier Chemical Management
Guidelines to ensure the safe use and management
of chemicals.

aEEl

Quality training
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e o
We have established a top-down chemical management structure and set up a supplier chemical management team covering the R&D Center and the Production and
Procurement Center to coordinate supplier chemical management. We aim to implement management responsibilities at all levels to ensure chemical safety.

IREARICPREIREE
INBY Group Chemical Management
- HIEEREERRIAZERS

ESGEEEARR Develop mid-to-long term strategies for chemical management
ESG Management Representative - WERR « B AR TG
s n

Evaluate strategies, objectives, and performance

- EEHEHESHCEREEERIE > SEFE - BRSNS

Responsible for conducting supplier chemical management
tasks, including policies, objectives, and measures

HEEmt R mREEE

Supplier Chemical Management Team

\ \
ERAHRRE ‘ FEERBHO

IC)
Corporate Public Il Production and
Relations Department | R G Procurement Center
- BELLEREENERE - BERHEENMERERNBERER > BREGSHRRASIIEMAXE - BENHERETEREE
BUENE BHEIMEE BYaEEE (RSL) EXX Responsible for coommunicating
Responsible for Responsible for random inspection and submission for testing of suppliers’ requirements to suppliers
tracking chemical materials and pro@ucts to ensure prgduct complignce and compliance with - EENEREREET S S S EAERE
management INBY Group Restricted Substances List (RSL) requirements .
targets and external . . . . BRI R RIRFE
information disclosure - ARNHER (R RERR R TRMRSLAIAEE R EH Responsible for collecting supplier
Responsible for maintaining and updating supplier chemical management chemical management information

requirements and INBY Group RSL. and evaluating performance
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Supplier Chemical Management

~EHEERCERRE  REHEMCREREE  HMARI T RHEH (HEHS
L2mERER) @ BHESIERERE  #7F - £/ BEERRREEETE
EIRREE

To promote chemical safety in the value chain and implement supplier chemical
management, we have established a systematic Supplier Chemical Management
Guidelines to comprehensively regulate the chemical procurement, storage, use,
disposal, and finished product control by suppliers.

EIERENRIE

Management Capability Guarantee

BAEREEEEIICERERBEHEE > CEABLEM - HBFERMA# IR
REMVEIEEX I BAREIREME - AR > RMERHEFEUHHETITNERER
1258 - FREEENERER » WREBER  VERREETALEREIERES
We require suppliers to establish a chemical management organizational
structure, staffed with a management team with relevant knowledge and skills in
chemicals, textiles, and other areas, and clearly define management responsibilities.
We also require suppliers to establish chemical management training programs

for their employees, carry out capacity building programs, and maintain records to
ensure the chemical management capabilities of their employees.
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Full-process Management

HEBRRRRIRWIBEES
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Suppliers should build a closed-
loop chemical management
system that spans from
sourcing to delivery, covering
the input, process and outputs,

so as to ensure traceability at
every stage.
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- B EFNEREE AR ARIER » BIDERERBIRRE » WEHAER ;
Actively collect and track applicable laws and regulations, establish a legal and regulatory database,
and update it regularly;

- ERENERLEmpUNER 2R - SHERCEREMNEEMRAR  LHIEERERREEE
ERR 5

BAHEE SR . .
| . Assess the hazards and risks associated with chemicals before purchasing, using, and while using
npu them, and develop measures to mitigate these risks;
management
- Bt B2RREEIEER AR 2RERETIAEEREERE > Bt RaEFFERRTER
EIFRYEIEAM o
Establish a chemical procurement management system, clarify the chemical supplier evaluation
management and procurement process, and ensure the traceability of chemical management
through a chemical inventory list.
- R R R A RFFSZEIRMIIREREEER » RO PRI > AETRFEITRREERERE
ERSRAESEME (PPE)
N Clarify the operational procedures and requirements for each link of chemical use and storage,
BREREE standardize chemical labels, and equip employees with personal protective equipment (PPE) and
Process ensure their proper use;
management
- Bt S mBEHESEREHS PR SRS - THRRRGEE
Establish a emergency response mechanism for chemical accidents, clarify the responsibilities of
relevant personnel, and conduct drills and training regularly.
- BRERBIIMANRMRAYMEZE (RSL) NER > HIRAVMEETENERE » BEMEERMMEIIEK
BEIEHIRERMAZ ©
- Strictly follow the requirements of INBY Group Restricted Substances List (RSL) to effectively control
HHIREE restricted substances and ensure that all products and materials undergo a rigorous inspection
Output process,
management

BIBFREEYER  MARBERYERIN  BEHBAERNENLFRIRTSH
Actively carry out waste management to ensure compliance with waste discharge regulations, alleviate
pressure on natural resources, and reduce environmental pollution.
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Continuous Improvement

HRAEREEBHFFENERCEREER
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We require suppliers to continuously improve
their chemical management systems and
implement management based on the Plan
(P), Do (D), Check (C),and Act (A) approach.
At the same time, we will evaluate suppliers’
chemical management systems through
document reviews or on-site audits to jointly
promote the continuous improvement of
chemical management levels.

RS

Supplier Certification

PR E I S R R A B2
WESHH (ZDHC) * Higg TRRIB IR

(Higg FEM) “SoIisfsnis o B » &%
BB 35RERERHEYSZDHCIRE » 39R(HE
BT T Higg FEMESF > Erh3sREmmEs
BT Higg FEMB= 5B o

We encourage and support our suppliers

in pursuing and obtaining sustainability
certifications such as Zero Discharge of
Hazardous Chemicals (ZDHC)® and Higg
Factory Environment Module (Higg FEM)®. In
this Fiscal Year, 35 suppliers of the Group have
achieved ZDHC certification, and 39 suppliers
have completed Higg FEM self-assessments,
among which 35 suppliers have passed third-
party Higg FEM audits.

*ZDHCR—IRE 454 « IREMEFTEN2REERRRR > BN SEEREAERE2NLER > BERTFELSRE

EHREAR

ZDHC is a chemical management certification system for the textile, apparel and footwear industries, dedicated to

guiding the value chain to use safer chemicals and achieve leadership in sustainable chemical management.

‘Higg FEMZAAIRETEE XN ARG TR - BBEIUNE=SFBRENAN > FATREXTRIEEESENER
MFRIE > WA ZIRH AIFESUENEREE - HITLMEIREE | RIREEERR « SERERA « k&R ~ Bk - BRI - B

BMER - tEREE -

Higg FEM is a professional sustainability assessment tool for the textile and apparel industry. Through
self-assessment and third-party on-site verification, it provides an in-depth understanding of a company's

environmental management practices and performance, and offers professional recommendations for sustainable

improvement. Its assessment modules include: environmental management system, energy use, water use,
wastewater discharge, air emissions, waste management, and chemical management.

L2 mAEA

Chemical Phase-out

BABRNNEBL BAERRNEEEPEANSHAELEY

B UREHRENMARERNEELS - HAKREA

SMEREERIERRITRIZE > FIE T IR mIRAYESBE
(RSL) - WEHIEMUBEERECRTRES -

We are committed to phasing out highly-concerned
chemicals concern from our products and manufacturing
processes to reduce potential harm to the environment and
human health. We have developed a INBY Group Restricted
Substances List (RSL) in accordance with relevant domestic
and international laws, regulations, and industry standards,
and regularly update it to respond to regulatory changes
and industry trends.

HEEED > HZARBEEZRZIRER HLB2aRESRE
2 o ST BE/BEBRE - 2RMERMLER (PFAs) Lk

iy (APs) MREBHBRIEH (APEOs) FELLEH
LBm  AEBCHBER LR TRETLEEEERER o &t
BRRBERNLRm - FFIFHERE  SHEEER > LHE
MRERNERLEEAEE

In practice, we implement a tiered management system
for chemicals in accordance with legal and regulatory
requirements. For chemicals with high priority, such

as carcinogenic/allergenic dyes, polyfluorinated and
perfluorinated chemicals (PFAs), alkylphenols (APs), and
alkylphenol ethoxylates (APEQOs), the Group has explicitly
prohibited their use in production operations across all
factories. For chemicals with low priority, we continuously
monitor and assess their risks, and develop appropriate
replacement and phase-out plans.
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Premium
Customer Service

Less LESS a
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HIRBHFUTABRONER » BARSEEERHESHEE « EMHCBEYRER - RABOKITEEEM—EERHER
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We remain customer-centric and are committed to providing consumers with high-quality, personalized shopping experience.
We are dedicated to building a comprehensive and integrated sales network, integrating offline physical stores with online
digital platforms. We are also continuously advancing the digital and intelligent upgrading of our sales network to meet the
shopping habits and preferences of diverse consumers. Furthermore, we leverage digital technologies to optimize after-sales
processes and customer feedback mechanisms, continuously improving service quality and responsiveness. While safeguarding
customers' rights and interests, we make every effort to enhance overall customer satisfaction.
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Sales Service

FEERTWFETEHERGRRE > fIET (BEEEHESFM) (FIERFBEZRR) FEEHE » BGEHE
BREHE - BIFM - ERERIEE - BESEAATR « HESE/\ AL REHEHETROLERE - ZME
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The Group has established and continuously improved its sales and service processes, formulating management
systems such as the Manual for Operating Direct-sale Stores and the Store Service Evaluation Form. These systems
clarify the standards for store management rules and regulations, employee handbook, the image of goods,
six-step store management, eight-step sales management and other aspects. We also actively utilize digital
management tools, centrally managing the marketing materials available to shopping guides through the POS

+ Business Center, ensuring that all content has been reviewed by the branding, Public Relations (PR), and legal
departments to prevent any potential infringement or illegal activities.

BRAERBITIHIIRE » ARREERAH - THETEMHERIONERES - HMEAHERKRNERED - @
B > HABRREGMCIEIIFE » BENRBIRE - F REERIE « (ZHHEE RTS8 8 AR U KB LRI F- 55
BaeALy o

We hold regular training sessions covering product knowledge, seasonal themes, and sales techniques to enhance
the professional capabilities of our sales team. We also implement customized training programs focused on

key areas such as improving service standards, handling commmon issues, addressing customer concerns before
promotions, and improving conversion rates.

LESSEHEEES

LESS sales training

“E"RME 5 LESSUAR LR TRES
BB T SEREEIIES) 0 AR
ERGTEREERMBEMN « BEEERY
B EBNREBIEMITE - 231BIE300A
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HERSRE -

In Fiscal Year 2025, LESS held five season-
opening training events combining

online and offline formats. These sessions
covered design inspiration and product
analysis, styling and display, and store
event planning and execution, attracting
over 300 participants. LESS also conducted
post-training reviews, striving to
continuously optimize training outcomes
and enhance sales service quality.
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To more comprehensively and objectively assess store
service levels and motivate employees to provide
high-quality service, we have been pushing ahead
with our Mystery Shopper Program (MSP) and the
“Star” program. In this Fiscal Year, MSP covered over
1,564 stores nationwide, evaluating 66 indicators
across various categories, including store image,
staff performance, and service processes. The overall
service quality score exceeded 93.5%. Furthermore,
the “Star” program promotes experience sharing and
upskilling by identifying outstanding employees and
sharing their customer communication and service
techniques, continuously strengthening the service
awareness and professional capabilities of frontline
employees.

FEERFEEDHFCEE  BFREHEETEE RN
ZTEREMELER > FHERREG LTRSS

ma o HAIBRT 2mMPIERERLE TFIETE /A
MLEE > 218 TARS B > MBLREERE
ELHBEEHME - RFIBE "BOX+RILEEF) BRFS -
EOBERRTMNEREREAZIRT > HHEER
HEFERE BEXNBEYERER > RtRFEEHER
B56.TERAR - MIEEW LR MTEREE BE &
MERFRBEEELE A - HfITFEBEMEER
%o BE—SITE TR LR TIHERKE » AMFZRE
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The Group continues to drive digital transformation,
focusing on consumers’ growing demands for
diversity and personalization, and expanding
integrated online and offline service scenarios. We
have achieved a tailored online operation featuring
in “one of its kind store” for all our brand shops,
reconstructed the “people, products and stores”
across the entire retail sector to extend our operation
in the private sector and reinforce consumer loyalty.
Through our “BOX+ Project” service, along with
styling advice and try-on services from experienced
designers, we provide consumers with a more
convenient and professional shopping experience,
serving over 567,000 members. Our WeChat Mall
launched the “Online Shopping Companionship”
program, serving over 18,000 members in this Fiscal
Year. We have also further integrated online and
offline sales channels through our Wechat service
accounts, with the number of service users and
transaction amounts for this project growing by more
than 200% year-on-year in this Fiscal Year.

“ECAME o BREBENZERBN
mhREsR » MPIRET ZERE > 81F
BE N024FAREMTRFEEES MME
In Fiscal Year 2025, with high-quality
retail services and brand building,

we won several awards, including
Lingyang's “2024 Outstanding Brand of
the Year in the Apparel Industry”,

JDZS

RER 120245 B E = SR
JD.com'’s “2024 Trendy Fashion Brand”

Tencenit &R

fesl T2024REMITRREOE NER
Tencent's “2024 Most Mentally
Intelligent Merchant in the Apparel
Industry”.
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After-Sales Service

HABRUZER REEFREERFEENZ OIS
R HABELENR (FRRFRZEE) (BB
ERE) FHIE > R > RPIEMRBEES R
HEHMEIE > NETEERRBER - RAGRFE
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We consistently use customer satisfaction as a core
indicator of service quality. We have developed

and implemented systems such as the Customer
Complaint Process Management and Shopping
Guide Working Duties. We also regularly add or
update systems based on business development

to continuously improve our after-sales service
system. We classify complaints by level and category,
clearly defining the corresponding handling
departments and response processes, improving the
standardization and efficiency of problem handling.
We also continuously optimize customer feedback
channels, leveraging multiple platforms such as

the 400 service hotline, online chat windows of our
online platforms, and the customer feedback portal
of WeChat Mall to ensure that customer feedback is
received and responded to promptly and effectively,
driving continuous improvement in service quality.

HEARBENERRBIRE > RPIEL T RRNERE
Hl > BERERESEMELEERNTREREREIE
ISR MR R K o TEAR AR R SRR
OEEZENRFEE > FHATRE—RNEBEANS - [
B EREEROHEMETERFROKRIEEE %
HENRRITIFESETERNMME - HERBZEER
FIRA - INEMEERMAKRHR > HMAERGTEE
ETRRERN > YERnTRRERIEEE > 1558AR
BBRRRBREREER o i > RAIFEBLER L
ARFEREER - IR —H—BRMIEHEARE - T
SIALPIE4HRETHRE > WiBBERAEFEGHNER
B E—F T RMMINFRIRE 0 AEEAZIER
#720,6035E » FAREMEERRBRIEZRIZEL00% ©

We have established a clear response mechanism for
various types of after-sales issues, requiring after-sales
specialists to respond and handle the issue within two
business days, striving to resolve customer complaints
quickly and effectively. The online customer service
team maintains a patient and professional service
attitude, carefully recording every commmunication.

At the same time, the E-commmerce Operations
Center and the Digital Intelligence Retail Business
Centre regularly evaluate the quality of customer
service according to established assessment criteria
to promote the continuous improvement of service

standards. For product quality-related complaints,
we require offline shopping guides to track the entire

process and provide real-time feedback to customers
on the handling progress, enhancing transparency
and trust in the service process. Furthermore, we
continuously optimize the online service experience,
provide one-on-one WeChat service accounts
consulting services, introduce door-to-door pickup
and return functions on the WeChat mall, and collect
feedback through regular customer follow-up visits
to further understand their demands and feedback.
In this Fiscal Year, the Group received a total of 20,603
complaints, with a complaint response and resolution
rate of 100%.

FEBHRIERHF

20,605,

The Group received a total of 20,603
complaints

RIFBERNEERE

100%

With a complaint response and
resolution rate of 100%
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We have joined the Alliance College of Millions of
Customer Service Staff, where our customer service
personnel can learn how to interpret official platform
rules, improve service level, provide rights protection
suggestions, and use various official tools, thereby
enhancing the professional capabilities of the
customer service team and improving service quality.

BABINEHSEENTRRT » TERAZR W
BE - &MF > AT —RIERBETERS
FOFREFRNEEE - B2 LR TEERER
51 8t - MRERMRSZERE » LRI TERE
PR > AT B &R EER98.0% °

We are committed to providing high-quality
customer service and continuously improving
customer satisfaction. In this Fiscal Year, we organized
a series of themed training sessions for the customer
service team of our Digital Intelligence Retail
Customer Service Centre, launched a “Suggestions
and Feedback” feature on our mini-programs, and
implemented a closed-loop quality control system.
These initiatives have yielded significant results,

with customer satisfaction on our private platform
reaching 98.0 %.
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93.0%

Customer satisfaction on our

private platform reached 98.0 %
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Customer Benefits

HABRFLUMMMEERZO  FHEHESBESRR  ITES /A - AERA DIRHRMHIEHE)
B - ZfIEE CIRAREEEERA) FHE  REGERFEE » THECE SRR - I
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We prioritize fan economy and continuously innovate
membership operations to build a multi-touchpoint, and scalable
“JNBY Fans Economy” system. We implement policies such as
the INBY Group Membership Management Policy to ensure

the quality of member services and continuously optimize the
member experience. Our members are mainly categorized into
Silver Members and Gold Members (for “JIANGNANBUYI+" only),
offering diverse benefits to each tier, including membership

WERRE
packages, exclusive discounts, birthday privileges, points-based voomanmes

interactions, laundry and care benefits, ten-year maintenance.
Gold Members also enjoy exclusive access to customized styling

—
EREE, ABPSBRISI0NH

DImmk+E 8] E8ER
“JIANCNANBUYI+
Membership Festival” poster

services of "“BOX+ Project”, further enhancing engagement and
brand loyalty.

TWE - HAIRET2S NIEAR+E88H) &8> SEIRABEIRHRE
m H2HEERRE BEHES > EMEESESMEARMENERE
RSIB6BAXNEESHE » HEZNEGERMETEBR DGR -

In this Fiscal Year, we held two “JIANGNANBUYI+ Membership Festival” events. Members could
redeem their points for exclusive coupons and free gifts, participate in gift exchanges, and participate

EEZEESFNRER
SHERF < 25 EBRFT

in interactive raffles, helping them maximize their brand points and earn exclusive member benefits.
These two events attracted a total of 360,000 members, providing a wide range of members with
exclusive point benefits.

ODIDARAZSIE

ODIDARA Tea Bar

#ER TEEXR) ARBERTPHES AR > M
RN KE EE N EE RSO EHIR+FIEPH#E L
ODIDARAZIE o ZEPBZEEIREAR mhe — B Ry 5o 2 B AR
SR - R BRNRBEITER PR REZPR
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To explore the possibilities of “life aesthetics” within brand
spaces, we have launched ODIDARA Tea Bars in our two
JIANGNANBUY!I+ stores, located in O0ELIi, Hangzhou,
and at the MixC Shopping Mall in Chengdu. With its
constant introverted character and natural design of the
brand, the tea bars offer a tranquil, simple ambiance,
creating a tranquil urban retreat. Through creative teas
and nourishing meals, they provide customers with an
immersive and tangible aesthetic experience.

ODIDARATEEBEFEREEG R M » Wi ZEHS
RERE - BEHKEER AR RMEEERTESR
BORERHEZEBEY > BRAEEREEESG D
RN TEESMRERE o

ODIDARA selects high-quality raw teas and blended teas,
and launches nourishing desserts that balance health,
nutrition, and a delicious taste experience. At the same
time, brand members can redeem points for exclusive
benefits, demonstrating the Group's deep concern for
consumers' physical and mental health and quality of
life.
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Responsible Marketing
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The Croup is committed to deepening consumers’
understanding and appreciation of the value of
sustainable fashion through a series of innovative
marketing campaigns. Leveraging innovative
and compassionate green marketing practices,
we transform the brand’s sustainable philosophy
into a tangible and engaging lifestyle. Whether
creating limited-edition gifts from recycled
materials or encouraging members to participate
in ESG projects through a points-based
crowdfunding mechanism, we continuously
expand our consumer engagement points,
providing enriching experiences while jointly
fostering a sustainable lifestyle aesthetic.

LESS TORERCEEFH]

LESS “Zero-Stress & Self-Enjoyment Reading Universe”

LESSE#: 0B RIPTET NERCEE S » BEXMBEEREFRER  RERIREC » RREEN

MREERE > IRBTE) £EAI o BE > LESSE—FT] T0RIGCEHEFH @~ USHEERERARLIEES
REBEFSI o LESSEREMMRBE BERIER ML 0BRSS EE) RETES) - EEEEES) -« 2
ERRETFHEE » SEBANLISE - Bl > LESSHFPRERATFZENNASRME THttE) - HE
ZHE TLESSHARLAREE) A MREHEL > SRILLESS TXbit) MR R » BIRMEEETR

LESS has created the “Zero-Stress Self-Enjoyment Reading Club” around its “Zero-Stress” series, advocating
that women listen to themselves, deeply enjoy themselves, and explore a truly “joyful, relaxed, and
comfortable” lifestyle through reading. In this Fiscal Year, LESS further developed the “Zero-Stress & Self-
Enjoyment Reading Universe”, offering a multi-dimensional reading experience that reflects women's
authentic self-enjoyment lifestyle. LESS debuted “Zero-Stress & Self-Enjoyment Bookstore” pop-up events

in OGELIi, Hangzhou, and MixC Shopping Mall, Shenzhen. These events combined book displays, outfit
experience and interactive device to create a cross-cultural experience. LESS also partnered with shixiang.xin,
China's most influential youth content brand, to launch the “LESS New World Publishing Award” and “Self-
Enjoyment List", strengthening LESS's cultural brand image and consolidating its brand equity.

OEHEHE

muE zam

NORIREEE REYES

“Zero-Stress & Self-Enjoyment Bookstore” pop-up events
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JINBY’s engagement in Sustasia Fashion Prize

A HEE RTINS M A%E (SUSTASIA FASHION PRIZE) @@
FEERR TR FHEME S T2 > MNERTTEAIF © 202553
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EA2025 R FFERIF MBI AR EESIERH > MR
SR RIFEMEE TE - [ > INBYBEH2SEEIRRR
F > URABERHEEH TEEHERBHXNE - M Just
Naturally Be Yourself] BRfEEER o

The Sustasia Fashion Prize accelerates industry innovation

by supporting young designers in their use of sustainable
materials and techniques. In March 2025, INBY partnered with
the Shanghai Fashion Design Association and the innovation
agency yehyehyeh to become the Chief Partner of the 2025
Sustasia Fashion Prize,
supporting Asian designers in
their exploration of sustainable
materials and techniques.
INBY also launched its
Spring/Summer eco-friendly
collection of 2025, redefining
urban wardrobes with

natural fabrics and innovative
craftsmanship, embodying
the brand’s “Just Naturally Be
Yourself" philosophy.

2025838298
10:00 - 18:00
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2025 IR AR B 5] KBS R

Poster of 2025 Sustasia Fashion Prize

jnby by JNBYZ{ijzRE

jnby by INBY Art Classes

jnby by INBYFHEL AT 212056 > Bk TEHVEE) TEREZMHEE
BTa  BEFR2F8ENSE [25RE) ]|E - £/ > jnby by INBYHEFEREIE
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jnby by INBY continues to be driven by art,
creating a children's art education platform
centered on “free imagination” and hosting
multiple “art classes” throughout the year. In
this Fiscal year, jnby by INBY collaborated with
the YUZ Museum, BY ART MATTERS OOELi Art
Museum, and artists to explore themes such
as “Observing a Tree” and “Space,” conducting
art-based interactive activities across multiple
regions nationwide. These initiatives aim to
help children unleash their natural creativity
and experience the allure of art through
hands-on creation. Children's creations are
included in the brand's inspiration library and
may be applied to the next season's clothing
designs. A portion of the sales proceeds will
be donated through the Adream Foundation
to rural primary schools in the form of art
education kits, continuing to sow the seeds of

jnby by JNBYZ&{iTsE &
jnby by INBY Art Classes

art and imagination.
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RE recycling workshop: the vitality of fabric Sustainable dreamers: sustainability for people around us
ZRBAEE 5 RE;RE;RE;LABFE 7 455 E A HE TEHERB R EMZ M E > RE;RE;RE;LABEBRREHITENA » ZIRMMISENFE/S - 2RI
FIY BREEERE 'BEZ - BFA TBEZ ; B A ; BRIE) MR IHRE/NATSE - RIERSHRERTE »  BEESMATREIFER
BEE NmEER - BaEFEE -~ B BRI T I -
M ASEMEEEEE S > EeERRE T From Earth Day to Biodiversity Day, RE;RE;RE;LAB discovers the small sustainable things around ordinary
B SR FRFUEE T ESEYN people in different fields, presents their understanding of “Re-Consider, Re-use, Re-create”, and uses social

. . 2 o media platforms such as rednote and video channels to let more people understand that sustainability can
T I RHERVREE » R EESGIEERER .

BE N A AN > MORESCEATA etunlly etart wih e

AR

In this Fiscal Year, RE;RE;RE;LAB held

four fabric recycling workshops, aiming

to convey the brand’s philosophy of “Re-
Consider, Re-use, Re-create”. By decorating
backpacks with materials like stock fabrics,
yak wool, and buttons, members were able
to experience the joy of “regeneration”.
This also helped to raise awareness among
more store customers about sustainability,

making our ESG philosophy more visible

and tangible.

pates
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RE Recycling Workshop: the vitality of fabric Sustainable dreamers: sustainability for people
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ESG member “points crowdfunding” ﬂﬁ i I i a ﬁ{ll_%
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In this Fiscal Year, we organized four ESGC member “points crowdfunding” campaigns, attracting
nearly 30,000 participants. These campaigns encouraged members to support the Group's ESG
initiatives with points, earning them a chance to win limited-edition ESG-themed gifts, including
rabbit storage bag pendants made from recycled fabric, traditional Dong ethnic handmade bamboo
bags, “Not Much Tea" tea gift boxes, and RE;RE:RE;LAB recycled fabric bags. These gifts, incorporating
sustainable design, traditional craftsmanship, and environmental protection concepts, not only help
more members understand and participate in ESG practices, but also empower them to become
advocates for ESG concepts in their daily lives.

RER =FTHIE
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Distributor Management

HIERBETRMNERRTIN—EE - REFREYER » AEBFEEMRYEEHERD
RS EREGEEE -

To ensure the consistency between brand image and product display and
guarantee customers' shopping experience, the Group continues to strengthen the
standardized management and collaborative operations of distributors.

TEREARSRR @8 (EHmE A EERIERIRERMIZ) (R LR E RIERA)
EHIE - BFREHAEAEAPREEEER - WEBERRRRIILHES - T8E
BEP > BIES (KEBEENERENFHER) MREMEBRNRSRE £
HMLETEEE AR  RERENRE2RFATEIRE > RRATATEENER
T o WNERTTA - RFIHZIRETER B BRRERE - RIFEMEESHKF - R > &
FIEIAEIE B HE SRR MEBAR » ROFREREERREEHRR » {TEZ
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At the supplier admission phase, we clearly define the entry threshold and
operating requirements for distributors through policies such as the Operational
Standards and Procedures for Distributor Admission Management and the Rules
for Handling Unauthorized Online Sales. The rights and responsibilities of both
parties are established through the distribution agreement. During operations,

we conduct regular and random on-site inspections based on the Distributor
Management and Development Capability Assessment Form to comprehensively
assess their performance in operational compliance, service standards, and brand
presentation, ensuring compliance with the Group's management standards. Any
violations will be strictly handled according to established procedures to ensure the
smooth operation of the brand. At the same time, we encourage our distributors

to actively innovate while complying with regulations, fully leveraging their omni-
channel resources and membership system to create diversified value-added
service scenarios, serve every fan and member of the Group, and jointly promote the
sustainable development of the brand.

HEEIREHERNRFEEREXRES » HASFERREHEBARERZEEINE
8 BEEREHBIENNRTE - TEELHBATH » HAIFEHRFREN
EHETURE » @R ENZFEWN » NEHABEERE - FRRBFHENE
FIEER » B ECIHEENEEY - 7AMF > HAIERZEEHEARAERET
FZtEI ~ SRS« ERAHEE - BIEEIAEEEEIEITE AN S EE
BAOHEEERASEZERRIRIRTES] -

To continuously improve the service quality and professional capabilities of our
distributors, we hold annual distributor conferences and a series of training activities
every year, creating a growth platform that prioritizes both learning and motivation.
At the annual distributer conference, we not only recognize outstanding distributors
but also share their outstanding experiences in operational management, customer
service, and other areas through online sharing sessions, inspiring the continuous
improvement of the entire distributor network. In this Fiscal Year, we systematically
implemented a variety of training programs for distributors nationwide, including
season-opening training, new retail training, product knowledge training, in-store
training, and crisis response training, to help them comprehensively enhance their
professionalismn and end-user service capabilities.
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Environment
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The Group is committed to environmental
resource utilization, and compliant emissio
through resolute commitment and innov: iV
the economy and the environment and a_g;lifr

Y



IR RBRAH
INBY DESIGN LIMITED

FESH SRR EE

Response to Climate
Change

A1
Governance

FEFCHREBHEEERMARBESCEERR > B
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The Group has integrated climate-related issues
into its existing ESG management system,
implementing climate-related practices in a top-
down manner. The Board of Directors regularly
reviews climate policies and performance to ensure
effective implementation and oversight of climate-
related policies and initiatives. Under the Board's
guidance, ESC management representatives develop
and refine climate strategic objectives, oversee

the implementation of climate change response
measures, and report annually on climate-related
matters to the Board of Directors and the CEO. The
ESGC Working Group is responsible for implementing
climate policies and actions.
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Strategy

AEIF RN REECHETRREKS  AERBBEREE - BRAMNERZEAS LA HESS
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To better respond to the potential risks and opportunities of climate change, the Group has identified climate
change-related risks and opportunities relevant to its own operations through benchmarking with peers,
policy research and expert consultation, assessed the potential financial impact of each risk and opportunity
on itself, and formulated targeted response measures.

el o) [ Bt
Risk type Risk description

WmimREIK ~ Hok S BinER - BE - ARHFHIHERAFGAIEEERS
SEEESE - EmERHIFERE BTHRERERIIES - BENRME

i EETEEZESAR
Acute Extreme weather events such as extreme rainfall, floods, extreme heat,

hurricanes, and storm surges, may lead to production disruptions,
difficulties in product transportation, damage to employees’ health, and

YIEE S damage to fixed assets such as buildings and equipment.
Physical
risks SRFAR O KERIER S PE LA SRR AR S EBIRTEERM
BREMEMERENIRRE - EREETE > FEERRE > FRELREE
™ AR ASHEAD
Chronic Chronic physical risks such as global warming, water shortages, and sea

level rise may lead to difficulties in the supply of key raw materials such as
cotton, causing production interruptions, affecting product quality, and
increasing operating costs for clothing companies.
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Risk type Risk description
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Policies Domestic and international regulatory authorities have imposed stricter disclosure requirements on issues such as climate
and laws change and carbon emissions. The EU has planned to issue carbon border tax requirements for the textile industry. China's carbon
emissions trading market may also further include the consumer goods industry in the carbon pricing mechanism, increasing the
compliance costs faced by companies.
BEREBLTETRERNGE » BRAFRN TGS ERREENNTEBELNE ; iR ARELRS » FERMKRE
. Bel
Technologies Implementing a low-carbon transition requires investment in green technologies. The application of new technologies may lead
ERE IS to equipment upgrades or affect operational efficiency. Frontier technologies are highly uncertain and may lead to technological
o failures.
Transition
risks

w5

Markets

B

Reputation

4

BEREERFRSHIEN > BEAIHEMHRMERNTRER » ERZTENEVENBEMEHRBOER - FJREREERRE
PRSI N

As consumers' environmental awareness increases, the demand for products made of sustainable materials grows. Companies are
gradually increasing their purchases of bio-based or recycled materials, which may lead to increased procurement costs.

BEEFHEHREFDEVRER > INIFSERFBEMICEHNRBRBMEEENEERER - EEERERNHRREE S
HEHCXBRENEETE
As the international community pays more and more attention to climate change issues, external stakeholders are paying close

attention to a company’'s management practices on climate change issues. If the company fails to take timely response measures,
it will have a negative impact on its reputation.
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Opportunity type Opportunity description

TEEEE - WRERFIREIEA B RRRERLLA » EEhb 3R R = RS HEU Z R E B
By increasing the proportion of clean energy used in production operations, logistics and transportation, companies can reduce GHG emissions
and product carbon footprints.

BERARIR

Energy source

RBRSFENREEEMEREREANE » BLYRERGEBNERES  IRACEEREENE
Improve overall operational efficiency of the enterprise by improving resource and energy efficiency of new and existing buildings, optimizing
logistics and transportation structures and routes, etc.

= PEEVES

Resource efficiency

AHNHGEEBURESR  TRGBERRERBETENEERY T » CXITPRSGEMERERNME » JRHEMMBRERERTE
B % A IR O S BT
Driven by the government's increasing emphasis on green consumption and the continuous improvement of industry green product

Products and services ) ) R - ) )
standards, companies are actively engaging in the research and development of green and low-carbon products, or specifically expanding their

supporting service systems, which can further enhance their brand competitiveness.

BBREAFBEMEINER - BOCEREREEMEIRRENL | BReIFEMRERE  EaMEEnREY - TIRACRKENRIEIIRELES
By applying various sustainable materials, companies can reduce their dependence on specific materials; build a sustainable supply chain,
enhance the stability of the supply chain, and improve their resilience to climate change.

Bl

Toughness

KREEBBEREZKA MHEE) M TP BIR > BZ2ZT—FMABERMA 130 - 60HER S iR EEIFRPMINEE ) NOERE > BORRY BEEBHRRR
TIRIROEE - RFIZEEET (EmKENTERIGEE EX) (PFEPENRRGRETZERREER) FERKETHEERE  SEFMERNEZEMBHRREIMZETS
&~ FHEEME DS « BRRSHESREBRE TR BRI » HETREMREE -

The Group actively responds to the country’s “carbon peaking” and “carbon neutrality” goals. Since 2021, the Group has become one of the first fashion brands to join the “30

- 60 Campaign” (China Fashion Brands for Swift Actions in Climate-related Innovation and Carbon Neutrality Campaign), and is committed to reducing the impact of its own
business on the climate and environment. We participated in the drafting of the Technical Specification for Carbon Footprint of Products — Textile Products for Children, the
Requirements for Carbon Footprint Accounting and Reporting of Down, Feather and Down Products, and other group standards for carbon footprints, which provide a unified
and transparent process for the carbon footprint accounting methods, uncertainty analysis and assessment, result reporting and information disclosure of relevant products
throughout their life cycle, thereby promoting the industry's low-carbon transformation.
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ARERA AR EHBIRERREEED  2EEFELER T (R - RNRERTE
£) (KEXRFEZTFER) SHHRABRTARE © BHEESEERE - SEBREK
REME » URAREBREIAEGE XA QS ERSEEENNEETE » RIEAQ
AMERSTEMMERE ° Itih > BTRABTHRETIHRARIEIERET] » 7K
EHSETRZRRUS HBRER R ENFIRRE o

To continuously enhance the Company’s ability to respond to extreme weather
events, the Group has developed and implemented emergency response plans,
including the Typhoon and Rainstorm Emergency Response Plan and the Ice
and Snow Emergency Response Plan and other extreme weather emergency
response plans, which clearly define the emergency response departments, the
responsibilities of each department and the handling process. These plans aim to
minimize or mitigate the negative impact of extreme weather on the Company’s
normal operations and safeguard the Company’s property and the lives and property
of its employees. Furthermore, to enhance employee preparedness for extreme
weather emergencies, we regularly conduct emergency drills and specialized
exercises tailored to extreme climate disasters.

KE > BEHERA  HKEERXEHTEEPIEREBLEMNER - HAERB
P ~ MRGFRETRIRNER L > BERRASSIFETEER - RIRATHA
HWRFIERIE SGER » MERCRE TSRS B X RIRTAE -

In this Fiscal year, to mitigate losses to our stores and operations from natural
disasters like typhoons and floods, we insured our self-operated stores and offices
and collaborated with insurance companies to conduct on-site risk assessments. The
insurance companies provided disaster prevention recommmendations for our stores
and issued disaster prevention and loss reduction warnings during critical periods,
such as typhoon and flood seasons.
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EpREE

Risk Management

7B S R RS L T RV ER Y E IR ﬁ@ﬁ%ﬁ%%%%i@%@%’$$E8Eﬁ%%ﬁﬁﬂﬁ%%ﬁ%ﬁ’ﬁ@ﬁ?%@%%~@@tﬁﬁﬁ%%%ﬁﬁﬁ°$%’ﬁﬁ%
—SHRIERREEHTIE TR > TERRTE - EiaELES > BRERERAZARRERERR
To effectively address the transition risks posed by climate change and the potential operational risks from extreme weather, the Group has established a climate risk

management mechanism and established processes for information collection, risk reporting, and decision-making. In the future, we will further optimize and adjust this
climate risk management mechanism, improve our risk assessment and response capabilities, and integrate climate risk into our comprehensive risk management system.

ERUE )l BIERE
Information collection Risk reporting Management decisions
- FEREIBEREBUT RIREER SRUIRIGHE1E - - R EREE EHA G - DT RIEERE - AEEEERRREEIEXFAFI TEE
BimRIEEY « BRETESSHFEKER A R E IR AT EIEE HRER
fREBRAERIES The Risk Management Department is The Company's Management issues
The Risk Management Department collects i responsible for identifying, assessing, and management decisions to the Risk

analyzing climate risks, and reporting these Management Department and business
risks to the Company's Management departments

climate risk-related information including
government climate policies, climate
condition changes, extreme weather events,
advancements in key technologies, etc.
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Metrics and targets

FEEBINBBRESERUE « BLEEER  BAOBEREIN > LEHFEIKE
BRIEEENEN - —2EME > AEEFAEREHFRBEREEEE—THRE
EIEANRERABANEAGEEEFIEND /| 728 » BFEFRRYARTO &
AT - BEHEE % ERERRERIEIEI T ¢

The Croup is committed to reducing greenhouse gas emissions by improving
energy efficiency and optimizing operational practices to support global efforts in
addressing climate change. For Fiscal Year 2025, the Group further expanded the
scope of GHG emissions data accounting to JINBY Design Limited and its branches/
subsidiaries over which it has operational control, including but not limited to
logistics center, regional offices, and self-operated specialty stores. The relevant key
performance indicators are as follows:

SEHEFEERUFEELEENBERE - —RUNEMR - RRABANTERYMSNEE -

SSelf-operated specialty stores refers to self-operated stores operated in the form of a specialty
store, and are generally located in key locations, major shopping malls with large customer traffic,
or on street fronts.

RASRAEMIEIR P —ThlME

KPIs®® Fiscal Year 2025
BERBHRAE ER—NEED) WH_StREES) 719116
Total GHG emissions (Scope 1 and Scope 2) (tCO,e)

ERRERBEHN &ER—) (W-SRE2) 386.67
Direct GHG emissions (Scope 1) (tCO.e)

R EERE N (8D (M_S(tHREE 6,804.49
Energy indirect GHG emissions (Scope 2) (tCO.e)

BERBHIKEE (M_StRE8/E8TAREER 1.30
GHG emission density (tCO,e/RMB 1,000,000 of revenue)

*

Note:

ERNEERN > AEREERBHNEERB AT ERMS « SR > URTEFASLFERREE
RNERREREEHN EBE—) » UWRINEES  ZTHHAPTERNERE A= REsHR (
) o

*Based on operational characteristics, the Group's greenhouse gas (GHG) emissions
mainly come from direct GHG emissions (Scope 1) caused by the combustion of gasoline
and diesel in company vehicles, as well as the leakage of air-conditioning refrigerants;
and energy-related indirect GHG emissions (Scope 2) caused by purchased electricity,
steam, and heating.

CEERBBEGE_ALR  Bix - SSRUREHERKY  RERBZER _atHRESE:
7 Aikik CRERBZERR) (GHG Protocol) #EITIZE o SNEBENFTELMNENHIREAT
RAEBIRIREENEN (RANEHR20202EBN —_ SR FHAE) PRERFIREFHE -
SMNBZOSTIMANTREF - REERERNSAEZESGHHH (AHRRES LR AEREIN
ZEAZEEREER &7 ) PHRDHREFEHE -

“The GHG inventory includes carbon dioxide (CO,), methane (CH,), nitrous oxide (N,O) and
hydrofluorocarbons (HFCs). GHG accounting is presented in carbon dioxide equivalent
(CO,e) and conducted in accordance with the GHG Protocol (Greenhouse Gas Protocol).
The electricity emission factor generated from purchased electricity is calculated using
the grid emission factor specified in the Announcement on Issuing the 2022 Electricity
Carbon Dioxide Emission Factor issued by the Ministry of Ecology and Environment.
The emission factors for purchased steam and heating are calculated using the thermal
emission factor specified in the Guidelines for Greenhouse Gas Emission Accounting
and Reporting by Public Building Operation Enterprises (Trial) issued by the National
Development and Reformn Commission (NDRC).
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FEEBERET (PEAREMBERRREZE) (FEARSLNEEBOERE) (PEAREMBEKE) FHEERE
R FHEBIRIREERR  BUIRREEREN - RMITERE  SREFLHSH - BARRNEHEREHIER « 54
REMER ; TITNENAFEREMOBARKNRET > UEBETHHALERRE -

The Group strictly adheres to relevant laws and regulations, including the Environmental Protection Law of the

People's Republic of China, the Energy Conservation Law of the People's Republic of China, and the Water Law of the
People's Republic of China, and continuously optimizes its environmental management system and the environmental

management measures. We advocate about saving food and electricity in public places such as restaurants and meeting
rooms through screens and signs; we also place reminders to save paper and water in print rooms and restrooms, taking

practical actions to reduce waste of resources.

R (Mg EEMAEMIES

“Stair Climbing” themed energy-saving and carbon-reduction campaign

“ECAUE > AT EIFMERSHAAE « BREENIER  BMAELASEHMERT EEA 160 ! J-walk—iEZEE
B—=BERTLER NEEED - ZEBHFERERLER > RETHRLITF - BREAREFRE > XEHET
BREREEHEEAEER  LURVERERAAESE  FHHHEMAERNRSIZAXRS33,508 » [EEHEM Rt
10,015/ > ERERRBEBUR26,605F R — ALk E & > HENREE28758M o

In Fiscal Year 2025, to further promote the concept of energy conservation and low-carbon living, we launched a
green campaign at our headquarters titled “GO! J-Walk - Climb the Stairs below Three Floors”. This month-long
campaign, featuring online check-ins and stairway traffic monitoring, encouraged employees to use the stairs

instead of the elevator to reach lower floors, thereby reducing electricity consumption. During the campaign, 33,508

people participated, climbing a total of 10,015 floors. Elevator emissions were reduced by 6,605 kg of CO, equivalent,
equivalent to planting 287 trees.

TEEAERE > RIERE A EEB ERAVAIRE RERRLAT - RS TR TR TR o

After the event, we also made stickers based on the carbon reduction contributed by each participant to continue
encouraging employees to practice low-carbon travel initiatives.

(—

GO!
J-walk

ET=EURBERER

|
Cry A

B DR

ewgts) EHEEIRE

“Stair Climbing” campaign slogan
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Energy Management

FEESHERFRESEFRBERBNAHEE -
HIERENEE N B M ER > HFAIERIELHIED
BEER UHIET (EMEAHE) (ERZAE
FHMHEERRR) FRREEFIERE - B &
IR T —R 7 EREHRREE L BRNIER ZE
B > MUE—S R BRFIBIRRAVEGE

The Group incorporates energy conservation and
environmental protection into all aspects of its daily
operations. To ensure the effective implementation
of energy saving measures, we have set quantifiable
energy saving targets and formulated energy
management standards and rules such as the
Vehicle Use System and the Rules for Seasonal
Management of Curtains, Air-conditioners and
Lights. Meanwhile, we have adopted a series of
management initiatives to ensure the achievement
of these targets, further demonstrating our
commitment to environmental protection.

EigEBIR

Energy-saving target

B2 EMER  AEEMMNKE RLBEL
BIUEFHAEETREI%N (UZFE "/
FREETF)

By the end of Fiscal Year 2027, the annual

electricity consumption per workstation
at the Group's headquarters in OGELI,
Hangzhou will decrease by 10% (as
compared with Fiscal Year 2022)

EIZEETRR B IBEME Management initiatives to save energy

ERAEREE Optimization of air conditioning use MABREREF Office area temperature control

- MABEFABER AN B XM - BRiR
REENEG—FRERINRE ;

The air conditioning in the office area is adjusted
from a unified switch to an individual switch to
avoid waste caused by the unified switch when
the office is unoccupied;

FTRERATFEFERA Use of new energy official vehicles
- M AR EWBEIERENERE  AEEKREE
BEER—TAEMRREFAREIEEE ;
New energy vehicles were purchased for new

company cars; the Group leased new energy
vehicles for guest shuttles at large-scale events;

- FIEEBEARERE > GERENRIREL &
AR &E7 R ERSE B EIEE
Establish rules for the raising and lowering of
curtains, and automatically control the height
of curtains by region and time segment
in combination with climate and weather
changes daily;

- WEEREREBRES » AR EER
7£26°C;

Implement control over air conditioning
temperature settings to maintain the office
area temperature at 26°C;

92

#FSERFADUL

Steam waste heat recovery

- R FEHHZEM30% » EEEAZATEM20%ETEINR - ARIRAREEIEE, - B EE & E R ;
30% of the monthly steam volume in winter and 20% of the monthly steam volume in summer are
recovered to assist in drying clothes and reduce the use of the dryer;

EAMEREE AR EEERREER

High-efficiency lighting with automatic sensors replaces the existing lighting fixtures

& ERERERENRR » SETEA]
7S A EB2,000 T ;
Replace some of the regular lighting
fixtures in the stores with high-efficiency
energy-saving lights, expecting to save
2,000 kWh of electricity per store each year
while ensuring the original brightness;

-REOMEEREABRASICNERE - HAat&E (EFE -~ FKEFE)
BARBGRREE > §57EBER
B> TEBRDSEHEE ;

Replace the lighting fixtures in
public areas (such as restrooms, and
tea rooms) with sensor lights that

automatically turn off after 5 minutes
and achieve multi-zone control;

- ¥RARILLEDSE
EERE100% o

100% LED
lighting coverage
rate at the
logistics center.
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—EHMEF - AEEREREAEERARERIEIRNT ¢

In Fiscal Year 2025, the Group's KPlIs for energy use are as follows:

RABER a1, —ERME —Z T UREE —ECCHME
KPIs?? Fiscal Year 2025 Fiscal Year 2024 Fiscal Year 2023
[S=E=1 N1%
i Ea; ,(JEEB%) ) 2,950.6 2,621.8 2,596.0
Electricity consumption (MWh)
BIUAEE JKER/I) 50 18 18
Electricity consumption per workstation (MWh/Avorkstation) ' ' '
Ab:/ \:" :%E!E JKF 2
EL (JEEE%? 32422 2,712.5 2,676.4
Total energy consumption (MWh)
_ H o L\[:,:/\ JKTE =
i ‘FE'EH%H“E CEEFs) ‘ 2,950.6 2,6218 2,596.0
Including: Indirect energy consumption (MWh)
- BEER CkRk) 2916 90.8 80.4
Direct energy consumption (MWh)
R NN = V1% =i
SIfisEEFREE JKRE/I{D) 59 19 18

Energy consumption per workstation (MWh/workstation)

A
Note:
AREEERHEEERATNASNREERM - (R HFEREEREAEE « FFHEREREENNEZEGRMH (AHBEEELE P REREBHMIZES AMREIER) MRICANMEIERSBREEE ©

"The energy consumed by the Group included electricity used in offices and motor vehicle oil. The total energy consumption was calculated according to the electricity consumption, oil consumption and
the default values of fossil fuel related parameters as shown in the Appendix 1 of the Accounting Method and Reporting Guidelines of Greenhouse Gases Emissions of the Public Constructions Operating
Enterprises issued by the National Development and Reform Commission.

CAREEEESEEPTEHRRENRAERENEALE - At > BEHA3 (RIERRAER) MERRENIEIEAS.l (MlEHEFHHIRERRAERNEARLERBIRNEEG ML ENTTE) BASETER & MAESGR
ERRIEEZEERRESR
“The Group had no significant impact on the environment and natural resources during its operation. Therefore, A3 (The Environment and Natural Resources) and its key performance indicator A31

(Description of the significant impacts of activities on the environment and natural resources and the actions taken to manage them) are not applicable, relevant information is not disclosed in this ESG
Report.
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IKEREIE
Water Resources Management

FEBEEEFKERNAIFEF R > R 7 ARMEKER  BORERESEESENEEKNERAELIRS
IKEEE o FPBEBUERIEIKEER » I AIBPIEBREEKRE » 1IREE S TR ZIE B A/KRIERLY o b5 > FFIR

EikBE

MESARHIPTEFERANRE T RENEEE - BOTUERKERRE » IRARKYE - BE—SEHHNKER > & Water savinolea
RIEETHBEARRNRET » BMEICREET T EERE » INEREFRARBHKERS  EERERR

E Ly = F—FE—+R ol e
MRS M EREKE o T2 EMER 0 AEEMMNKE BRSNS

AU | | | TR FRAkE TR

Placing high priority on the sustainable use of water resources, the Group has established clear water conservation
targets, and is commmitted to reducing water usage and improving water efficiency across the entire group. We O
continue our water conservation policy by posting water-saving slogans in our offices to remind our employees O (U—EB - EAR#ER)
of saving water at all times. In addition, we have installed sensor faucets at all washrooms in our headquarters By the end of Fiscal Year 2027, the annual

building to reduce water resources waste and enhance water efficiency. To further save water resources, we have

water consumption per workstation of the

made moderate adjustments to the water flow rate, such as shortening the water flow duration of the washroom Group's headquarters in O6ELi, Hangzhou

sensors, without compromising the daily experience of our employees. In doing so, we aim to meet employees’ will decrease by 10% (as compared with Fiscal

demand while reducing water consumption. Year 2022)

“EBTAMEF > AEEKEREREERBESFEIRNT

In Fiscal Year 2025, the Group's KPIs for water resource use are as follows:

RABRAERIEIE —E_RRE “EEE - o] -7 -3
KPIs® Fiscal Year 2025 Fiscal Year 2024 Fiscal Year 2023

Fk&E (M)

. 9,936.0 10,291.6 10,783.0
Water consumption (tonnes)

SI{IAKE (ME/IfI)
Water consumption per workstation 2.3 121 12.5
(tonnes/workstation)

Pz

Note:

REENEEKFERBEERAK » KEBTEMHK » FSKREGER KRR FEERREE o

°The Group's main water consumption comes from domestic water, which is sourced from municipal water supply. Therefore, there
is no problem in obtaining a suitable water source.
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EIRTEIRF A

Resource Recycling

NEBTEERREFIEHNRERNE
IRFA > wIETEFEENEZR
A] o BFIES TGRS (REREIWIZZE)
058 0 (FRERIntertek4REAZHBE
R BRERRREEIIRER » MIFERBEE
B mhEPIEPREFAEEE » R H HIR
RAMT » BEBITRMAHENIRIRARHE
BBEAYAGE ©

The Group places strong emphasis
on resource recycling in all aspects
of its operations, earning widespread
recognition from international
organizations. We have obtained

the Global Recycled Standard (GRS)
certification, and use clothes hangers
validated by Intertek's Green Leaf Mark
— Recycled Content Verification. We
continue to expand their use across
our brand stores, aligning fashion
with environmental protection and
firmly upholding our commitment to
environmental sustainability.

A SRAETRER

Clothes hangers made from recycled materials

HEMA BRI ERE (PP) BRMBRIEAEME > MRIR
RIRER o BEGHNZIERIIREEMEL - FERBEMEIRENS
ETREEENAVREFEL4.5] » BiXIKEIR158.6g > D> ZELhRBE
63.4g o

We use recycled polypropylene (PP) plastic and straw as raw
materials to make eco-friendly clothes hangers. Each hanger
made from the recycled materials saves 14.5] of energy and
158.6g of water, and reduces 63.4g of CO, emissions, compared
to a new plastic hanger made from virgin materials.

BRI R(FREE

Making decorative paintings from waste fabrics

HPURBBEEEH AR » EITSEETHRIRIE » WigHE
RICHEER—IRTTENKNNE - ANEREHEN > BERT
MERTEIRAA - XS mEREHEK » IRRE AN

We used the Company’s waste fabrics as materials to create
multiple individual pieces, and finally combined them into a
complete decorative painting for the decoration of POMME DE
TERRE stores. This not only achieved the recycling of materials,
but also conformed to the brand's playful, environmentally
friendly and fashionable tone.




IR RBRAH
INBY DESIGN LIMITED 96

HBAVHEBFEANBERNA  ~EEERQRED

BEZMEIRUEFI BT FHET —RIIBIFEE - RMEEEFEERERREE
Using waste materials to create store facilities MMREE - GBFARNRR - FREYmAORTE

Rt E—THERTEFEMNERESR o JIRAK
FEREANRRUREBEFEHRF - ZIANRRTE
EMERMA > ERD T ERRRHER > KEmEE
THSRIERE - AW E > MABERMAFNEAEEFE
11 389.1 K °

RPEBREREASRNA  HREMEETYIED R > SN TREAMESERES > 25
EYSHKRE « #8 > FRESHRERBA—NERL » BRTMHNBEIRFIA - ﬁﬁiﬁﬂ%ﬁ&%ﬂ(i&
IRRIFIERERSREHKE o

We reused discarded hard furnishings by physically breaking down and rearranging the original
materials, combining them with modern metals to create fitting stools and coat hooks. This achieved
material recycling while remaining consistent with the store's visual style. We also used scrap wood To effectively promote the recycling of deadstock
flooring to create furniture such as store display tables. fabrics, the Group has implemented a series of
innovative initiatives within its office operations.
We've incorporated inventory fabrics into the design
and production of items such as restaurant tissue
box packaging, plywood boards, and coasters for

conferences, further expanding the use of inventory
fabrics. JIANGNAN Laundry’s laundry bags are also
made of deadstock fabrics. These laundry bags

are not only more durable but also reduce the use

of traditional paper bags, thereby reducing paper
consumption. In this Fiscal Year, a total of 389.1 meters
of deadstock fabrics was used in office operations.

FEELEIRER EEEHEHA® EEFELHAEDE

Laundry bags made of deadstock fabric Conference supplies made of deadstock fabric Tissue box made of deadstock fabric
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Integrating the concept of resource recycling into various employee activities

FEBBRONEREFEN « BEEREFERNSENHRENA
R EREESHTHEEERBRANANER » FERAST
REEH - RN EAEFEARIFNBEERERETHERE » &
3,5T6REBEFEAHRENE - BRNPERINEE - HFIZIER
RARBAS > WER LEEGREIDIVES) » &8 TETHR
A3 o ItSh » HFITEE TESH G IEHFEAESGEF) » ERh&=EBFT
HBBEMHRIFESCGREER » MEERBER O ERBEFERR
EHFE - RO BEERBRIFRRERS | EFHTEEAH
BEEEZBRI BB © FEFMFI2025F € L > FRFIEMA38KEFHAIF1L50
BEEFREERFRRERRKE » FRAXK  BJEFMESGER -

The Group is committed to exploring various sustainable uses for resources, including
deadstock fabrics and used cardboard. We promote resource recycling in various activities

and continuously enhance employees’ environmental awareness. We used camping chairs
made from deadstock fabric as New Year gifts for employees, giving 3,576 meters of deadstock
fabrics new life. For Mid-Autumn Festival gift packaging, we used only environmentally friendly
corrugated cardboard and launched an online DIY activity to encourage employees to reuse

these boxes. Furthermore, we incorporated ESG ratings into the employee sports performance,

encouraging departments to create ESG performance props using deadstock materials. For
example, the Production and Procurement Center used deadstock fabric to create denim
flowers, and the Logistics Center made performance props with used cardboard boxes. The
sports medals were also made from recycled plastic. At our 2025 Annual Meeting, we used 38
meters of deadstock fabrics and 150 airplane boxes from inventory to create an eco-friendly
display that combined beauty, creativity, and ESG principles.

TRl A
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FREkIE—EHEDIY
Mid-Autumn Festival Gifts — DIY
packaging

S TPy =~
MER—EEEAEER
New Year Gifts — camping chairs of
deadstock fabric

FEIRREMRME
Environmentally friendly display layout for
the annual meeting

eI ) SR

Sports medals made from
recycled plastic
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“ECAME > aEEOEMEHEREERRENIEIRNT ¢

In Fiscal Year 2025, the Group's KPlIs for the use of packaging materials are as follows:

RARAE 1S —E”REE
KPIs*® Fiscal Year 2025

—EEE
Fiscal Year 2024

—ETSEE

Fiscal Year 2023

BEMEBEEZ (W) °
Consumption of packaging 2,3509.4
material (tonnes) ©

1,691.0

1,205.4

pu

Note:

REENEEREING  EVRPOTSREEMEIER o Bt > &
REERBYRPONSEMEHERE > BEESUSEMENGEE
B °

?As the Group outsourced its production process, only the
logistics center used packaging materials. Therefore, this
report only discloses the consumption of packaging materials
in the logistics center. The proportion of packaging materials
used by each production unit is not applicable here.

CAREAE » AEERAEFBIER - REMEBCEEBFARRE » 08
BLMER BN > WEEMEMEHEEE L7k -

°In this Fiscal Year, due to business adjustments of the Group
such as business growth and optimization of the return
process, the usage of plastic packaging bags has increased,
leading to a significant rise in the tonnage of packaging
materials.
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BERY R ES

Waste and Emission Management

REBMBERLHRYEE  BE (PEARSNEIESGEES) SHEHE SN ENEEEToEE _ _—
2 NBEETERGE B EEESBRFTRYNEENIIN - KPR TIIRS BB » ESHIRES FERE
B BEINGE > IIRENIRIEERE EEIEEER » FRIIRS EHE RN o Eco-Friendly Fabri

The Group continues to strengthen its waste management, complying with the Environmental Protection Law of the
People's Republic of China and other laws and regulations. We have implemented a variety of measures to rationally
manage waste, striving to eliminate pollution at the source and reduce the generation and emission of pollutants
during production and operations. We strictly implement our waste sorting policy, installing recycling bins at all
waste generation sites and determining the type of bin based on the type of waste to ensure effective waste sorting.

FAEERBESERBAANAVERYNIER  BENENEGHE » 546 RROMARE - HFIRILT
RE)RBRERNER > BBFEEMRNERBIAL X - ZMF > /7 BFNEFmIRIER - T2 - BNEFE
BEEEEEE  WRVERVMES  HARBHEESFPMIER » KSEEYPHBEL—EHFLRE - BE
BIBRBETFH LTSN RER  ERABEENERNER » BOBRFERMES - RFIEMEBRBHIE
Thie » WHITEFIERIER > LURDRE ~ BE « BRITENFRRERE > FENVBMREAS S8R 5 FRHETFIE
IHEREEM > EASFINEAERENE » REREERIUADS50%AREFE

The Group actively advocates the concepts of recycling and reducing waste, and through continuous publicity

and education, creates a green and environmentally friendly office atmosphere. We have set the goal of internal
recycling within the Company and actively developed methods for recycling materials. In this Fiscal Year, in order
to better convey the design concept, craftsmanship, fabrics and other information of the products to consumers
and reduce waste generation, we actively promoted the electronic hangtag project, transforming multiple physical
hangtags into one digital hangtag. Customers can browse the selling points of products on their mobile phones
by scanning the code, which not only improves the consumer experience but also reduces the generation of waste
paper and other waste. We have also added a mobile store inspection function and implemented an electronic
archive project to reduce the use of paper for printing vouchers, receipts, and invoices, saving 455,000 pieces of
paper annually; at the same time, we have implemented paperless store sales receipts, using electronic receipts
instead of paper receipts, reducing paper consumption by 50% compared to traditional sales models.
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—ERME - AEESIRYEERARERIEIROT ¢

In Fiscal Year 2025, the Group's KPIs for emissions are as follows:

RASRAEN IR “ECRME “EMEE —ECHMEF
KPIs®"® Fiscal Year 2025 Fiscal Year 2024 Fiscal Year 2023
K& (Mg -
BkR OR) -XBZ 7,948.8 8,233.3 8,626.4
Waste water amount (tonnes) - O0ELI
ki3 = (M
SRmEE 1085 941 16011
Total amount of non-hazardous waste (tonnes)
BIUEEEEMHIHRE (Fr/I0)
Total amount of non-hazardous waste per workstation (Kg/ 741 64.3 .8

workstation)

*

Note:

AEBEEPTS R TEEKNHIR > AEESHMASRELSNEEEKTHATREEE TR —RIE -

“The Group's operations do not involve the discharge of industrial wastewater. And the domestic wastewater generated from office space in daily operations is discharged into municipal pipelines for
unified treatment.

CAEEHBELEELNERY I EARENANIRERESEEYN O EMFMNESFTEEERY)  EEIIRHEBESR—RE ; ISR ERRa—ETEINEE - At - MRENAL3 FIELENEEEEYREREE)
TEA

5The wastes generated in the Group's daily operations mainly include non-hazardous waste such as office waste and a small amount of hazardous waste such as toner cartridges and ink cartridges.
Domestic waste is unified treated by the municipal agencies. Toner cartridges are recycled by the suppliers. Therefore, KPI Al.3 (Total hazardous waste produced and intensity) is not applicable.
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FEEEBUABSNIES > TES—MRTHRR  SELRHRIAE.  WIRTEN 1
SEFRAMAIEN - BITERS | HEE T @E > BHR

Za3 A

stai

With a people- orlented‘Eh.llns he development of each y
employee, and respettS‘a' de eir creathlty In addition, the Company isconcerned
about employee benefits, prowdlng comprehensive compensation and professional training. We
foster a safe, healthy, and comfortable work environment, promote a culture of diversity, equality, and
inclusion, and help employees achieve work-life balance. In this way, the Company achieves talent
sustainability.

Sy,
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Supporting Employees
Development

102

FEFEY TEENAST EERFR > RONBEMENSBRF - RFEIGELEAZOHEF - BARTRERSI
R AT MRMFFEETIRERERR - BEREALEENERER -

The Group has established a comprehensive talent management system and is committed to fostering harmonious

labor relations. We consider our employees our core competitiveness. Thereby, we attract innovative talent through
fair recruitment practices and provide ongoing training to promote career growth, ultimately achieving a win-win
situation for both individuals and the Company.
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BT i
Employees’ Rights and Interests

FEEBRET (FEARANESEEZE) (FEARHENBESHSEZE) (FHik
FERETRE) FHEMERER  BRMBEATRRIEEAITS - THREBRE
& HAIBRBEBNSHEZRE » EREBERERNARBTEROS DU
HLRAETNER - ERRRAETIRSR > ARG IIEMKEERS S ERL X ER
EBERFEEE - #EZ4HFE  AEEREEEMRERE TSGR SBERER
EfFe

The Croup strictly abides by the Labor Law of the People's Republic of China,

the Labor Contract Law of the People's Republic of China, the Provisions on the
Prohibition of Using Child Labor and other relevant laws and regulations, resolutely
eliminating any form of illegal employment practices. In the recruitment process,
we implement a rigorous identity verification procedure, requiring applicants to
provide genuine and valid identity documents to prevent the risk of employing
child labor. Should any incident of child labor be discovered, we will immediately
terminate the labor contract in accordance with the law and handle the related
matters appropriately. By the end of this Fiscal Year, no violations related to the
employment of child labor or forced labor occurred in the Group.

FEEBRREBTHIERE » RARELRG « GEITRHMAER IR > 12
ERBEETHEPIRETE « IMBEITMMEMRIE - EXETEBHEE TIERH
TR NNBEFRER » WISE) LARATHLAE - BIMNREE - ANERPOHERFER
PIsRE 7 I TR R PR ERAR » WEAETEERE » UERKXFIETH TR -

The Group strictly complies with labor law regulations, adopts the standard
working hour system, the integrated working hour system and the flexible working
hour system, and has obtained the permission from the Competent Administrative
Department. We implement an overtime approval process, requiring employees
to submit an overtime application and obtain approval from their supervisors
before working beyond the statutory working hours. To strengthen supervision, the
Human Resources Center has set up an overtime work risk warning line for each
business department and conducts regular inspections to ensure our compliance
with labor standards.
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RADBRFMB AT HERKS| « REBMBE > HMAFIE (GRENEES
E) - WRAMFES] (ERENEEGE) (EUasEmEsE) » X)X’
MEB  REAT ~ GEER1 BRA - BBHBHES © B « BH
EF  REETIRFIEATSMITEKRN - BAAHSHRFINNSERM > W
TR ~ FREEUETHMBIFTR - ZEBTFFESCEREME L HI K
EIEMAEREER - £ERE - RESFHPIR 5 ESGRARUEMBR L
TR > UEE—SNEETHMEXEEERIE -

In order to give full effect to remuneration as a means to attract, retain and
motivate talents, we have formulated the Remuneration Management
System. Moreover, we revised the Organizational Performance Management
System and the Position Performance Management System in this Fiscal
Year. The Group follows the principles of “efficiency, fairness and compliance”,
and determines and adjusts salary and rewarding systems in a scientific
manner, allowing employees to be reasonably compensated commensurate
to their contributions and that is competitive and motivating employees

at different levels and positions. The Group also links the assessment
mechanism and indicators for ESG management with the performance

of relevant management, production, procurement, design and other
departments. The achievement of ESG performance is tied to bonus
incentives, aiming to empower sustainable value creation with a stronger
sense of responsibility.

FEBR DS EE TIEMFFIER - FIRARER (EUREEHHFKR) -
NEERRRADERFRORHIERBF o ANERPOESETIERAEM
AE/VE - FROEZIESE - MENEERERFRFRFARBERAEER

The Group fully respects employees’ rights to file performance complaints.
Complainants may submit a formal complaint in writing to the Human
Resources Center by filling out the Performance Management Complaint
Form. The Human Resources Center will form an investigation team within
five business days to conduct the necessary investigation and, once the
review results are finalized, feedback will be given to the complainant
promptly.
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Talent Attraction and Retention

FEBEAA BREENZOHEFE N » BRAELRNEERR > fE (BREEEFE) FHE  THTSHRREERR  URFRISERNSEEANT - HESATBENZT
feMERL > RFIEEAEHEE - REBENTERESFZ TR LNETATES » I8 TMOKASRILIBREEAZGMeHREFANEREERS » UIRSHEBWEMN

PEB TRBIER o

The Group considers talent its most valuable core competitiveness and adheres to the principles of fair and open recruitment. We have established systems such as the
Recruitment Management System and other policies. In addition, we continuously improve our recruitment management system to ensure the continued recruitment of high-
guality talent. To promote diversified and efficient recruitment, we recruit talent through a variety of recruitment methods, including internal referrals, campus recruitment, and
social recruitment. We have also integrated the MOKA, an intelligent recruitment management system with the eHR, an electronic human resources management system, in

order to improve recruitment efficiency and upgrade the employee servicing mode.

TYE  RFPFERCBELSN > AR TARS) R TEH5R - RENEHEFSE8215 - HATETRBREA
‘RS ERT » HAFIRE « HR ~ BEE Z@HEEMREASERN - GE1F50E4.93 GOH) o HAKEA
HERRBEMOKANFIEHRllag G IREH IREASPERDEE MR SBMEE -

In this Fiscal Year, we continued to optimize our recruitment methods, conducting five offline “Internal Referral
Island” events and planning two special sessions to encourage internal referrals. We also continued to deepen our
candidate interview satisfaction surveys, surveying candidates across three dimensions: company environment,
HR, and interviewers. The overall score reached 4.93 (out of 5). We were awarded the title of “The Employer Brand
Most Favored by University Students” jointly by human resources service providers MOKA and HRflag.

REEE2024 TREARBLEEEE M

The Group awarded the 2024 Employer Brand Most
Favored by University Students

202UbEATIGEE

Sirius Awarg
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FERMEREEE

Continued to deepen school-enterprise cooperation

“ETABE  AERRERCNERNEIERR 0 EERBRHTREATIBENER - ZEEME « i - ANFHFIBEREB SR BAIEREAZZIRSME > IEREE  Ba
RRFEFREETN - RAIEEGTRENIETIASEEHEERERZZE—TIOARATLELR » AANERREBRTIQBDXCRZEEMEE  BLMESHRLT RBRR
BB FEIER » HEBRHITRIRRETEER o

In Fiscal Year 2025, the Group continued to deepen its collaborations and exchanges with universities, aiming to promote talent development in the fashion industry. Leaders and key
business personnel from the Group's R&D, brand, and HR departments were invited to visit Donghua University to discuss collaborative projects, including targeted training, joint teaching.
We also hosted a group of 10 international students from the School of International Education at Zhejiang Sci-Tech University for a visit and exchange. The students were delighted with our
product style and corporate culture. These exchanges have deepened cooperation and understanding with universities, laying the foundation for the future of the fashion industry.

REMTFEDRARRGET T HE » ERE—MEEESH TEIEM) R o ZXME > MORFUNBREMTEREES] (HEAT EEEMRESERR) - TR T HUNBRRM S5
ENLESR (RESR) EREM) B8 E—FMR7TESHEE > REARERHBEEBMMERS o KK > RMIHFRBESHIMBEARMRMMLERRNEE » RIESE
FATMARE > HEHSERRAVERLER

The Group has also established relationships with secondary vocational schools
and been designated as “Practical Training Base” for industry-university-
research cooperation in the previous fiscal year. In this Fiscal Year, we signed a
School-Enterprise Cooperation Agreement on Jointly Building a Talent Training
Base with Hangzhou Vocational & Technical College and was designated as
the “Practical Training Base” by Dali Women's Wear College (School of Fashion)
of Hangzhou Vocational & Technical College. This further strengthens our
industry-university-research collaboration and provides students with practical
and employment opportunities. Going forward, we will continue to attract
more outstanding talent through diverse recruitment methods and deepen
our collaborations with colleges and universities, thereby jointly driving our
development and innovation.

AR T KBERHE SrER R 2L — 1Tk
Visit of international students from the School of International
Education at Zhejiang Sci-Tech University

E

A BBl £ R B

EREMTE

Practical Training Base Designation
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BEAMER  RPIETERELTI922BET » STHEMINTRR !

By the end of this Fiscal Year, we had a total of 1,719 full-time employees in China. The employee structure is shown in the following table:

451 FHAER
Gender Age group

585 1,134 1,212
S Eegkis 30-505%
Male Female 30 to 50 years old

151
50 E
Above 50 years old

& EfEmE
Geographical region Employment type

1674 5%

)l Shanghai 1=
Hangzhou Beijing

1,454

HEEAE #1D

Junior-level employee (responsible for implementation)

33 59 ‘ 206

Hithigmh BEBEAS (B - %) FEEEAS (RE)
Other cities Senior management (responsible for strategy) Middle-level management

(responsible for planning)
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S B TRER > MAOFIET (BEREEREE T 5T
. st e BEAR N TE MR — IR =1
HIEE) o RS IR RAS Pl Employee
RAERR » A E AN TAFER R EIRMR
I h = N C RN ) )
1% FRRASFEME THA RS o 20 Hit 1%
N = — . ; Male
F o BPIMBTRARW TR 3l
In response to employee resignation, Gender pogd 10.4%
we have established the Headquarters Fermale
Resignation Management System to
standardize the. resignation process and 30T 21.4%
relevant authority at each point, and
prohibit unfair or unreasonable dismissal Under 30 years old
in any form, so as to protect the legitimate
O,
rights of the Group and resigning R 30-505% 7.6%
employees. In this Fiscal Year, the Group's Age group 30 to 50 years old
turnover rate is listed in the following table:
505 A 5.0%
Above 50 years old
IRAN 10.2%
Hangzhou
isbi=} 25.0%
HE Shanghai
Geographical region ~
b= 14.3%
o Beijing
Note:
BIRAE-FERAZENBRBET A (BE Hiithigmh 25.0%
RRZENTHET AB+EERGZENBRETA o "
ther cities
) X100%
“Turnover rate = the cumulative number of . o
resigned employees of a category in the year (L)/ ARt 10.7%
(the number of finally retained employees of this Total

category in the year + L) x 100%.
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AT HR

Talent Development

KREEBRNDNBEBBREEH - 2F « SHBREREANBERFTCASER  HEEEE TR » BEESEN - HAWETY (BURREERE) (BEIEHEEFE) -
B TRF ~ AIE ~ 2F) NHFHS > AIETRMUESBEZERS - RETRAILEEARY - RSN EAERD #HERBENEIREE » THEHEMITEEMERSIZ
EitEm At m R RBE - LUREEARRER - FAtE « FEEHETHNEREEK » BREAABERATEENSER -

The Group is committed to continuously empowering employee growth and stimulating organizational vitality by building a clear, fair, and diverse career development system
and promoting digital talent management. We have formulated the Position System Management Regulations and Employee Transfer Management System, establishing a
“fair, just and open” competition mechanism to provide double channels of development opportunities for employees. We divide internal positions horizontally into professional

channel and management channel based on the features of different working positions, and connect targeted development channels between horizontal and vertical
development, in order to meet the development pursuits of employees in different businesses, regions and fields, achieving a win-win situation for both personal value and

company development.
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“ESAME RFRILT 109 {8 fE G B9 AR
ZERERER ZORREUBERE
80% > AETRENIRAIEAA M » BERATE
WERBRAATHEE—HKMN - F5h > [EFAA
FTEBMRERRESE > R8T HREKEHN
BAE > HMABEMEL LT AL EIREE
REG - ZRGAEBRASRER b > 2#
AT BBEMERR S > WBRAS EREH
a2 (MEA) KL RECEE > BT
BERARRNSEEHEBRHMARRE

In Fiscal Year 2025, we established a
standardized qualification system for 109
positions, covering nearly 80% of core and
critical positions. This system provides guidance
for employee development and ensures
fairness and consistency in talent selection

and development. Furthermore, to improve
talent management efficiency, decision-
making quality, and transparency of employee
development paths, we independently
developed and launched a talent management
and development system. This system

digitizes talent standards, provides talent data
integration and decision-making support, and
enables online and standardized management
of key talent development processes (such as
promotions). With all those features, it provides
a systematic foundation for building a highly
adaptable organization for the future.

EIR@E Management Channel

iz SV lE 2 MRk

Cross - category / Sequence /

Position Rotation

RETEE

Design and R & D Category

HEIEIE professional Channel

iz SV lE 2 MRk

Cross - category / Sequence /
Position Rotation

RETIEEAE

Design and R & D Category

HAEHELR

Supply Chain Category

HAEHEER

Supply Chain Category

Ti5sE

Marketing Category

Ti5sE

Marketing Category

FRAERR

Function Category

M12
M11
M10

M2-#538
M2 - Manager

M1-EE

M1 - Supervisor

BRERE

Cross - channel
Inter - transfer

FRAERR

Function Category

PT-82%
P7 - Expert

P6-BREE

P6 - Senior Specialist

P5-B#4RE & PS - Senior Specialist
P4-EH8 p4 - Specialist
P3-E& P3 - Specialist

P2-BNIEEE P2 - Assistant Specialist

FEBSTHEEREE

The Group’s employee career development channels
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Employee Training

FEERDNERBPEEM - 5IE (BEIEIIEENE) » BUAKEBENHRZRR » UFAENEUFERNE
ROGCARE S > MRSBREEIIIRR - RAMSEIIBREEREREE > FENRSNE - fIEL T3 %
BALA 4 RA » 7548 ~ B2 ~ RO ENIEI TIENRE -

The Group is committed to building a learning organization. We have established the Headquarters’ Administrative
Measure for Training, and set up a unique training system. We take different job needs and resource allocation into
account to develop a variety of featured training programs. We also align our training objectives with the corporate
strategy. With principles of systematicness, institutionalisation, initiative, diversification and efficiency, we carry out
training work in a sustainable, reasonable and efficient manner.

HFILEE S ~ BAR - EXGN T RO AFIREBIKEE  RETRMUZER - SRENSBBNEERE > &
FEINREEF ~ SNEBLEEN ~ ABRIEEI ~ FEARIBIIS SRR - FERACERFE N - BERFIGIEFMAVEIIFTE -
WREERER - BiR - FSRBNAMRES S NV HEIRETHLEE -

With four major lines of training — Leadership, General, Professional, Platform - available, we provide employees
with multi-level and multi-channel learning and development opportunities, including expatriate training, inviting
external lecturers to provide training, internal training, online training, and other forms, to continuously enhance
the competitiveness of the enterprise. Each year, we formulate detailed training plans and assess and manage the
effectiveness of training through organise exams, practical operations, on-site quizzes, and knowledge contests.

R TEBMETERTBAEXL « HIEMITARE » WHABTFEENR » ZFIMEEEEBIAREIME S - A
BRABQBESE ~ £EXE - REGE - BUBSNTERESFSE - HHERET > RFHRHLERNERRES
il ~ BERZEEEIF BRI 0 SERAMFIERBOIBERT » MARKABERRIT TEEOER - 3
I 8 TE B (ABRERERES - WIRAEENED -

To help new employees get familiar with and adapt to the Company's culture, systems, and code of conduct, and
become familiar with job requirements, we organize comprehensive induction training and on-the-job training.
The content covers aspects such as company history, corporate culture, rules and regulations, job responsibilities,
work norms, etc. For in-service employees, we provide necessary training on their general skills, professional
expertise and management ability to enhance their competency in the current position and lay a solid foundation
for their future career development. We encourage employees to obtain qualification certificates relevant to their
positions and provide corresponding financial support.

1o
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Leadership
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System / Process / Management

SRR

Learning and Development

BINAZ R » FHEREREN - BIERRAIRHER R

Core Responsibilities: Facilitate talent growth, sustain internal talent
cultivation, and drive the Company's sustainable development

BaDBE | BEEVAEER - fRFHEED ~ BAXIL

Core Responsibilities: Extract experience, enhance capabilities, and inherit culture
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The Group's employee training system
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—ZTAMTF > AEEREREAAHEENFRENE o SHEMEERE  HARL T TERIEERS) 0 STEEE—MERIREODNA » FEIEIFENEMATL « #Hi
gEE ?ﬂaTF‘ﬂL_LTNM+ s M~ HESRBRARIEESE] - TERAEIEERERT - RFIESIATARE  AURQER « RHZEBSAMEIRE  SESTLRABIN
HRKFMEAERE > E—FEE ST HIRHEGE

In Fiscal Year 2025, the Group carried out training sessions in a targeted and forward-looking manner. For R&D graduates, we established a comprehensive training mechanism,
aiming to cultivate technical talent pool who inherit the JIANGNAN DNA and embody JIANGNAN unigue characteristics. For managers, we established multi-level training
programs, including NM+, M+, and L+, to continuously enhance their leadership capabilities. We also introduced innovative training courses such as Al painting, Al office
applications, and fashion fermentation. These programs were designed to improve the professionalism and competency of our employees, and further enrich their knowledge
spectrum.

AAEEE T A:IED

Vigorously cultivating internal trainers

To promote internal knowledge transfer and
enhance employees’ skills, we vigorously
implemented our internal trainer program

in Fiscal Year 2025. This program comprises
three key areas: “Ingenuity” (R&D), “Marketing
Excellence” (Marketing), and “I Am an Internal
Trainer” (Internal Trainer Skills). Through a series
of workshops, assessments and certifications,
and course implementation verification and
tracking, we have established a closed-loop

AIRELEANBABE AN S TRERA > —2AMF » HMPKRNFERETIA
JIEmIEE - ZEEHN R TECEE) (%) -~ TS@EiE (B - Uk

FHRZEMEIET  (PEIETEAE) = KhRiR > BIBRTITIEL » sTEIRE U RERIE

SEMBRBIRMIS S BY - TEAMBIED AT 1R B KR IR E IR - BEARS
FR > WFIEMREELLAE66% » FE T ABGBIB250A » FHERMEEE4.84 (5
) o WFIAMALRERIZIORN > REREREE « BRI ~ BISRENES S
[ > SRR HIEE A BEE2,800 A - FEAFIEMIEE BIR T AAMACRATIR - (2&

FAIfgE) HEEI

Special training on “Al painting”

BEFIN R 2R L R @MIGE - 18R T EEXIFEEE - FRR(EERIHFE
7]?*@ TERA QBTN ©

MEOEE) AEIEmEE

“Ingenuity” Internal Trainer Training

management mechanism for internal trainer

talent development and course implementation.

By the end of this Fiscal Year, the internal
trainer certification rate reached 66%, with
over 250 employees trained and an average
satisfaction rating of 4.84 (out of 5). Internal
trainers have developed 19 courses covering
professional skills, cutting-edge technologies,
and workplace competencies, reaching over
2,800 employees. The internal trainer program
has enabled the accumulation of organizational
experience, facilitated cross-departmental and
upstream and downstream communication
and collaboration, strengthened teamwork,
and fostered innovation and leadership
development, continuously enhancing the
Company's competitiveness.

MR 3% RE | HRELET

Special training on “Fashion Fermentation”

TARARER . ZEEE

Special training on “Al office applications”
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“ZRAMF > AEEBETRIRIIELAIZ89.4% » AItEEIlNEF L A%8.5/\BF o BRSRYIRANIIE R0 TR

BIENM+RAFIZL| » iTEEFEIEE R In Fiscal Year 2025, 89.4% of emp\gyees inthe .G.roup received t.raimng and Fhe average training duration per
employee was 8.5 hours. The details about training are shown in the following table:

Carrying out NM+ series training to build an excellent
management team

FEESESHREEALZE » HEFLE » AR TNM+ SHETHDL PN NS
IR E R Y12 0 EEhESEEIREES » |BFESEABE o Percentage of employees trained Average training hours completed

ZIFISEER - B3 ARG - EEEARRA - BIRERE

1 FEDIERR > UREMREEHRESERS » UER %51 o)
L
MERAESHN > BB EEET TRENEERDERE Gender 298 /O 6-|

“TTRME > NM+RIEIIHRERETR 0 2HEHET A#43

A B TIRHEE4.880 GRH5H) ° 702% 9'7

The Group prioritizes the development of management
talent. For new managers, we've designed the NM+ New
Manager Training Camp series to help them strengthen their
management skills and transition smoothly into their roles. This N B o
six-month training program encompasses talent assessment,

managerial role understanding, situational leadership, problem Male Female
analysis and resolution, and practical performance feedback.

Combining instruction with hands-on practice, it helps new

managers build a solid foundation in management skills.

In Fiscal Year 2025, the NM+ series delivered seven sessions, ZIEITFSLE AIE3/ )N ER

covering 43 employees, with an average satisfaction rating of 4.88 Percentage of employees trained Average training hours completed

(out of 5).

AR w 2. 7% /]
13.5% 22.5
m 84 1% 0.0

Employment type

N EEEEAE (88K - 52 hEEEAS (RE) B EHEAE (17)

Senior management Middle-level management Junior-level employees
NM+ training (responsible for strategy) (responsible for planning) (responsible for
implementation)

NM+iE313R15
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BTFE
Diversity and Equality

FEEBRNIRAE—EZ T - FENEANIEREE  RMEFIE (BIEEEGHE) UEER
PREEEEME THFARER « 55 B& -~ £k - REER - RIEG% =8 SERE
FREEREBHEPRIGRNEH T - RFASES—(ET > BEEEEE S8
NFBFHEZEATRHFS - RFIBRRRLEAPES - FHERBEREMEAEZRO
5R 588 DIERIER LRV ESTIER - AR AR - HET - BB - fFE
BEREBNOREEFTA

The Group is committed to creating a diverse, equal and inclusive working environment.
We have established the Recruitment Management System to ensure that all applicants
and employees are not discriminated against or treated differently in employment
relationships due to factors such as race, gender, skin colour, age, family background, ethnic
tradition, religion, and physical condition. We respect every employee and ensure their fair
treatment in recruitment, promotion, and benefits. We strictly prohibit any form of corporal
punishment, threats of violence, or any other form of verbal, physical, psychological and
gendered disciplinary measures, including any form of sexual harassment, sexual abuse,
physical punishment, mental or physical coercion, or verbal abuse.

FEETEEFERBERZSTERRAFELNWEZREMRZ D - RFEERELRE 15
FNEREER  EARTFRFUREMHHBERTE2EEELEE T HEHRE - BELYE
&> XM ESREEERELLESS% B - RATHFRFHORD - HAITEBEEBREA
ITHERY  THEHSFIE > SMAREESHMERENEREEM -

The Group recognises gender equality as an important part of our corporate culture of
pluralism, inclusiveness, and equality. We fully implement labour protection for female
employees in every aspect of their life and work, including recruitment and employment,
training and physical examination, promotion and work arrangement, and other special
circumstances. By the end of this Fiscal Year, females accounted for 58% of the senior
management roles. Meanwhile, adhering to equal employment, we also recruit people with
disabilities to engage in logistics and administration, providing them with more employment
and development opportunities.

4

RELMEET

Caring for female employees

FEBSBENTHREXEET > BRAORAE—ETE SENIFHHIFR
5o MMRESEE > UAZHLMETREREKRERINEF - —2 -8
F=)\mh - HPILAWOMEN TYi) EHEE > HLMEETIX LT > WHE

rgfyhizEl 'FERRE FBESENEMES > SBMBHRES
* o AERBHNE -

The Group is committed to caring for its female employees and creating an
equal, respectful, and supportive work environment. We offer a maternity room
and provide pregnant women with additional benefits, such as free fruits. For
International Women's Day 2025, with the theme “WOMEN Vi, we presented
flowers to female employees and held a variety of art activities, including “Artistic
Face Painting” and “Wild Growing Trees”, to encourage women to bravely express
themselves and shine.

=/\$mL =/\$m&Eh
TR R JEED i) \igdE | JEE)
International Women's International Women's Day

Day “Wild Growing Tree" “Artistic Face Painting” event
event
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B =1Eh%

Creating a Happy
Workplace

RPN AETIRETENENMEIIRIENE > 2510
ZEBERIZET > TRREEZEMETES  2EEH
EBTHEERMEER -

We are committed to providing a comprehensive benefit
package and care for our employees, caring for them in
an all-round and multi-channel manner, and organizing a
variety of employee activities to comprehensively enhance
their sense of happiness and belonging.

ST &EF

Employee Benefits

FREEESTIZFAVELR—%  FRF[FZEBINER L > RFAESFETRESESCENNRE > 2EHEASIHN=ERNEER - Z5BERL 7251 BRIt
RS FE > RMERMAET  SURES « £EEF « KERENMEAERERERR - REZUEEHRAN - HMIRETRERIOEFRE - R~ (BEET) A&
B B8R EN (BEFR) BERE BTEFRFTERR  BREXERR  £5EN WRE - SREENMIBTERKES)  ZREANABEER - SHEEMATL > M
BERHEABERELN BEESEN  KRBVBXSHAS 2B FEH

In addition to ensuring all employees enjoy statutory benefits such as social insurances and housing fund, and annual leave, we also offer a variety of unique benefits and
holidays to comprehensively enhance their happiness and sense of belonging. The Group has established a comprehensive and systematic welfare pyramid, covering five levels
of remote welfare, recreational activities, livelihood welfare, healthcare and legal welfare. In addition to national statutory holidays, we provide employees with additional benefit
leave, such as filial piety leave, (headquarters employee) serving age leave, parental leave and (one-child) nursing leave. Employees also enjoy benefits like annual physical
examinations, supplementary commmercial insurance, welfare benefits (canteen, high-temperature allowances, overtime taxi reimbursement, etc.), business travel subsidies

and internal purchase. For talents from other places, we provide them with such benefits as interview-based transportation allowances, interest-free loans for house purchases,
settlement allowances or high-end talent apartments.
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FEESTENSFE

The Group’s Employee
Benefits Pyramid

AR5 |IEmAZ MBS AZ 5| - BRREMM BEEEEN R EMTSHAA LS
To add advantages for Talent Interview transportation subsidies, interest - free home purchase loans, settlement
attracting high - end talents Attraction allowances or high - end talent apartments

#EE SR ZEIR - JIFE GALA RJ4LE8 3817 B HEE) ZMerE EMTEERE Sk E
To add characteristics to Colorful Recreation JIANGNAN GALA, Cola Club, Yi Xing, festival activities, Sesame Class, art
the employer brand and Entertainment museum exhibitions, art appreciation

Wi BT RE TRENR MIHTERH 81FE EEZ B

RHERRISVERE BAZRRIE HRIE HHE S8E
To add warmth to the Warm Care Internal purchase, staff canteen, JIANGNAN welfare leave, overtime
happy workplace taxi benefits, staff parking, team - building, outing, cloth - made

gifts, festival gifts, nursing Room

~ETERERNMER(RIE RERRE ABESAR FE IR Mrm R IRE
To add sound protection for Health and Safety Pre - employment physical examination, annual physical
employees' physical health Assurance examination, supplementary commercial insurance

R AFE SREM FR R MEER BER
%éliiﬁﬁi?ﬁ%ﬁgﬁﬁﬁ SRR HEER
To add basic protection for Seituiery Brsieerien Social insurance, housing fund, high - temperature

employees' life and safety allowance, annual leave, parental leave, companion
leave, paternity leave, other statutory leaves



IR RBRAH
INBY DESIGN LIMITED

n7

“ETAME  sEEEREHETERX LR T
RBAME) F& ZTFEERQBRDSERNE
B BRMRNERENEREIS —RHEEE
RATENENRE - HEENIES|I B TERREH 18
S8E THHEFIRA > e SBEF BB ER -

In Fiscal Year 2025, the Group
officially launched the “Benefits
Map" platform for employees at
the headquarters. This platform
aggregates various company
benefit information and, through
real-time policy updates, ensures
that employees are kept up to
date on the latest developments.
It provides precise guidance on
how to use benefits, enhances
employees’ awareness of benefits,
and gives full play to the incentive
effect of benefits.

KAEEET NEFME F&
The Group's Employee Benefits Map Platform

BT /A8
Employee Communication

FEERBEIS TRRRE » MESTHIGE - 28E  R&
EMEERBIRNER - s5EERIIE > EHREERER
o UWREETHEARLSNEG A  (RESFRAFRNERE
BT AEERIE.9% ° HfImk 8 THEHES HEALEBIERIRK
HELRETMTEETRRBREPHNAR B - £RHHE - &
BN HESKREBRE o

The Group has established communication channels with
employees to ensure their rights to know, participate, express
themselves, and oversee are fully realized. The Group has
established a labour union, which meets periodically for collective
discussions, to protect the legitimate rights and interests of both
employees and the Company, and to promote harmonious and
stable labour relations, with an employee membership rate of
96.9%. We encourage all employees to actively participate in the
Croup's decision-making, and mobilise them to seek for solutions to
the hot topics, challenges and focuses in the Group's development.

BEXAMER » 5@ (REAR) M (TEHR) BE1TEEXE

100%

By the end of this Fiscal Year, the Group had signed the Collective
Contract and the Wage Agreement with all employees
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Employee Care -| 95 emE

In Fiscal Year 2025, the “Cola Clubs”

FEEBRNNEBEESENETED > BEMETERIEREENTY - ROAARBSES TENRLES > 1858 Ta% attracted 195 new members
2By EHERIREED  REREERE TR L RECEMMEMA - 823K MAI%EE) ~ PEXX TAJLE0 BARR

ISHFHBABNEEES - It RMETHERET  GLRHDE  BEHESEE 0 WEAS THRBEER - T

The Group organizes a variety of employee activities to help employees achieve a work-life balance. We have five employee

sports clubs, known as “Cola Clubs”, which regularly organize various activities free of charge for all employees and 2 2 7 sE8)

welcome new members.. The basketball and badminton “Cola Clubs” also took part in sporting events organized by the
West Lake District on behalf of the Company. Furthermore, we regularly organize annual meetings, traditional festival
celebrations, and sports meetings to enhance employees’ well-being in the workplace.

Held 227 events

IR (A4 SRR (T84 N (ELEE TEH (A%

Basketball “Cola Club” Table Tennis “Cola Club” Yoga “Cola Club” Badminton “Cola Club”

H5E TRI%EE0) F§2025 BTESE BTxER
Street Dance “Cola Club” GALA 2025 Staff Sports Meeting Employee Happiness Exhibition
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“Full Moon Party” Mid-Autumn Festival themed event

" MEFRTE  BIAIL TEEGE - AR AERE 0 H
BRPKEEEEE - ZEHESFRERE - G TFEIHRUIE -
FHEIEE - ABEREBESHSTSERHIRE - URBEHREFE
BERMEEEREE - EPIEESE S TG HTANES > I
BTEIRIVERE -

During the 2024 Mid-Autumn Festival, we held an event with
the theme of “Embracing New Life, Full Moon Party". This event
included interactive activities such as handwritten family letters,
providing employees with a special Mid-Autumn Festival snack,
hand-painted lanterns, and recycling mooncake gift boxes.
Furthermore, it included traditional folk experiences such as
lantern riddles. In this way, the event encouraged employees to
unleash their imagination and creativity during the Mid-Autumn
Festival and provided them with the warmth of home.

PwY v ¥<
b € P

EHCEB AR

Hand-painted lanterns for Mid-Autumn Festival

We care about the physical and mental health of our employees. For example, we include a mental health
assessment in our annual physical check-ups to encourage employees to focus on their mental health. We
also hold health seminars and provide services such as traditional Chinese medicine physiotherapy to help
employees relieve stress and achieve a work-life balance.

TELXTEE - BBIETHAES D

Creating a winter garden to help employees relax

FEEBNNREEEEEMBRBRTERIMATERE > ITELKREE » FETETERILERE
B > MRS L o BEHEEIMELKIEE > RERENZHEMKAESENSAMBLE » AEREL
PEpEY > WEREIREREEEE DR o M2SREN4ELXIEE » B T LRERE -
REDFIAFM R ORIRIRFE - WEEARRRIENEY © REYS 0 ROETRRIERE
hRBRHNBTEETEE - Bn DamitEl - EBETHEIZO -

The Group is committed to creating artistic and healing office spaces, including winter gardens,
where employees can connect with nature and relax while working. Nine winter gardens have
been constructed at our headquarters, designed by the Finnish artist duo ENSAEMBLE. These
gardens feature carefully selected plants and uniquely designed spaces on different floors.

For example, the four winter gardens in Building 2 are arranged from bottom to top to create
rainforest, wetland, and desert environments, depending on the temperature and humidity, with
plants adaptive to these climates. In addition to plants, we also have special art installation gardens
on different floors, called “Healing Gardens”, to help employees heal their bodies and minds.

KRIEE
Winter Garden

BRMMEETSORE  EFEERRPMACEREMEIER > SIEETRIEE 0IEMRE - RIEFHERER
FIFRGEBEE - WA B TIREPEIERERT - BMETERMES] > BRTFMAEENTE -
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We care about our employees' families
and strive to improve their well-

being. To alleviate the pressure on
employees to care for their children
during the summer vacations, we hold
“Little Migrant Bird" care activities for
employees' children at our headquarters
and logistics centers during the winter
and summer vacations. We also organize
a variety of activities, such as public art
classes and public programming classes,
to show our support for their growth
through practical actions.

BT ¥x MRS St

“Little Migrant Birds” summer care program for employees’ children
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Protecting Health and
Safety

FEBBRET (FEARAMBEREEEZL) (FEARH
MBERERDAZE) (PEARHKMBIENE) &k (£ERE
EHRRSRAREIEINE) FERERMERERX » BAORITE
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The Group strictly adheres to the relevant requirements of laws
and regulations such as the Work Safety Law of the People’s
Republic of China, the Law of the People’s Republic of China
on the Prevention and Control of Occupational Diseases, the
Fire Protection Law of the People's Republic of China and

the Measures for the Administration of Contingency Plans for
Work Safety Accidents, committed to creating a healthy and
safe working environment. We have formulated a series of
rules and regulations, including the Headquarters' Work Safety
Management Policy, the Comprehensive Contingency Plans
for Work Safety Accidents, the Employees Occupational Injury
Management Regime and the Security Management Policy,
targeted at potential hidden dangers to establish a long-term
effective mechanism for the investigation and management
of work safety accident hazards in the Group, and to enhance
employees’ ability to respond to risks and prevent accidents.
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FEEERIUTENT2EERR - HRAEEGE > RPBLTHRE2EERE/ NME-REEEEER
FI—4EERA SRR 2 EERME > MBNRERELEEEE - RANEEREMBERISFIAMRLE
A ISR R VE—ERRERREEDRAE « ERIRRAE - GENKEAE AR REE &
BREANR EEERBE AR RN T ENRRENEEETEETF -

The Croup has established a comprehensive safety management system. At our headquarters, we

have established a safety management structure comprised of a production safety leadership team,

a production safety management department, and special operators to strengthen and standardize
production safety management. We have set up an emergency organization within the relevant
departments responsible for warehousing to manage the safety and health of the Group's warehouses.
This is achieved with the safety management framework, including the Emergency Rescue Command
GCroup - the Emergency Rescue Office - the Fire Extinguishing Group, the Emergency Rescue Group, the
Casualty Rescue Group, the Public Security Group and the Logistics Support Group.

HREETIHITRE  RFERERESF > ERERANERARPETHTR2AEREMBRIESE
i o B ATV Z BRI E @A VB IRISHERE > G SRASEATREEMN - MBARRBER > EA
HBE THEITE » TRFREASRE - ATEHRABTIRREERT » AUF » AfERMET2HER
Higsll > FERRETHIREE LTI (A+FRESE) BETHTA -

We cooperated with Ctrip to integrate travel
safety warnings and emergency support
services into the Group's internal travel system
to protect the travel safety of our employees.
When there are special circumstances regarding
an employee’s travel destination or means of
transportation, the system will send an early
warning notice in advance. In case of any
emergency, special personnel will be assigned
to assist employees to adjust their schedule and
protect their personal safety. To continuously
enhance our employees' emergency response

capabilities, we organized first aid training in this
Fiscal Year, teaching them various emergency WX
BT afussl

Employee first aid training

first aid skills. Seven employees received Red
Cross First Aid Certificates through this training.
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The Group attaches great importance to fire safety management. For this purpose, we have formulated
the Monthly Fire Inspection Policy and the Fire Patrol Policy, among others, to ensure the effective
operation of fire protection facilities for fire safety. In addition, we inspect key devices such as gas
equipment every year, carry out special fire safety inspections around holidays, and arrange special
personnel to inspect small household appliances in the office, ensuring that they are power-off after
work to avoid fire risks caused by electrical failures. We also carry out regular fire evacuation drills in
office buildings and logistics centres every year to ensure that employees can evacuate in a quick and
organised manner in the event of an emergency. In this way, we can effectively reduce the potential
losses arising from emergencies such as fire.

JHIEBIRIG
Fire drill

BEMERZE2XNER > THERZ 2R
B FEEENRCETIRERANERES
BB o AHF > HMSEEASHEREEEE
i TRZ2F) FESHEREANHAREES > &
—SIREETIREEHNREREE

We put emphasis on safety culture development,
conduct regular safety training and drills, and
continuously cultivate and enhance employees’
ability to deal with safety emergencies. In this
Fiscal Year, we have continued to organize work
safety training and “Safety Month” activities, and
other initiatives focused on safety knowledge

and skills, to further improve employees’ safety
awareness and competencies.

@ e |manznnan

REEEEI
Work safety training
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We place a high priority on the occupational health
of our employees, organize comprehensive physical
examinations for all staff each year, and test canteen
dishes and drinking water regularly to protect the
health of our employees. Meanwhile, we regularly
conduct occupational health knowledge training to
enhance employees' awareness and skills regarding
occupational health and safety, prevent and reduce
the incidence of safety accidents and occupational
diseases.

“ECAMF > AEEFREIERIOTRAR ¢

123

In Fiscal Year 2025, the Group’s key performance indicators are shown in the table below:

AITHWETH (CZ=_AHF)

O

Number of work-related fatalities
(Fiscal Year 2025)

EAITHETH (T2 MRE)

O

Number of work-related fatalities
(Fiscal Year 2024)

AITHETIH (CE2_=4F)

O

Number of work-related fatalities
(Fiscal Year 2023)

HAIEERLRIERE (T2 -AMF)

44.5

Lost days due to work injuries
(Fiscal Year 2025)
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We firmly believe that sustainable busine evelopment is inseparable from deep connectior
co-construction with the community, industry, and society. While pursuing commerciél'valué, Wi
have been embracing more responsible st ement, advocating green product or
and fair cooperation, and working with p 'sustainable ecosystem. Additionally, v
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Sustainable supply
chain

FEERKBRSERBERTERAT - RE 2
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The Group consistently adheres to the principles
of fairness, justice, and transparency in its
procurement practices and is committed to
establishing a sustainable supply chain
management system. We advocate for ethical
and responsible partnerships, focusing not

only on product quality and delivery but also

on the environmental and social impact of the
production process. To this end, we continuously
communicate sustainability philosophies to

our suppliers, encouraging them to strengthen
environmental management and safeguard
employee well-being in their operations. We also
collaborate with them to explore more responsible
business practices to achieve sustainable
transformation of our supply chain.
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HEEmEA

Supplier Admission

2SR T AR T A B ER B AR OB AL AN B IR © 3
BBEBEPIMEME  ABFHENP > HHEERES
HENSES » SEENRIARUG - EEIR R E MR EE
TEGFNEBETRAR BREFEFAGBRENEEENN
SIS o

The Group implements a rigorous review and management
mechanism during the supplier onboarding phase. Through
our business departments, we collaborate with finance, legal
affairs, and other functional departments to conduct muilti-
dimensional reviews of suppliers, including but not limited
to legal disputes, operating conditions, and other potential
risks that could impact collaboration. This ensures our
partners possess robust operational capabilities and a strong
regulatory compliance background.

TEAERTMEE > RFIEZRHEHEITAMMEDE - NH
ERMRE R FEMAGE > LREKELEERIAGRIE
;o UERHERNITAT A RMRENRE - BB5TH
LitEEN W GRMHER > BRMASKREREEEE -
HFSIRIBERANEEN S FREER - BIS(FRF -

When entering into contracts, we require suppliers to

fulfil their commitments on organisational certification,
intellectual property rights, confidentiality obligations, etc.
Such requirements are clearly specified in the contract to
ensure that our suppliers’ conduct meets our standards and
expectations. Eligible suppliers in the above review will be
included in the list of qualified suppliers. Our cooperation
with suppliers will be based on their qualification and quota.

BHE_ZT-AMER
As of the end of Fiscal Year 2025

637,

The Group had 687 suppliers

HAZ 2~ AR ERTEARMHERS
#gES

119

119 of which were newly admitted in
Fiscal Year 2025

FREIRAE

674

Suppliers in China 674

BIMIIERS

15.

Suppliers overseas 13
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Supplier Assessment and Evaluation

HEMEEHREHEEREN - EREE - XUNRAMERS KT » ZEEEERETOBSERIPIAMTG/ME - SFERBRHEBRRESEEEREN - SMLRAREE=
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To fully obtain information about suppliers' contract integrity, product quality, delivery capabilities, and service levels, the Production and Procurement Center has set up an
evaluation team with relevant departments, and carries out regular multi-dimensional assessment of suppliers every year. Assessment covers three dimensions: contract
performance (contract performance rate, defective product rate, etc.), manual evaluation results (supplier's development and innovation ability, long-term development
capacity, cooperation degree, etc.) and objective data (information from third-party platform, factory audit results, ESG indicators, etc.).

RE—SEEEEN > 2EEERHEEBEEMMAARBEBCENFERNEZ - RIETEER - SEEHECHEREE - WiREHEEHIRIIRAERSHTERIESEN
e BEABAIERGETERYE  HRFTETHNEEMENY « HIERRRES ) HERREEFEIRRERR -

To further implement the accountability system, the Group has incorporated the effectiveness of supplier management into the annual performance evaluation of purchasing
managers. The list of suppliers is updated according to the assessment result. We determine whether to offer priority cooperation opportunities and whether to adjust
cooperation levels and orders dynamically based on the level of our suppliers, ensuring that the quality and timeliness of order completion, the capabilities of suppliers, and the
needs of the brand'’s business are closely aligned.
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Management of Suppliers’' Environmental and Social Risks

KERBRBFUSIEE - REREEHRBRIEEM GRARERE - HMFIE (HE/TAEL) -
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The Group always carries out environmental and social risk management with high standards and
strict requirements. The Group has established the Code of Conduct for Suppliers, which clearly
defines basic compliance and responsibility requirements in areas such as environmental protection,

labor rights, and business ethics and requires suppliers to comply with all applicable laws, regulations
and rules. In doing so, we are enhancing the sustainability of our supply chain.

EFIEISO 14001 (RIEEBIRERR) ~1SO 9001 (HEEBIEERR) IS0 45001 (HERERLE2EIRE
%) MUK Oeko-Tex Standard 100 (#i#isaL i) HFEIIRREIZEMAMBEEASTZ » UERME
EETEERES RIERENE TRERRE2EFIMEDRMNEK o

We have incorporated international certification standards such as ISO 14001 (Environmental
Management System), ISO 9001 (Quality Management System), ISO 45001 (Occupational Health

and Safety Management System), and OEKO-TEX® STANDARD 100 (Textile Safety Standard) into our

supplier access review. This ensures that our suppliers meet our requirements in terms of product
quality, environmental protection, and employee health and safety.

ST DA E > RFARZEILERETIMNMES T » BREKR - RENERETA  EXRMHEHRR
(B8 T HhATEERTER > WIRHEER « RENTIFRIR » VBEEHS TR -

In terms of labor rights, we explicitly prohibit the use of child labor and forced labor, and strictly
prohibit discrimination, harassment, and abuse. We require suppliers to guarantee employees'
rights to freedom of association and collective bargaining, and to provide a healthy and safe working
environment, effectively safeguarding the rights and interests of their employees.
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TR FHER MM R ERIEN Z S5 - HMBITEEER
B« BERFESRLEETE  REBMIRFRMEIARERS
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In the selection and investigation of sustainable raw materials
suppliers, we give priority to the suppliers who use the green
energy, pollution-free or low-pollution production processes,
equipment and environmentally friendly materials, and we pay
attention to the relevant environmental protection certification
of suppliers, including Sustainable Textile and Leather
Production (STeP), Global Organic Textile Standard (COTS),

Bluesign Certificate, and GRS. Meanwhile, we embrace local
procurement, with its proportion reaching 23% in this Fiscal Year.

5 > HAEKREFBEABELEHREGTHE  EH - ERAQ
FRRR > BRILEBERTZNNER « TRM#ERTR > LER
BRI FRRFMHIE o

In addition, the Group requires our suppliers to keep the
honesty, integrity, transparency and openness principle, strictly

eliminate all forms of corruption, bribery and extortion to ensure
the integrity and honesty of the supply chain.
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Coordinated Industry Development

FEFBRBIHR2 RBTEREE > #HBKHERNTRHEEE - 205 > RMRB2ETEE DEREASEME - REIEEERTEFS - FtEFEMEFE « T-EDGER!
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The Group always takes an active part in industry dialogues and drives sustainable transformation in the fashion industry. In this Fiscal Year, we were invited to participate

in several key industry forums, including the Shanghai Fashion Week Shan Future Forum, the Paper’s Responsibility Practitioners Annual Meeting, the 7th Jiemian Annual
Meeting of Finance and Economics, and the T-EDGE Conference. Through sharing and exchanges on these platforms, we shared our philosophies and practices on sustainable
development, focusing on topics such as green innovation and ESC practices. We've deepened collaboration with various parties and helped the industry chain move towards a
more low-carbon, inclusive, and sustainable future.

KT HPMEAZESBEIEECRNTEESERIZEDIE
EREETE - TERESZELCRENTEZEE S « 2EFIEIZE(L
MR g EF g EE TS ITEHEN G ER TSN
1THIERE) > WHEST 20242 EAREIEE R MTE B GIR4EE
Bl & NO4BERFHBEEECENEEGHBREE G
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During this Fiscal Year, we actively participated in industry
activities as a member of the Standards Review Committee

of the Basic Standards Subcommittee at the National Textile
Technical Committee on Standardisation, the National Apparel
Technical Committee on Standardisation, and the Annual

Meeting and Standards Review Committee of the National
Footwear Technical Committee on Standardisation, and

was awarded the title of “2024 National Apparel Technical . 5 P 5 S g g 5 P 2 =
_ i o ppd IR 120242 ERREIEE LRSS giEt 2024ER B RIBELTEE SHAREE

Commwtt_ee on Standar |saF\on Standar SA vance : Unit ah HEMEBS (T ST SO B

2024 K_mtwear SUb_Commlt_tee of the Natlon_al Textile Technical 2024 National Apparel Technical 2024 Knitwear Sub-committee of the

Committee on Standardisation Advanced Unit". Committee on Standardisation National Textile Technical Committee on

Standards Advanced Unit Standardisation Advanced Unit



AREHRERAT
INBY DESIGN LIMITED 129

LigkrEEEISS2025 T&:% | SRFEmin. AHHEmE

Shanghai Fashion Week SS2025 “Shan Future Forum: Learning from the Frontier”

2024108 > &2 E T HyehyehyehBlIRtL 8 FiERHEEESS2025HFEMAT &% | RERAIL AIFRERE > REUFAZMHNER - BENUNEHITRNRE
EF ~ RENERE 400 ARIZ2 -

In October 2024, we participated in the “Shan Future Forum: Learning from the Frontier” co-organized by yehyehyeh Innovation Society and Shanghai Fashion Week
SS2025. Nearly 400 experts, scholars, fashion industry leaders, guests or audiences from all over the world attended the event.

£ TRAGAIFE AR R WIRET > AEBRREEAMEER
KRN ZE T RAIERBBNINARRAS AJFHEmRBES » BN
FEFRIBEER « EEA RN - LU FHMAS > PETES
IR T AR IR TS TR AT A8 » MU U B ELAST _E Y% Tk
o HHN D ZARESFEINBYIRESRF TEFRENER « INBYE
& F ERIRUUNRE;RE;RE;LABAFHE 4 5E mahd Al Z FRE B = Skl
Byupcycle BER > BITEMFIRIREEE) MmAF AT P S EIRACTE TR
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During the “Integrating Sustainable Innovation and Development”
panel, Rong Xijie, a sustainable fabric R&D expert at the Group,
shared his insights into the R&D and application of new fabrics,
challenges, and collaborative models within our long-term research
into sustainable fabrics from both the East and the West. Taking
yak wool as an example, he discussed its harvesting methods, the
relatively sustainable nature of yak grazing, and its cultural and
economic unigueness. Other topics discussed included JNBY's
inspiration from traditional craftsmanship, its recycled wool coat, and
the material upcycling practices of the sustainable lifestyle brands
RE;RE;RE;LAB and Sesame Lab, providing unigue insights and

s

new approaches to driving brands towards carbon neutrality and a EBEEEESS2025 T&E:% | IERAIE. i EmRiE

circular economy by innovating materials. Shanghai Fashion Week SS2025 “Shan Future Forum: Learning from the Frontier”
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Fulfilling Social
Responsibility
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For a long time, the Group has been committed

to fulfilling social responsibility by various means.
We have a “Firefly” volunteer team, comprised of
internal employees, commmitted to promoting public
welfare through the philosophy of “each contributes
their might, each shines their light; gather these
faint glimmers, and let JIANGNAN glow bright”. We
have also formulated the JNBY Group's Volunteer
Organization - Firefly Management Measures to
institutionalize, standardize, and regularize volunteer
activities. We have also adopted the Measures for
the Management of Disaster Relief Donations to
regulate the source and use of charity funds, the
forms of activities, and the summary and evaluation
of activities.
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108.24 ..

In this Fiscal Year, the Group actively served the community through
rural revitalization, charitable donations, commmunity care, and various
volunteer services. In total, we donated RMB 1,082,400.

BN 7140 A e

Supporting Rural Revitalization

FEERBERER BN RESEMEFERIES  RAERAIHIELE - EM)IEETHE/ I IBREEBEHE
KERGZRE » RABKESRSETT - ZFIEKS H —BHNEFRATEE @ HEBNEETHE » HEBNR
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Responding to the national rural revitalization strategy and the concept of common prosperity, the Group has
been furthering East-West cooperation efforts. We have signed a framework agreement for paired assistance with
Qingchuan County, Guangyuan City, Sichuan Province, and invested RMB 50,000 in support. We have also been
promoting rural aesthetic education and support the well-rounded development of rural children through our
“Aesthetic Education Class for Fabrics” public welfare project.
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M —HBENXERHDEEBEIET

“Aesthetic Education Class for Fabrics” public welfare project returns to Guangyuan

REEB2023FEHRT Th) —BROUXFRATEE » EERMBNETHE » HAIRERFEME - XERBEROLRE T ZAREER | ZRRERUE - ARNEGERETHRFH
B SBERES  IERAEFAHEFER ; THEErmmZ ONEEREGRELE NS  EXEEHEMIEELZNER > TEET BN ZENAXTERERRED © FmRil
ERMNNRERS  BEARRMSHEEREXTR T » ARFMRMZBEMAIIKS - HRMAMNEMRE ; RENRMSKE EXME » BHEEMSREMRRELIRR -
HEARRFEE  ZRBEMAERAZMES - WIRERERFRE

Since 2023, the Group has launched a public welfare project “Aesthetic Education Class for Fabrics”. It's designed to deepen aesthetic education and contribute to the development of a
child-friendly society. Three curriculum systems have been thoughtfully created for the project: The Inclusive Courses target commmunities, corporate members, and parent-child groups

of employees, encouraging participants to bring their own used books and make book covers using stock fabrics, and these books filled with love are then donated to primary schools in
remote mountainous areas, which not only encourages the sharing of reading resources between urban and rural areas but also cultivates the humanistic literacy and aesthetic ability of
rural children. The Premium Courses are specifically designed for rural primary school students, with corporate designer volunteers recruited to develop aesthetic education courseware,
providing children with opportunities to engage in artistic creation and broadening their artistic horizons; the Master Courses are co-hosted with BY ART MATTERS, where artists are invited
to personally develop courseware and deliver lectures, targeting public parent-child groups, and through artistic creation, these courses enhance participants' artistic accomplishment and
promote family parent-child relationships.

2024108 > AR THEAE ) SEEBFXRIN)BETHRABMERNEN NG > BRE [ —BNEFR > TERTFMERRS > BRTBRAZRNGERE » 5IEZFMEIEREK
7 AESHEHRMMNES - HMERRIERGH/ 28I T ZOESAMEINA » AUZFZRETHEE LIENHE » BHRASNZENEES
In October 2024, the Group's “Firefly” volunteers once again visited a rural primary school in Jiange County, Guangyuan City, Sichuan Province, to give a “Aesthetic Education Class for Fabrics”.

They led the children outdoors for a fun canvas sketching activity, encouraging them to unleash their imaginations and paint the beauty of their hometowns. We also donated a Love Book
Corner and Art Corner to Yangcun Primary School in Jiange County to support the school's aesthetic education efforts and help enhance the aesthetic appreciation ability of rural children.

BESPER > H —HNEFRREEHRFRE 26 15 > HA 327 VAR 2E -
RIBZOES 307 4~ > EEEZH 46 A > ERERERFBER 712 /)8 > 58 29.7 &AF
BEEER > 81BN NENRERH « BBELSE > AEEBBESESETANN
B UEMHNHERELEXLNERNBNBEENER » AR TFHAE—ERRED
£ R THRERNRRIRE o

By the end of this Fiscal Year, we had organized 26 sessions of “Aesthetic Education Class
for Fabrics”, engaging 327 children with 307 books donated, and 112 volunteers, who
contributed a total of 712 hours of service. Under the project, 29.7 kilograms of fabrics were
consumed, benefiting 681 children from rural primary schools. Through these efforts, the |
Group contributed to the popularization of aesthetic education in rural areas, leveraging )

the power of art to foster the prosperity of community culture and the development M) —HHXERTREERRZOEEA
of rural education, thereby creating a healthy, positive, beautiful, and sustainable Volunteers and book corner for “Aesthetic Education Class for Fabrics”
environment for children to grow up in.
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BT EHE

Contributing to Community Development

KFEBEAVUNTEHERSHSMAGRIGREN  RF THXAEZ NIER  RIPBVINZEFHEERSES > B)
NHERFHERRE - —E-H0F » HMSETEBHERIZZSEERYE  BEREDMRENE > BIEHME
BEEMEFA « HMIEBNRI0E T AT SIERIIZSEERERR  ARBHEXEREEEMEL HE -

As the Vice President of the Charity Federation of West Lake District, Hangzhou, the Group upholds the

philosophy of “business for good” and has long been committed to supporting community charitable projects and
contributing to sustainable community development. In Fiscal Year 2025, we participated in a series of charitable
donations of the Gudang Subdistrict, donating down jackets and other supplies to newly employed individuals and

the elderly. We also donated RMB 100,000 to support the continued development of the Gudang Subdistrict series
of charitable projects, contributing further to building and sharing a better life.

BOREMEXE

ERERES AR A
BERRGARA SRR RUASS, AT
Hief, ARaNAKTRSTESTUELS, ROSR
oA AN NEAANAR,
HERNAERNSERRRSARHRR
anvnmngeane
.. co-skESAL

BEiSEII R IBRLEE

Charity donation ceremony and certificate

Providing Compassionate Aid to Earthquake-Stricken Areas

2025F 1B 7 H > ARBAERAFATHERKESE 6.3 RME - ERHEBAGT > EEABKZIERE ' BER
EERIBARE - EREERNEX SR KXESREFRRYVRN > 2EBE-HEERPEHIERE
TEMBERIREE » 1BIEHET 025 HEEE 78.9 B PHIRFYEREMEXE - B BEERERTXE
EMEIRER > ATRANERESERE TFASRRGEMR XN - TEHBEAKNER » HfILELERE
REE - HRBRIGROTEEE -

On January 7, 2025, a magnitude 6.8 earthquake struck Tingri County, Shigatse City, Tibet Autonomous
Region, resulting in hundreds of casualties, severe collapse and damage to houses, and a significant impact
on residents' lives. In response to the urgent need for cold-proof clothing in the disaster-stricken areas, the
Group promptly responded to the earthquake relief initiative launched by the China Foundation for Rural
Development, donating a total of 925 items of materials, including down jackets, with a total value of RMB
789,000, to support the earthquake-stricken areas. The donated materials were transported to the disaster
area overnight. Upon arrival, the relief staff of the China Foundation for Rural Development distributed them
to the local affected people. In the face of natural disasters, our determination to stand in solidarity with society
and overcome hardships together will never waver.

-

Jﬁ%&h@%ﬁwEAE
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inby
by X . BYART MATTERS
XHE =R ®

JNBY

MEMRE) PSS

Art Classroom Creative Activities

RZinaR TEENEF)

Warming the “Children of Stars” with Art

2025538 > HRIBER T HREBZE > RFETE
4t BERjnby by JNBY#3FBY ART MATTERSK B B i1
BE s MM ESEHETIERBRL > FEU TeEN
BB ATENENRE - AT RENREEM o Bif
DIEREEIEE R EEITATEEERNE  BRAETE
TR ERRE AR - BB FrAEEHE O PTFE
EVERETHFREE - B20224F4E » jnby by INBYFLEEZ
FEAEE  HEANBERERBEEMAREE - K
REMEASEERIIBERTE > AEMR SN
AT 2B > :B TEEMZT) FEIE -

In March 2025, on World Autism Awareness Day, our
children’s wear brand, jnby by INBY, in partnership
with BY ART MATTERS and the Hangzhou Xingjuexing
Social Work Service Center, launched an art class
themed “Free Imagination”. Simultaneously, the
Research and Study Base were launched. Art
psychologists led autistic children in space-themed
creations. By showcasing artists' works, they inspired
children’s imaginations and helped them depict their
inner universes, connecting with the world through
their art. Since 2022, jnby by INBY has collaborated
with various partners to continuously carry out art-
based charitable activities for children with autism.
Going forward, we will continue to support children
with autism, using art to illuminate their paths forward
and help these “star children” no longer feel lonely.
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Index of Environmental, Social and Governance Reporting Guide

[Bm
Aspect

Al

—AR IR EE
General
Disclosure

Al

Al2

Al3

Fiegatt
Description

213567

Emissions

BRABERARERIEEHIN KR HEHET - BENRBESERYNESEN !

(a) Bk ; &

(b) BFHEITABERZENERERRGINER

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer

relating to air and greenhouse gas emissions, discharges into water and land, and generation of hazardous
and non-hazardous waste.

PRI R R ARRABE B -

The types of emissions and respective emissions data.

B (EEL RipREE (8E2) BERBHME CEtE) &k WER) BE WUESEEEMU &
IR stE) o

Direct (Scope 1) and energy indirect (Scope 2) greenhouse gas emissions (in tonnes) and, where
appropriate, intensity (e.g. per unit of production volume, per facility).

FRELESEEYEE UEE) k WER) BE WUSESEN - SEREAE) ©
Total hazardous waste produced (in tonnes) and, where appropriate, intensity (e.g. per unit of production
volume, per facility).

SERE

Title of sections

IRIGAIFHE

Environmental Sustainability

>BERY MR EE

> Waste and Emission Management

IRIGAIFHE

Environmental Sustainability

>BERYNHIRERE

> Waste and Emission Management

RIZPIFHE

Environmental Sustainability

>EHREE

> Response to Climate Change

RIGATHHE

Environmental Sustainability

>BERVRHIRERE

> Waste and Emission Management
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SR

Title of sections

Al4

AlLS5

Al6

A2

—RRINER

General
Disclosure

A2

A2.2

FRELEEEEYMAE CUEtE) & (ER) BE (MUSESE(] - BIERME) -
Total non-hazardous waste produced (in tonnes) and, where appropriate, intensity (e.g. per unit of
production volume, per facility).

HAIFRET IR E B RN R ERE L BARFT KA 5R -

Description of emissions target(s) set and steps taken to achieve them.

MR R ENEEBERYNG L - RIEIMPrETILAYRE B IR AEDIE L BIRFTEREXNA S 5% o
Description of how hazardous and non-hazardous wastes are handled, and a description of reduction
target(s) set and steps taken to achieve them.

BRfER

Use of Resources

BRERER (BT  KREMERME) BIEER -

Policies on the efficient use of resources, including energy, water and other raw materials.

RERONEENR HEEER (N8 fovh) RFEE UTETRESE) KEBEE USES
B - BIEKNEE) ©

Direct and/or indirect energy consumption by type (e.g. electricity, gas or oil) in total (kWh in '000s) and
intensity (e.g. per unit of production volume, per facility).

BEKENEE (MUSESE - SEREH) -

Water consumption in total and intensity (e.g. per unit of production volume, per facility).

IRIGATFHE

Environmental Sustainability

>BERY IR ERE

> Waste and Emission Management

IRIZRIIHE

Environmental Sustainability

>BERY MR ETR

> Waste and Emission Management

AR

Environmental Sustainability

>EERY MR ER

> Waste and Emission Management

IRIRAIHE

Environmental Sustainability
>EREIE

> Resources Management
IRIRATHHE

Environmental Sustainability
>ERERE

> Resources Management
L

Environmental Sustainability
>EREIE

> Resources Management
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SERE

Title of sections

A2.3

A2.4

A2.5

A3

—AR IR EE
General
Disclosure

A3

R FrET S RYRETRE A B IR R B RS L B RPNV T 5] o

Description of energy use efficiency target(s) set and steps taken to achieve them.

it SKREGE A AOR el B ERIRRE » MURFRETIL MK i AR M AR iE L BARPRERENAYZ 5% o
Description of whether there is any issue in sourcing water that is fit for purpose, water efficiency
target(s) set and steps taken to achieve them.

WP BREMENRE (UHEEE) &k (WER) BEEEUGE -

Total packaging material used for finished products (in tonnes) and, if applicable, with reference to per unit
produced.

RIENKRAER

The Environment and Natural Resources

RAEEITABRIBRRAE RIEMEAT EHIHEE

Policies on minimizing the issuer's significant impacts on the environment and natural resources.

W R R EIRIE R RAE RN EAT BN BRI EERRTZEMNITH -
Description of the significant impacts of activities on the environment and natural resources and the
actions taken to manage them.

IRIR A

Environmental Sustainability
>EREE

> Resources Management
IRIB P58

Environmental Sustainability
>HREE

> Resources Management
IRIB P58

Environmental Sustainability
>HREE

> Resources Management

IRIBATHR

Environmental Sustainability
>EREE

> Resources Management
IRIRATHE

Environmental Sustainability
>EREE

> Resources Management
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SR

Title of sections

A4

—AR IR EE
General
Disclosure

A4

Bl

—RRiR =
Ceneral
Disclosure

B1.1

B1.2

RIREME

Climate Change

A R EHE RN A RE G T T AEERXENEARRZHEREETMEEE
Policies on identification and mitigation of significant climate-related issues which have impacted, and
those which may impact, the issuer.

RS NAIREHETAELERENEARBEMER - MEHTTH -

Description of the significant climate-related issues which have impacted, and those which may impact,

the issuer, and the actions taken to manage them.

(=5

Employment

ERAFEIN K AR E ~ BB ~ TIFE ~ (REA ~ THEHE « 2ok ~ REBSFEUREMFEREFI
(a) Bk 5 &

(b) BFHBITABEARXEIERERRBINER

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer

relating to compensation and dismissal, recruitment and promotion, working hours, rest periods, equal
opportunity, diversity, anti-discrimination, and other benefits and welfare.

RR ~ BEEE (NERBEEERE) -~ FRANESIDHNEERH
Total workforce by gender, employment type (for example, full- or part- time), age group and
geographical region.

RI%R) ~ FERERI MM ER DHIEEMKRILE -

Employee turnover rate by gender, age group and geographical region.

RIZRIHHE

Environmental Sustainability

>R RS

> Response to Climate Change

IRIG P48
Environmental Sustainability

>R RS

> Response to Climate Change

AT AIFHE

Talent Sustainability

>B T
> Employees’ Rights and Interests

> NA RS I FIEF

> Talent Attraction and Retention

AZAIF5E

Talent Sustainability

> NA 5| FIEF

> Talent Attraction and Retention

AT AIHHE

Talent Sustainability

> AT RS IFIBF

> Talent Attraction and Retention
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Figath =102
Description Title of sections
= RREZE
Health and Safety
FRRER TERERRERERE B EHELBEN N
(a) U5 ; & AT BHHE
— IR (b) BFHEITABERZENHERERIRGINER Talent Sustainability
General Information on:
Disclosure (a) the po“cies; and >$§§ﬁ¥§§§_}
(b) compliance with relevant laws and regulations that have a significant impact on the issuer > Protecting Health and Safety
relating to providing a safe working environment and protecting employees from occupational hazards.
NZCIE S
BE=F (BEERFE) SFRTUTHHABKIEE Talent Sustainability
B21 Number and rate of work-related fatalities occurred in each of the past three years including the i
reporting year. >THEERRZSE
> Protecting Health and Safety
NGIES
o ET/EEALTERY - Talent Sustainability
Lost days due to work injury. SFHEBERR
> Protecting Health and Safety
NZICIES
RPN IRSE RRE R 2180 - MUABRARIT R EER 5% o Talent Sustainability
B23 Description of occupational health and safety measures adopted, and how they are implemented and »
monitored. >TEERRZR

> Protecting Health and Safety
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B3

— RGN EE
General
Disclosure

B3.1

B3.2

B4

—RR IR EE
GCeneral
Disclosure

£k

Description

BRRIE

Development and Training

BRRAHEEEIT TIFBER MBI AEER o ftiEaIES) o
Policies on improving employees’ knowledge and skills for discharging duties at work. Description of
training activities.

RiRIREEER (NSKEERE - PREERE) SoNZIRET DL -
The percentage of employees trained by gender and employee category (e.g. senior management, middle
management).

RIERIREERERE D BRIEETHZIIR TR

The average training hours completed per employee by gender and employee category.

&5 T4ER

Labor Standards

BREABFLEE T ok sakgs ThY

(a) Bk 5 &

(b) BFHEITABERZENERER IR

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer
relating to preventing child and forced labor.

SEIRHE

Title of sections

AT AJFHHE

Talent Sustainability

>8 T
> Employee Training

AT EHHE

Talent Sustainability
>B T
> Employee Training

AAAIFrE

Talent Sustainability

>E T3
> Employee Training

AT AIFHE

Talent Sustainability

>E T

> Employees’ Rights and Interests
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Fgatt 10T
Description Title of sections
&KX T #EH|
B4 & T %8
Labor Standards
NCIES
o BB IE A S B R B T R3S T - Talent Sustainability
Description of measures to review employment practices to avoid child and forced labor. >EThES
> Employees’ Rights and Interests
AT IS
oo B RN IR I RS B R R S 58 o Talent Sustainability
Description of measures to review employment practices to avoid child and forced labor. >BTHES
> Employees’ Rights and Interests
BE HAEHEETR
Supply Chain Management
HEE
—RRINEE SRS AYISIE M & RIS o Community Sustainability
General Policies on managing environmental and social risks of the supply chain = .
Disclosure g'ng PRY ) >A]fFAE e R
> Sustainable Supply Chain
HEATE
I 2D HRERG R o Community Sustainability
B5.1 - o ) .
Number of suppliers by geographical region. SE LSS

> Sustainable Supply Chain
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SEIRHE

Title of sections

B5

B52

B53

B5.4

B6

—AR IR
General
Disclosure

TR
Supply Chain Management

HE RE AR BVES) - mERITERIIEMNNHEREE - UAABRMITREEES X -
Description of practices relating to engaging suppliers, number of suppliers where the practices are being
implemented, and how they are implemented and monitored.

R e R R RS (EIREIRIE AT G RRAVIER » URABRIMITREER A A
Description of practices used to identify environmental and social risks along the supply chain, and how
they are implemented and monitored.

R BE SRR S RIRRERRRFENIES] » LURABRITREER T ©
Description of practices used to promote environmentally preferable products and services when selecting
suppliers, and how they are implemented and monitored.

EmEE
Product Responsibility

BRFMREERNRBNERERS « BE - EERFAREEURERS EN

(a) Bk 5 &

(b) BFHBITABEAZENERERRBINER

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer

relating to health and safety, advertising, labelling and privacy matters relating to products and services
provided and methods of redress.

HEAFHE

Community Sustainability

>B] e
> Sustainable Supply Chain

& RIHE

Community Sustainability

>R FHE e
> Sustainable Supply Chain

eI ES T

Community Sustainability

>A]FHEH RS
> Sustainable Supply Chain

Ema]FHE
Product Sustainability
>EREmEEE

> Whole-Process Quality Control
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B6

B6.1

B6.2

B6.3

B6.4

B6.5

it

Description

EmEE
Product Responsibility

BENEEXEMRHMTRR 2 RERERMACWIIRDLE -

Percentage of total products sold or shipped subject to recalls for safety and health reasons.

RN ERNIRFE IR R E UNEETE

Number of products and service related complaints received and how they are dealt with.

Rt B AEE N ARFE A A B RABVIED) o

Description of practices relating to observing and protecting intellectual property rights.

i ESREBRENEMOWIZR

Description of quality assurance process and recall procedures.

HiE B E BIRRIE R AABREER » USABRIRIT R EER 5% ©
Description of consumer data protection and privacy policies, and how they are implemented and
monitored.

142

g

Title of sections

EmuRHE

Product Sustainability
>EniEnEEE

> Whole-Process Quality Control

Em A 58

Product Sustainability

>BEZPRE

> Premium Customer Service

YN=Ib=5L
Corporate Governance

>HIHERERE

> Protecting Intellectual Property Rights

PR

Product Sustainability
>2nEmE g

> Whole-Process Quality Control
RENRE

Corporate Governance

>ERL2HBENRE
> Information Security and Private Protection
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B7

—RIREE
GCeneral
Disclosure

B71

B72

B7.3

it

Description

R&S
Anti- corruption

BRAPLERERS ~ B3R  ERGRERORRERAY

(a) R 5 &

(b)BFHBITABEARLENERERRFINER

Information on:

(a)the policies; and

(b)compliance with relevant laws and regulations that have a significant impact on the issuer
(c)relating to bribery, extortion, fraud and money laundering.

RERAALHETANEEER DT BEENE SRARMREE RaFLER o
Number of concluded legal cases regarding corrupt practices brought against the issuer or its employees
during the reporting period and the outcomes of the cases.

R EE R R IRAE T - USABRIIT IR EE RS 7% ©

Description of preventive measures and whistle-blowing procedures, and how they are implemented and
monitored.

HmREERE TIREMN R ESIEN ©
Description of anti-corruption training provided to directors and staff.

SEIRHE

Title of sections

nEaE
Corporate Governance

>EXBERENRER
> Business Ethics and Anti-corruption

YN=Ib=pL
Corporate Governance

>ERERENRER
> Business Ethics and Anti-corruption

NEAE
Corporate Governance

>HEEEERER
> Business Ethics and Anti-corruption

RENRE
Corporate Governance

>EXERENRER
> Business Ethics and Anti-corruption
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Fiegatt 10T
Description Title of sections
= HERE
Community Investment
HETE
—figikEE BRAMHESER T REEFMTHEZTEMNHREREER TS E BHLEHIHRAEER o Community Sustainability
General Policies on community engagement to understand the needs of the cormmunities where the issuer \
Disclosure operates and to ensure its activities take into consideration the communities’ interests. >EEtE SR
> Contributing to Community Development
& A A
B8 FEEMEE (NKE BARE  HTHER 2 XMk #E) comrmunity sustainabiiy
Focus areas of contribution (e.g. education, environmental concerns, labor needs, health, culture, sport). SERTERE
> Contributing to Community Development
HE A
o EEEEAESAER (NS o community Sustainability
Resources contributed (e.g. money or time) to the focus area. SEERMERE

> Contributing to Community Development
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